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Abstract

This study explores the application of new media technology in Dalian marine tourism and its im-
pact on tourism sustainability. Through questionnaire surveys and data analysis, the study reveals
that new media has significantly changed tourist behavior, optimized tourism experience, and
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demonstrated positive effects in resource management and environmental protection. The re-
search results provide strategic guidance for governments and enterprises to drive sustainable
tourism development through new media, and provide reference for similar regions around the
world. The study advocates promoting responsible tourism behavior through new media platforms,
and jointly building a green, intelligent, and inclusive future of marine tourism.
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Table 1. Roles and influencing factors of new media in marine tourism
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Table 2. Distribution of sample basic information

2. HAERKBEEDMER

FBLI fabr N i Lk
% 145 50.88%

PE5I
£'8 140 49.12%
18 S LR 15 5.26%
19~25 % 60 21.05%
R 26~35 % 85 29.82%
36~45 % 75 26.31%
46 % VL I 50 17.54%

DOI: 10.12677/sd.2024.1412325 2922 GRS 94


https://doi.org/10.12677/sd.2024.1412325

HHIER %

NERLT 10 3.51%
W 45 15.79%
P e /R 80 28.07%
& 70 24.56%
AR 60 21.05%
it &Lk 20 7.02%
5000 JTEA R 90 31.58%
5001~10000 7G 120 42.11%
HEN _
10001~15000 7T 50 17.54%
15000 i EA | 25 8.77%
2 30 10.53%
nk’i3//2 120 42.11%
HROlp 27 H HIFE 80 28.07%
EY/N 30 10.53%
FHoAth 25 8.77%

B AT, ARGAT 285 A RS, YR, BEE 145 N, (5 50.88%; Lk 140 A,
i 49.12%, VEREAD T BEREAR, BB ZIEA K AR 5T, o 26~35 % BN G2 o AR Bt e s
it 85 N, A 29.82%: H G2 36~45 & ZEFEAILTE 75 N, (HEE 26.31%: AT, Hrh
mE RS 80 N, AR iR, N 28.07%; KEZIETH 70 N, itk 24.56%; AR TT
M, A 120 AHBRATE 5001~10000 76, 5Lk 42.11%, (GHA & E; HKA 90 A H URNAE
5000 JCEAR, (EE 31.58%; HRNVEAT I, FEAAE 120 AN BIEE, &b 42.11%; H 80 AKH HH
Bk, A 28.07%.

5. REMEFRRE = AT AW o4

5.1. BiEgit
5.1.1. {EESH

EEED BRI REA S R BAaE . WEE, WK ITEN o FEREEE, B a REIRDRHA
WIkEAME I, o o REGEOR, WUIMEEME, o REBD, WG ERIC, o REEAE 0.7 L,
74 Ut B R A B £ AR 0
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Table 6. Overall impact analysis of new media usage on Dalian’s marine tourism
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Table 7. Comprehensive analysis of the impact of new media on tourist behavior
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Table 8. Comprehensive analysis of new media and tourism experience
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