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Abstract

Under the background of rural revitalization strategy, Longqi Lake Resort has become an important
node for the development of ecotourism in Shanxi Province with its rich natural resources and pro-
found cultural heritage. This paper explores the high-quality development strategy of Longqi Lake
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Resort, expounds on its natural and cultural resources and market environment, and then conducts
SWOT analysis, and proposes strategies such as tourism product diversification, brand promotion,
year-round operation planning and employee quality improvement, aiming to improve the mar-
ket competitiveness and brand awareness of Longqi Lake. This study not only provides theoreti-
cal support for the planning and development of Longqi Lake Resort, but also provides valuable
experience for the development of other ecotourism projects, which has important practical sig-
nificance.
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