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Abstract

Since the popularity of mobile short video platforms, the number of users has expanded rapidly. For
this market with strong liquidity, original long video companies and Internet companies in other fields
have also devoted themselves to the development and operation of mobile short video platforms. Var-
ious shortvideo platforms are experiencing fierce market competition, and if a platform wants to even-
tually gain a larger market share, it needs to improve user loyalty. Therefore, what factors and how
they affect user loyalty are of great value to the formulation of corporate strategies and strategies for
mobile short video platforms. This article puts forward related models and hypotheses about corpo-
rate social responsibility and short video platform user loyalty and conducts a survey through an online
questionnaire. The collected valid data were analyzed through SPSS 26.0 software and AMOS software
to verify the model and assumptions. Finally, we put forward substantive suggestions on how mobile
short video platform companies can ensure user loyalty by taking responsibility. The research results
show that giving back to social responsibility has a positive impact on user-perceived value; platform
supervision and governance responsibilities have no significant impact on user-perceived value; con-
tent production responsibility has a significant positive impact on user-perceived value; giving back
to social responsibility has no significant impact on attitudinal loyalty and behavioral loyalty; the plat-
form’s supervision and governance responsibilities have no significant impact on attitudinal loyalty,
but will negatively affect behavioral loyalty; content production responsibility has a significant pos-
itive impact on attitudinal loyalty and behavioral loyalty; user-perceived value has a significant pos-
itive impact on attitudinal loyalty and behavioral loyalty.
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[ 71 A AH SCHIE FE BLA IE A DT 58, TR T BONSE B ES IR R . 2 FUB A EE e O3, W0 Zeithaml
SF(1988) [ 2 AT F R, SRR T B AR A ANME H ) 3 1E[31]. Holbrook (1996) 155 & T4 ¢ &
FIRIGAR £, 2 TR E[32]. Sweeney Al Soutar (2001)iEid SEUFHT 7T, FEAL Gt (i 4k FE 1 3L mt |
0T BAME A S E[33].

FE] P B AH DG SRS D B, AR A SRR SR, 2 A R TR AU A T R R R AR . AT
SEE T E R SEBRIE DL, 0HREE BEARBATWET TIRAIE T . B, K5 (2008) % B AN EHET TIRA
T, 1T —EBETIEMENIERARR[34]. HEMEQ018)TEM: 20 45 78 =R R2 i K 2 1B 7L
HURI o S B . R IE S A S ME35]

HARERERE, FEE BRI R, ANTHTE RS AR AN AEARAE  FE R AU AL X B 5
H, ZE SR TR PR ERR, BOREREA PR, (ADIReME 515 M EA L R EE BA
AT LS o . RIS, AHCHIBE AR Z A& T OB Ao S A =R R A 5k, JRHE
IO BEIME I BN ASBAR A et , FEHE MR R T SLH e 4R

2.3. TP ER

2.3.1. SOR i

20 0%, A7 O, L John B. Watson AR AT Jy 32 3 325K O B 2% R AZ AT 98 AT
KT, MAZNIEROERE, $H T S-R AL, IXAMERLZHE T ANk AR R, KM A
A CEAET L BEE RO EEA NG, IO B FIF AL O SO SR BREAL, SRUMIASIEAT
N EIE

1974 4, Mehrabian fil Russell 7 (3¢ E.OHI2E5) & BRE TN “HIE - M - SN R
THELOEZE” [CE, LR S-R BT OR A, AT O (Organism), XA H) A AL
HURES, IERERH T S-O-R B8, BURIAYRHE —ANRe e RIS SR LA Py I e A AL O B R R o
, S ARSI SR (Stimulus), FE PRI SENE MR B B A SRR R, SR il A A AL B I FR R A
O (Organism) & FI B F I XF 5, H8 AN P RN J60 A0 7 Bt A o) SR S A T AR R AN DA, R Bk Ji i ) 3=
RSN, BETT S MARIAT AR B, R (Response) /& fi AMATE 52 BT 22 5k P B Ab 215 TR I (AT A
BAT N, AT DL B BRI, T A BRI

TESEBRR I H,  SOR BEALFERE T P AT US4 72 R H . Monn A1 Kim (2001)iz H SOR B84 5%
T 1N 4 T A58 D D) 3 W G 3R e AL 9 3 0B R B P A R A A, T T A AT P D SR R
F&[36]. Lin A1 Lu (2011)FIH SOR AL 7341 1 #E A AR & B Dhee Al A 25 afensd ik B P () #5875 SR AA
v JE 2 M At A T ) 458 FE AT R R RR 848 = R [3 7]

CEA DR H TR AT AR . A2 5T SOR BRESKRIEFUH 4T M. Rk, SOR AN A S ()
WFFCEAE 7+ 3A R WF LA A IR S () BEAE BE Rl . AL S-O-R BERY BB MATCT: & b 4t & 5 AE AN
PP SR 2 M e & o Horp, S R ARAME MBI LAY & At 22 5T4E, O R X TRAAE &
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2.3.2. HRIZIRIBL

SRR T 20 AT 60 FEARMIHE 2 AN FRAAAT, S — b AR N B 1) T3 1 5% 2R F B 14
BACHERL . IZHER AL O AU, AR A2 28R Fp e - S AT A R, IR IR MEARATTIR A,
XA L1, BEREIEYIBR IR . . 5 B REEE

TEAE S A8 W R (I R 8 b, PGB i B 7 2 50 BAME o & Jo s 6+ 2% K Homans,
fbTE 1961 EHARI GGESAT R BIEAR) —d, AR TS HrM&. ik, AT
RS, AT RS T, S-S A 113 2 AR BRI H (0 AT, 45 R A T 4T A

X 2 AT e B i R BB R K 2 36 [ AL S K Blauo MWTE 1964 SEHARI (AT PR
58 —Bh, P RE THSSHIES . IR T CEEEN , RIAAESS e b R 15 # ]
R, FEHE XA AT DL S RSE AE 5 R Blau IBIX 4y T ARG AL A0 M, SRS MR B T
i [RIAA T A 2 58 0 U T F (5 A AT I 1

ML B IE TR T A2k R P BRI P& 8. Blau f5H, 24— #E A0 IR 55— 5 kil
ST, BARA AR, SREEEIRI— IR TR . KRR P B S B S O R I Rk A
W,

BEE I (] AOHERS , A S aC B IR BT N T3 2 A IR T, AR LUT R FKEER R
FAEREE S I AT AR BRI A BB RAEHE T I TR, IR &SRO 2 R 7
PEHET B A

T A AR AT 4L 2 AT, R B & 0 — R AR R I . RS IR P R R B P 3RAe
VIR A, ARABATTBR RS IR Z AN B A SO E T LE PO L R AR XS Aol 3 ST — PSR . X RS
R A0 R — B OE R RE R RN, AR TN R S IRIE NG, i, N EE TS T
AT FE R, AR R AR SE SR BT RIS (1 55, o S B R 0 M3 — N E T A %, JEn
TREREAE A O PN . VA2 TTAT N, OB T Rl S s, ON TR RSk
AT — IR,

3. RRE SRR
3.1. HEE

H1

FTTTTT T I
| B it 2 (T )
| | )
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: e L e Y U
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Figure 1. Research model of the impact of corporate social responsibility on user loyalty of short video platforms
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FERSAR SR SCHRBEAT BB o B iy vl LUK B, AT & B AT A & ST AT 8 5 AP TR BB IR 1Y
S SERLH AL O BE 2 U0 T ORI - LR - S iR . AT & L BT 2 TuE, E
@ﬂ%ﬁ,ﬁﬁﬂ&%Fﬁﬁo$thﬁuﬁ$nmﬂﬁ%fﬁﬁﬁﬁﬁi,%Fﬁﬂmﬁ%¢ﬁ§
B, HP B AR R AR R AT A . ST G A S SR U T B M B 25 B
177 6 B SR ETHE AN EE SUE = Mnﬁﬁ%FﬁW*f AT B, R
W TP A AR T g R A RN BRI 1 BT

3.2. ARER

3.2.1. BHME AL IS RESH P RIBEENFR

Marin Z£(2008)AF 78 K B, I8 b B2 w0k Aol iR IE TR A, R DA 9 = AR SRR T PR, AME
RIRRTE TAT NAER[38]. M5 MESE(2013)A 7 B, 78 B A7 Mk rpAR AR FE 4 2 TRAR A Ak AT AT B
{of 1 2 SR 15 B2 =1 [39] - Bhattacharya 55£(2003) AN, A 1 kBRIl A= it r= AR BE SR A [, A
MY ) B AL 2 THAEAT v, EMIER IR R [40]. BROPAFQ01 1)KL, 1E 2 AN vl 2 3 1)
RGNS TRAT A BN EBENER . S ETHS5E, P BRI R, FeAxt 4
A RLER, BT F P X Al R R R [41]

LR, AT N R

Hla: [Bl45i4t 2 50T IE [m) 520 25 72 0o

Hw:@ﬁﬁzkﬁﬁm%mﬁﬁﬁﬁo

Hic: P& W& 56 5T IF M R 25 .

HM:?A“%%mE AT IE 1A 5 M AT 9 8

Hle: WAAEFE DT IE )52 M 245 B L.

HIf: WA ST IE s AT A 8.

3.2.2. SRR Al #HSRENBAPRENENZI

S HET s B TR I, T T L (AL 2 STV R, LR R R S PR AMERH2013)
AR IL, A AT AT FAt 2 AT 59 9% 35 10 B BRIBAH A i, ¥ 3 b iz Al it & 77 A BE A
IR, e SEPURCRIME A P2 A2 [42] . A ZE RS 2007) I Fe 45 5 B, AR RS 2 B AT T kXt B
RAB M2 5T, ﬁ TR BT T i & I USRI 2 5T, EHAE R TRMET 75
TR T, X=ATHME ST TERREHERE A AEEERR, EHSEE 1Y RE
ST AT R AR EN[43] 0 A7k BIEE(2019) LU AR ATAT V28 B0 H4E A FE0 52, UEIH 1 Al Ak 23 S AT55t H
FURFINE BAT I R [44]

TR AN JBAT 22 FAT TR ZEM B0, FH P 5T B B B 5 SeRn i B R 2 AT X b, 2
TR B A B T — B A S A R . L TR ERF R S TR A AR BE S H QB TS
FAT TR

g bR, AR I B

H2a: [Al4At 2 50T 1 g2 A P e

H2b: & Wi B 563 50T 1F [ B P B

s WA BT IE R RS P A1

3.2.3. APREANE R P EIEENE
FEAFAT R ZHEA BB R, AR S B B G R IR A O B A I Xt
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FH P R T A — 2 B2 . AR (2016) AN, BN 5 B i FH P S, 24 R i, s
S AR, 2R AR, B RAT NN 5 2 M [45]. Pang Z5(2020)i@ 1 K15, SRJEHT
F P RS G R IR EAT 04T, B T R P 6T ST & B 5 R ARG A, R
-6 N 2T R A8 (94T N [46]. Bolton Z5(1991)[FIREFR BT, FH P RANIME 5 FH 7 R B35 IEAH
K[47]o FHALFNFARFEQOONER FL 3, 7 A EL A2 SRS - R FE 1 B 2 5y g [48].

F P IS0 E A2 F P BB T R — AN BN 3R, 20l PR R, TR PRI, AR
BORES, WIASTERH P B, F P AN E 5 F P RS R RS2 AL 1) IE AR 2%

i LRTIA, ASCEEH W %

H3a: F /BN R IE R s P 25 5

H3b: FH PSSR IE 70 2 1 FH P AT N B
4. [B]&EIT

AL )4 AR SO AT & Ak & 50 P BN P RIRE 2 RIS R N B, 455
B SCAT A R se B 6 31t 1) 5 AL 5 MR B

BB R 2 N D Ge it SR AE DA AT 5 4 FH s (] S A%

BB RN ) 1 2 AL O A, T EE S AR A ep R A S AT & Al A 2 SR L B P AN AL
FH P SBWE = A E T . ARG R ZETCRH AR E R . X148 8 801 R 01 DL K K B
AR A2 : AEFEFEEG) FHEG) A—EQG)s AEEQ). IEFAFEZEN), HFFRZE.
5. BURS TR VTiS
5.1. #ERBGT iR

FIRVEGETH o W 0 B2 () SR 78 T gl S 2 i, S — il s B G i VR A SUREAR
REAIE Bl 3 25 A8 5 R PR SR IC i ok, 3 AT IS SR FE A FVBCS AT B 1 2 BT o 9 T X I SRR AR (1) 20 A R
JeIEARRFAER — NEON RGBT R, BT FEARBEE PR SR TSR ONEEN D GE iR
HEAT R G IR
5.1.1. 31

AU RIBENLA ST, AR5 S L el —e 28, LM 60.8%, B A 39.2%, A
oo 152 Af 98 ALK 2).

P

39.20%

60.80%

= w

Figure 2. Gender ratio of survey data
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Byl &%

5.1.2. &g

1E 250 fridErh, 18 B UL FERBAGREST 9 N, HEB 3.6%; 18~25 LEWMBIN 227 N, 5
90.8%; 25~35 GAEREBIN 10 N, 5 4%; 45~55 SEREL 2 N, & 0.8%; 55~65 K 65 % L EERE Y
MRNTN, 5 04%. Hrb, 18~25 SR B E N2, miEFEABET 90.8% (LI 3).

4.00% 3.60%

W

90.80%

185 LU m 18-25% m 25-35% 1 35~45% m45-55% m 55~65% m 655 L) I

Figure 3. Age ratio of survey data

B 3. FERIRER LS

5.1.3. ¥[H
Bk R A ol BB 2, 90.8% MR #E BAT KA AR A B2 (LA 4).

=]
3.20% 5.60%

i

87.60%
w i AT e KL o KR il A B

Figure 4. Educational background ratio of survey data
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5.1.4. JRMk

AT AR MR o+ —28, TN, 4. ARFEIR G BUFEEER R 800, Tlkd
RN MEZERE . RS G BIR. BB LR A, 78 250 Z4003E ., Bl 224 gk
FieZ, BEaEik 224 N, SRS 89.6% (ML 5).

HRlk.

6.40% 1.20%
. (] \‘

89.60%
s LA w2 o AFESEIR G o BUM EE I T
u Zli w O HIR A DY wAMR e Y& PN
m JBIR w H PO Ty

Figure 5. Occupational proportions of survey data

[ 5. EEHARIR L5

5.1.5. 1IN & G A RE

MEHE TR R, AL — P Ra AT & IR T 3 4, N il rE
MR 1 ERLR, 1~2 . 2~3 FE5BMAECN 25, 264 430 37, 500 HEEEARE 10% 10.4%-
17.2%- 14.8% (W14 6).

FEPLOT £

10.00%

10.40%

47.60%

17.20%

14.80%

o R w HERLT o 1247 0 2~31 m 345001

Figure 6. Proportion of time spent on short video platforms of survey data

& 6. FEHIRRIMINF & ATE L f
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5.1.6. FEHINF & EAME

MEHRE e Rk B, BT S A I e AR s — H 2k, Hioh—H—k, #+
RECN 33, HEFEAREUN 13.2%. HAa— 1~2 K. — A 3~5 VLKA H 1~3 IRECE D4 B gl 5 i
KEST AR 14, 104 26, HFEARDEN 5.6% 4% 10.4% (WLE] 7).

RIALICT- A8 AR

10.40%

4.00%

5.60% .

13.20%

66.80%

= HZR e —H1K s —J1~200 — F3~50 w5 H1~3 7kl />

Figure 7. Proportion of frequency of use of short video platforms of survey data

7. EEHER LT & 1R LA

5.2. AERNEE. BEDH

BRI LU I SR M P . R 2R A5 RO M v e AR R 2. — Ml v 0.8 DA
N, 0.7~0.8 NET LI . DONARHIEFE AN B AR D, W R R o REAE 0.6 LA E ORI BAEE
5o KGR R B F I i A R KMO A Hr AR RIER AR 56 . — B KMO BRI 1, LA
BEWRNO, MERMMERS. KT KMOH, HTRABNM™KE—ME, H—KER KMO H
KF 0.6.

Table 1. Cronbach’s Alpha coefficients of each factor
% 1. £EF BB (Cronbach’s Alpha) REF*R

¥ %, B LI (Cronbach’s Alpha) &%
(A4 AT 0.866
FERESHETME 0.705
WEA 51 HE 0.794
F S0 0.763
AR 0.761
17 B 0.847
JIr A PR 1 5 B B2 P& (Cronbach’s Alpha)fE 0.877

M T DR R, AR TR A o RECKT 0.7, FFatadE, TS REEARN
BERK SRR
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Table 2. KMO and Bartlett test table
< 2. KMO FnEH G0 %R

KMO HT LR R 5
KMO BUREE V) 14 & 4k 0.895
ARy 2208.028
Wik SR LSS ESIAL ¥ ok H 153
EN 0.000

MWEERBERKE, T AEANEDT 100, HERSIABBIIEHINAE 5:1 LE. AK
BT ECN 18 A, BEAEN 250, AR T IiX—briE, ATLLHTIR 0.

M 2 Faf LA F], KMO {H 8 0.895. [HI, A LAE 3 Bartlett’s BRIZAG I 1 5.2 144 0, /T 0.05,
(Rl LB 28 B R R R BR AR A B8 I %, INNIZERE S T 704
5.3. RigRLe

AU S ] AMOS 26 T B A g 458 5 FEAE AL, A AL LA T 0 R AT IR A 56 o 465 ) 7 FEASE Y

R 8 iR,
2
1
HK @ 1 1
1
1
D :
1 D] i
S— {014 GZ T
NR 1
1
2
1 1 1

Figure 8. Structural equation model diagram

E 8. G5 iEIREE

1) RI7TEBEZHGAAD: BUEAT 12 3 206, MFRRBEMINE ERE.

2) WA EAREUGED: BB, TG REEME, KT 0.9 WA LU BR I & 12 B AR

3) FREACEIJTARIRZE (SRMR): BUNELT, Hoy 0 IHARSRSERRTS DL 5 A i R e 4 — B, RIREAY
e /NT0.05 I, BRI AL AT LA AZ

4) HEIIETEH(CFD: HUEAE 0 5 1 28, Wa EREEUE I KR m. KT 0.9 I AT LIS EA
WA A LI 3Z
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5) WEERCIEEFD: BUEAE 0 5 1 208, & EEEE I RTIEE. KT 0.9 Ba DI uRRY

MR L2

6) IEMAMEERARE(TLD: BEAE 05 1 208, WG FEEREEAE R, KT 0.9 B LOA
RO AT DL 32

7) ML A TEENFD: BEAE 0 5 1 208, e AR AT . KT 0.9 WA LA R
WA AT LAEAZ

AU TE AR R B AR S R BN L 3 R, BRI R ROA B 7 RUEAE, RIE BB EKCP I
flFabr th ik 2] 70T A2 (AR, BT B SR R4

Table 3. Overall model fitting coefficient table
3. EEEREES REER

fekx 2Adf GFI SRMR CFI IFI TLI NFI
BAEE 1~3 >0.9 <0.05 >0.9 >0.9 >0.9 >0.9
WE1H 2.366 0.886 0 0.922 0.923 0.901 0.874
20 L3gE %z Bk L3gE L3gE L3gE 2z

AR FER IR ARG TS Bl T35, AT DS B4R U R A AN B AR (1 B A2 R 8 RIS
FHHERRALIE DL, BARGERUTN R 4 Fros. Hrb, "RORTE p<0.05 F/RF BB, RIS p<0.01 HIK
PR, TTHRIRE 0.001 KT EEE . ARBETURE 95% MR MK B B BR AR A E R AR AL

Table 4. Path coefficient table
F 4. BERYE

HAE AR R EL P
HK - GZ 0.190
D - GZ —0.012 0.856
NR - GZ 0.516 -
HK - TD 0.110 0.099
ID - TD —0.106 0.079
NR - TD 0.631 o
GZ - TD 0.256
HK - XW 0.011 0.891
D - XW —0.142 *
NR - XW 0.304
GZ - XW 0.757

BT 4, BRBHOLF AR 5 PR,

Table 5. Assumption table
F 5. REMALIBRE

5874 Az LS P R
H2a: [A145i4 2 STAE IE [ 520 B P BRE e HK > GZ 0.190 ** J]AL
H2b: “FEREBSHEFTERFMHE P EAME D > GZ —-0.012 0.856 N A
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i3k
H2b: WA THEIE M2 A - R A E NR > GZ 0.516 JRAL
Hla: [BEI54E 2 53 4F IE M g2 2 B D HK -> 1D 0.110 0.099 ANHSL
Hlc: “T& WE 510 34 IE M52 ma 25 228 D > D —0.106 0.079 ANHSL
Hle: PIZRAE BAT IE [ B A5 5 R, NR > D 0.631 JAL.
H3a: FH PRSI E IR 1) s A P 25 8 D GZ > TD 0.256 A
Hib: [El5 42 ST E A5 AT N AR HK > XW 0.011 0.891 NI A
Hld: “F& W58 5TIE M F2 AT 0 8 D > XwW —0.142 FYAT
HIf: AL FHTIE M AT N R NR > XW 0.304 JRAL
H3b: A A ME I 752 0 47 R RS GZ > XW 0.757 FRAT

6. ZERITIRERE
6.1. IREGIRSEIL

6.1.1. Ff5RLEIL

WA AT & 34 M 24 308, R aE P Ea k20T R, S FRAALN S, KENE
Ot E R T MR EGHT FH P e ) B A 22 P o T v PP R A R A P RO ORI & Al
HETEXNSH P EREAEA T S EINEER . A SOS R SEACTE & At £ 55 P O B 18] 1
BRRIAT T SERF 7T, 32 AORF OB R G [l Bt 22 5T P A B SinE T, RN E.
FUEASER. TN TE . B DU S iR

1) [Es L2 BT 2 1F g2 A P (e

FAT [R5 £ ST IR 3 AT & nl By o 37t R AP Al e 5, T4 Tk F P 61 & sk
UINI=

2) & WB IR ST P AN TE B3 R

FH P EAS R 2 A0 6 ) JE V38 B B2 2157 & B SR 34T, el R B s [ AR A A
HA 5

3) WA SUT 3 OE [ 2 P B

P22 F P A 7 G I B i 22 th B LB 3R 48, DRI — A BT 8 m P 25 A 72 AT K & Tk
BAAHTE R PO P SRR R .

4) (Al 2 TOAT ) 25 B BB AT 9 B TC 5 2 B

FANATT- 5 554 2 6 [ 458 58 22 (102 70 P o0 PR B R (0 Al T R lE RS2 5 (= i T %, DRIk
PGS, Al i E s 2 ST o7 B e i P Rk .

5) “FE B 5 A B ST A R TE R E R, (H 2 B RA AT A Rk

MR B & E 2N UGC ¥ &, HA RN A TR, — AP amk%s
WFEARZ A, B — 5T X ETE E QR A BTGk I X G 7 A4 R

6) WA ST B3 1F [ R A5 B SR 547 R ik

F P A8 AT &l R 7 IREUR R P 25, X B T R S S R S e %, Rl
75 1 P9 28 A 77 B AT LA B B A R b B o P SR

7) FPRGAN AR B FH P R R A AR A

FLUT 6 P BN B R F P S S R A AT, PRI T 182 NS BRI 47 2 R #R AT LAIE )
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6.1.2. EiY

HI AR 45 SR AT LA, A i Ikt £ 50E . P A B SR ST . WA AP SE# 20
FUBWE P AR, Rt i RE S S AR 2 . I S ST A R A PR SRR 4 AE A B i )
W AE B, 33T IE A S P 2SR RS AT R, TP A MRS A B AT P R A (RN A R
WRETE B R, (B AT N . T, RTINS T G N 4 A ST & e
HHACI B AR E R P ISP D, RGO . 5 & TA miES), Rithe, WL RE.
A S, HInsEx L5 Py 28 B0VE# e, Sl 2B KA | SR L BB R A4
TR P BROME. MAENEFE—. P2 RET T, NARRIRR 2 A8 2 RAOMIR B, A
PGS L, (RN AT R Gt 5 B A P, R 55 ROV [R5 AR B AR KT & M
B 51 T

6.2. ARTESRE

AT Al A 2 TUE S R AICT & L RS R BE AT 7SR, fHE TSR, (H
FAE T LR LR AR Z At

1) ARHFFAEREFEAREI EAAE— € RMRIE . 2R T &M IR AR R, AHF 2
I AIF 7E BN 5% A4 52 5 28 X 2% BEAT P 1 190 6 RO AT, AL 200 B B A 20 0 22 A7 R =2 AR
PR RERX AR TR S AT S R, HON T A RSB T A R
ISR R, 3 KA sV R AT B T3 e AR AR R AT FE 45 SR K o R, Sl St
TOHEH B TEREAEEIEIE, DI SR A B 2 AR

2) KB B MRS 8] o I R USRS B AR BEAT 0 BT Ja RIS RO S fa s R A
EER RS A R, D7 M S B2 i A Al ) — 28 B2 PR I B b R REAR A M T — N,
Y H B E IR AR AR RS HE

3) WU AT P e . AR (AT REAFAE E OV R ARG R, UHN TP 6 I 5IRE ST
M5, BT AT RERL AR 322877 MO 2 HE 5, ME LMRSE e T JEORA (L LA B A P S8 080 F) S M kAT A
B JREMUE TR PSR R, EERRET EIRA NI
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