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Abstract

Although “Mengzi Cross-Bridge Rice Noodles” is renowned as the top among Yunnan’s ten famous
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snacks, it has long faced the awkward situation of being well-received yet underappreciated in
terms of sales. In light of current economic downturn pressures and intense market competition,
the traditional consumption scenarios for Mengzi Cross-Bridge Rice Noodles have approached
saturation. To enhance market competitiveness, our research team conducted a comprehensive
survey to gain insights into consumer needs, preferences, consumption habits, and their ac-
ceptance of new consumption scenarios. Based on the survey results, we propose four strategies
for expanding consumption scenarios aimed at stimulating the consumption potential of Mengzi
Cross-Bridge Rice Noodles through scientific research and innovative new consumption environ-
ments. This initiative seeks to continuously strengthen its role in empowering and supporting Yun-
nan'’s economic development while injecting new vitality and momentum into high-quality growth
within the province.
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