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Abstract

A structural equation model of tourists’ willingness to use digitalization with two latent variables,
digital service usage and digital product usage, was developed in this paper. The aim is to explore

CEGIH: M, B, DR W B LA B R R I MTD]. TR, 2024, 14(12): 2946-
2952. DOI: 10.12677/5d.2024.1412328


https://www.hanspub.org/journal/sd
https://doi.org/10.12677/sd.2024.1412328
https://doi.org/10.12677/sd.2024.1412328
https://www.hanspub.org/

WHEZ 2%

the influencing factors of tourists’ willingness to use digitalization in Wudang Mountain. In this pa-
per, tourists who have traveled in Hubei Province in the past two years are taken as the target of
the survey. The analysis reveals that there are certain differences in digital usage preferences
among tourists of different genders and age groups. Moreover, a positive correlation was found be-
tween the frequency of using digital services and products and the willingness to use digitalization.
Finally, recommendations for the digital development of Wudang Mountain are proposed based on
the survey analysis and the actual situation of the scenic area.
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2. BREFHE
2.1. HEKIR

A SC LA YL P AE A iR I 20 D I s BN AT s A, SR TRy SR BE A LRE v, B X 4% i 5 A
VTR EEER A TR LR AR T B ARSI BUIR, R TR T I AR S X i i AR A 4
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2.2. [REHEH

) B RE A B E B, BB A S5 A a3 ss, HE &0 m & 1S 1R DT 60 #2870
B, H— KRG - KIESHL S, B ESIET . X RS AT E A IO DA RIS
72 2), I 1 AT PAA I ) S A BT S i ) B A IR 55 4 IO Cronbach’s Alpha 231 0.829, %
FALFE S FE UL Cronbach’s Alpha R A 0.748; L7 2 AT LUK BB T AL AR 251 F 4% LA 8074k
P2 AR RS L KMO fE.43 51 0.966 F1 0.842. DRIk, AT LAIASE 1) 36 1 4 58— Btk 54 Rt i, &
R 753 BT o

Table 1. Reliability check
# 1. FERE

A B AR Cronbach’s Alpha %L
A R 555 A 0.829 11
B = A A 0.748 5

Table 2. Validity check
= 2. MER

, AR 555 A b= S AE
KMO HUFE&E U1 =2
0.966 0.842
EAR T 5591.853 1786.763
EEL AR AR5 TR T P A 56 H 55 10
BEM 0.000 0.000

3. ELER
3.1. BEEER

f&Bh SPSS FAFXT F I 617 A FEASR AT R R I, HA 551 289 A (46.84%), ik 328 A
(53.16%). FEAERE /AT J7TH , 18 % BAF 25 A (4.05%), 18~25 % 211 N(34.20%), 26~35 % 153 A(24.80%),
36~50 % 158 N(25.61%), 51~59 % 44 N\(7.13%), 60 %} UL L 26 N(4.21%). HbAk, VHEEHE F &5t
B BT SS iH S AR, WA 198 (32.09%), LI W %A 351 (56.89%), — Mkt %
H 53 (8.59%), MHEMHEEA 15 (2.43%). WEHIRIE R, U NF XU ER A A 254
(41.17%), XFECFAAE R FEANE W I 2 323 (52.35%), +HOFEARAE R KU K3 2 310 (50.24%),
il S X B PR SS RGEA TR IR H 298 (48.30%)-

3.2. BIFURBZESF/RRFSH

S8 b6 BEAROEE — 20 3 BT R B, W A A SREALE A S R A 1 6 T A AR 25 (A FH SR I HH — e 11
Z RV TR B IR SS b B S et T B Bk RS R4t %9 WiFi B RS, =48 B0
B2 F A 54 FSA KRG RAAE— 2 NES, I H 50T B Bk i i %5 & S 2
15 151(60.85%), 111 22 10T T 4D 3 YA Tt 1A % (100450 FH 3 0 131 (57.08 %) (MLIZ] 1) ZEARIRE 7 TH R AARAA I A 4
RRFA(<25 %) 7E AR/VR/MR S5 6 HOR R A (0452 B2 BB T HARFE R B, Rl (<18 $)1E
AR/VR/MR R A 28 e 1 (71.43%) T HAFEFIEERT B (36~59 & Fil 60 2 J LA ) = 4 iz 40t [ (1) 4
R XCAE A, X2 RO ATIFE AT oh SE A T g i B S i Th e . ZAEREAR(60 & K UL b)XHek -
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TRL 528 S AT R4S (45 B 3R AR 51(33.33%)  IX 3R BB B AL AR TG 13 2, R B2 12 4 N ABTF
AR I X e RE R 26 E RS 1),

FiHh, R BRI P TR B T A SRR SR R I — e i 2 . ZEVER T
LSS BT ST R G8(65.30%) 1 75 SRR I 8 5 T 55 14 (52.91%), 1M 53 1 U 7R 5 B 2 65(53.97%) R B H i
ERIDGEBR(E 2). EFEBITH, FRERCOUHEE DET AL RIS . B He T EEH AR TR RIK
i, R RHR A SO T R EAE AW S 5 TI0T FIA BT R T, 29 A4 ) SR EF
TSI R m 2, (HXF ALIRIEIRSS 75 REBAR, IR,  “HAR” B RM &, Bn 7 —2AME L
i oREA 2N R OLE 2). BRI, KUK NHITE 2 RIS (6], S5 &M 5 R E, RIEHER T
PR PAEBRCRAGH AN R BRI T oKk, IR RO B &S, Fri ™ i g5 .

] ES <18% 18~25% 26~35% 36~50% 51~59% =60%

ENS RS E

BHREEBRS RS
BREFETRSR
BREWIFLMRG
ARNRMREIRL A 0.40
BHESRE 0.37 031 0.25 0.30
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Figure 1. Utilization rate of digital services in Wudang Mountain

L KHUARXEHF RS ERAER

L 'S 18% 18725% 26735% 36°50% 51759% =605
P /WU FE LR TIT
WHTE
BT RS
ATHRiFIRSS 0. 250 0.262 0.265 0.244
Al 0.016 0.014 0.000 0.007 0.020 0.009 0.059  0.000

Figure 2. Demand rate of digital products in Wudang Mountain
2. REURREHFU=mBRE

33. HERERYFUREIHN

3.3.1. WiEMRAF o
N T RN BRI FHE IR, R E R B AT IR R R T8, BBk T 73
/NT 0.5 PN I (AL RV IR S, Hoftn), P A% 00 B R R A T 90 R 1 DR A A (L 3). ANBRE AL
E¥KE, RMSEA=0.064<0.1, GFI=0.917. NFI=0.946. RFI=0.988 fil CFI=0.961 25455 AT
0.9, KA EHAL S HARE G BT . SRR S EUE AVE ¥KT 0.6, HE(ER CRY
AMET 0.7, BIIRSGHE I . BFHAT X BUERIR (LA 4), SRRV &2 8 BAA 2 1A
FHEP <0.01), MM RBLEII/NT 0.5, H¥/NTHXTR AVE MEARFIR, RPSEHEEREL
) EL A — 52 AR S P AR g ) DX R0
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Table 3. Exploratory and validation factor analysis results

3. RRMEFORTSHIEEEFIIRER

[ REMER 53 #r BHIEPE R - 43 #r
e N A T K78 FHEE  TEMREE HTHEMT AVE  CR
READL T B 0.832 7.587 68.974 0.832
SRRl sa BN 0.844 0.555 5.048 0.844
ANLERSHLENRS 0.801 0.471 4.283 0.801
%3 WiFi LM & 58 0.815 0.413 3.751 0.815
HBES 5% 0.805 0.353 321 0.805
A 25 5 F 1 0 HARE B R 0.849 0.322 2.928 0.849 0.66  0.955
TR Y TS vt £ B W) S 0.77 0.3 2.728 0.77
OAT JiRAT AL ZE IRk 55 0.829 0.275 2.503 0.829
LG BUFkbEE 0.779 0.267 2.432 0.779
& LA 54 FXATRS 0.818 0.236 2.141 0.818
=Y A 0.781 0.22 2.003 0.781
LR RS 0.903 3.415 68.305 0.903
B /HLERIE L TRAT 0.837 0.724 14.478 0.837
e i s S 0 0.614 0.886
LT ST RS 0.861 0.37 7.406 0.861
HHeEHE 0.67 0.274 5.472 0.67
SR B B 0.683 1.39 69.49 0.683
e R 0.614 0.7
Fe i R AL 0.537 0.61 30.50 0.537
Table 4. Distinguishing validity test results
T4 XOHERBER
AR B IR SSf5 F l e s S O R
R AT A 0.812
B s AR L 0.419 (0.000%**) 0.784
AT =R 0.12 (0.003***) 0.131 (0.001 %) 0.784

3.3.2. BESMEREIKRE

BT RIRER, o 3 MR R AREEM RECKT 0.5 IS R 451 7 B, 1538
FEFRRAR A ) BE AR R R(ILFE 5) S 45 7 AR A B AR (L ] 3), #8422 1. 24 3. 4 Fadsd 0.01 7K 1
TENERTES, R IR AR A R 0 B A A AR R 2 I SO SR R . T B
TR 25 A R L% B A AT R R, A= b A A e B A A8 A SR, B A R 555 P IS v 4
A= A S SUIIAR A R BV IE, BEEEATE IEAHCII G R Hodr, Bep s i A D ) s AR
AE0.13) Em T HE RS B 0L(0.096), [Fltk, He b= 5 i 8 F S DU 7E 38 KRB Bl 2 1
FEF= AR TR ] s o BT A= b A A 0 T A IR 25 P S DL AR AL RECA B, Ul B R 2 TR B
KK R EFTAT MRS, JHEMIZZELTIT . SRR AR I 7R LR 5 BR AL BN = 4 5
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Table 5. Model regression coefficients table

5. BEEERKER

AR FrvEEAk 2 5 bR P
B S5 L — S =R 0.096 0.026 0.000%*
B s B AE S I — B A &R 0.131 0.025 0.000%*
Br ARG F S Bl — e = B RS 0.559 0.064 0.000%*
B 8 A AR O — H A AR 45 8 —0.173 0.048 0.000%*
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Figure 3. Structural equation modeling pathways of factors influencing tourist intention to use
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T B L XGR XHTR R v, A ST A S M S M G5 A T RE R, Bl B x ik
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AT ARG, (EXREREFHEM AL JRiAR S MR K. (2) 2T a5t RERAL A 70 A a] LUAKCEL,
B MR 55 18 P 1 DU AE 507 it A5 AR DU e 25 R 880 Mo P R A 2 38 (M AR i i, D Wi o
F B A IR S5 R SlBR 22, HC O B0 A ) A P R SRR, A AR MOBRAIR U 55 BB AT et Ak, DAY
TN s B AR BRI
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F— QBRSBTS X BT R AR, BV RAEAERDR
TR ], Dy RO A DR IR 24 1L XU XK 3 2 A iy DX A 1 HERE R R AL vE
UEAh, I RSB R ARMEAR S IR AR I O 5 X B AR 55 A B ELAR IR, A R TR0y 1 R AR
TR RE S DO e 20 A b X 35 R FR I B RS, 3R TR 3 ) S5t DX B3 AR 55 7™ i RO A FH 32

B, FEATTHEA, EZITEOR. AR TERRAGS ZUT), BEGIAEZ A
B I TR EAIERE DI RE,  LEln ] DO 128 R B R s s sl ki g8, ol SERilF R 25, $eTt
TINS5 X T AR 55 BB AR P X T P B SRR (36~50 ), SHIX ML 55 TH AR 55 AR e P AN T
FEPE, FTUAINGR S5 Gk AR5 45 &, b i SR i 2 SR A SN A T AT O R AT VRS 5 xR
FERRGL B RULL), IR AE LRI AT i 7 SO RGERAE SRS, ZE0 2 “ Tl i L. Sy #RfE”
FEEZRR BLoh, W TAMEI IR, MZIF R IGERA S X Bl R R4, AT & E A E
AR R FETT R, DRAENT 75 BT 2 5 AT ] BLEh k.

= MR T B A TR R S R 2R (A B, B IR 55 AT il ond i 2 A A
FEEE PR, AR E/ MU TOT . iR ALK AL SHRUMEE, =4 nE
Xt e Al FH TR R R BE S AR N 5/ o DRI, S IXAE i A3 DU A5 AT AR 25 - (1) IRALAEZR IR 5 557
dt, A RBAE M2 AT 7y, RBCEALIESE,  WOARIETr & W A HERE iy S B 2 . U, BaR
DXTTERBAT . WIEROT BT Sh kS Thae, R4 s IR S IRGG, RN TR T RE 583 15t IX
APP BUNEFF, SRAMEFER AT A BUTEDIRE: (2) SEd R BN, WAL TR BERAL BT FA,
FETEE. Bl AT EOREE, JFHIEMRAL T R, I HIREME RS R, RN REY]
RRHFRREAE R TR, SRR ER: (3) RTF=4E RS, R B (R TR
o HE s o0, SR TH il A5 .

E&WE

PULITIE B 2024 FFRFREAEQIH BN INZITH “ 2 FHIRMAE T 2 1L SR B R i 7t
(WH%i5: S202410518018).
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