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Abstract

With the interconnection of the tourism industry, travel websites have become an essential part of
tourist travel. From ordering suitable tourism products to evaluating tourism products, the entire
journey runs through. Online reviews have become an important source of data for travel experi-
ence research, Therefore, through the analysis of 2837 online comment texts of Wuzhen scenic
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spot on C-trip website, this paper explores the influencing factors of tourist tourism experience in
Wuzhen scenic spot from their comments. At the same time, according to the problems found in
the analysis, the corresponding measures to improve tourists’ tourism experience include: creat-
ing unique advantages, avoiding excessive commercialization; optimizing the internal traffic plan-
ning of the scenic area; strictly controlling the number of tourists in the scenic area.
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Table 1. Word frequency analysis (top 100 high-frequency words)
7= 1. &3R5 AT (AT 100 {3 =57iR])

Hy s gk ey miE ok Hey o msA Wk Hey o e N
1 5 1189 26 R 53 51 JAR 30 76 [FVAVN 21
2 A 637 27 AL 51 52 S 30 77 B 20
3 R 361 28 M 50 53 e 29 78 Wi 20
4 K% 344 29 WZAR 48 54 R 29 79 FhEEL 20
5 7 297 30 2k 47 55 e 29 80 PN 20
6 5 250 31 EAR 47 56 Pl 28 81 (e 19
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7 [ERI4 219 32 ik 42 57 5N 28 82 Hlie=is 18
8 A5 214 33 HELF 40 58 EN 27 83 A 18
9 Jifi 192 34 O 38 59 SEAE 26 84 RE 18
10 K 172 35 Kz 37 60 KR 25 85 A 18
11 H 126 36 L 37 61 B4 25 86 N K 18
12 Frtn 122 37 EZes 37 62 Fa 25 87 /NI 17
13 E(EN 121 38 N 36 63 ik 24 88 JEil 17
14 A 110 39 4 36 64 Wi 24 89 24 17
15 HELF (1) 107 40 FIR 36 65 FH 24 90 A 17
16 &7 9% 41 A 36 66 i 23 9 Gk 17
17 B 94 42 i 35 67 Wk 23 9 H 17
18 N 93 43 Bk 34 68 K 23 93 EPS 17
19 K 88 44 ZIR 34 69 ESY st 23 94 IS 17
20 T 87 45 TR/ 34 70 Wil 23 95 #A7 17
21 X 80 46 AN 34 71 NP 23 96 T4E 17
22 SPN 80 47 £ 0| 33 72 REE 23 97 TR 17
23 i 66 48 A 32 73 2 23 98 YN 16
24 -t 62 49  HMUKAXK 32 74 HE 22 99 e 16
25 ESi] 59 50 G= 31 75 % 21 100 Juge 16
Table 2. Co-word matrix of behavioral feature words
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LK% 157 59 29 30 20 27 28 53
7 113 36 19 30 25 24 24 22
e 81 53 35 20 25 36 20
Pl 68 57 42 27 24 36
RSt 57 33 28 24 20
gt 45 28 20
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Figure 1. Semantic network analysis diagram
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LR XGRS RTINS A0 E 3. 1) TR BRI E AR E . DB X R B HT AR 1
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Table 3. Sentiment analysis of tourists’ perceived texts

= 3. R AERS T

e W AR SCAE B T
AN 2 91.30%
R 2 1.09%
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Yk
ARG 2 7.61%
Hrr, BRAELE BRI E R
—f%(0~10) 18.48%
£ (10~20) 22.83%
(20 L L) 50.00%
o, JERIEESBRA IS RWT:
—JE£(0~10) 4.35%
1 Ji£(10~20) 3.26%
B (20 L L) 0.00%
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