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Abstract

This study took the National Museum of China as a case and utilized online review texts collected
from the Qunar website as research material. Using ROST CM6 software, content analysis and so-
cial network analysis methods were employed to investigate the structural factors influencing tour-
ist experiences from three aspects: high-frequency characteristic words, semantic networks, and
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sentiment evaluation. The results indicate that: 1) The words “national”, “reservation”, and “history”
appear with high frequency, underscoring their critical importance in the overall museum tourism
experience; 2) The review texts demonstrate a pattern characterized by multiple core high-fre-
quency words such as “exhibition”, “relics”, “culture”, “reservation” and “tickets”, which exhibit a
general dispersal with localized concentration; 3) Issues such as difficulties in making reservations,
the lack of intelligence in electronic guides, and the aimlessness of tours leading to wasted time and
fewer opportunities to view more relics contribute to alow level of high-intensity positive emotions.
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Table 1. Detailed table of high-frequency words
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Figure 1. Semantic network diagram of the national museum of China
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Table 2. Sentiment analysis table
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Table 3. Examples of reviews for the national museum of China
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