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Abstract

Tourism performance is a kind of performance form combining cultural and tourism elements,
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aiming to provide tourists with unique cultural experience and enhance the attractiveness of
tourist destinations as a kind of leisure product. With the improvement of people’s living stan-
dards and the pursuit of in-depth cultural experience, tourism performance, as a product combin-
ing culture and tourism, is increasingly praised by tourists and local residents. This study takes
Hangzhou'’s “The Romance of the Song Dynasty” as an example to explore the impact mechanism of
tourism performance on the dissemination of urban image. The study found that tourism perfor-
mance shapes the urban image of Hangzhou and disseminates the local cultural heritage of Hangzhou
to the audience in six aspects: establishing cultural confidence through cultural symbols and social
media reputation, displaying cultural inheritance and innovation, enhancing experience through
performance time and space, promoting the economic diversification, strengthening community
participation and identity, and considering sustainable development. Finally, this study believes
that tourism performance plays an important role in promoting the deep integration of cultural
tourism and achieving urban sustainable development, and can provide theoretical basis and
practical path for urban image construction.
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Figure 1. Trends of tourism performance literature (source: CNKI quantitative visualization analysis)
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Figure 2. Theme quantity of tourism performance literature (source: CNKI metrological visualization analysis)
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Table 1. Cultural symbols and meaning analysis of “The Romance of the Song Dynasty”
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Table 2. Themes and emotional tendencies of typical online reviews
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