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Abstract

Based on 1,052 questionnaires from the Yangtze River Delta region (with an effective recovery rate
0f 92.3%), this study found through Pearson correlation analysis that the clarity of university train-
ing objectives is significantly positively correlated with the practicality of courses (r = 0.37), the
compound ability of teachers (r = 0.33), and the diversity of training paths (r = 0.38). The rationality
of the enterprise training system has a positive impact on employees’ professional identity (r = 0.44)
and the validity of the assessment system (r = 0.46). The data reveals structural contradictions: only
27% of university courses incorporate cutting-edge technologies, and only 15% of small and me-
dium-sized enterprises have established systematic training mechanisms. Therefore, this study
constructs a six-dimensional collaborative model covering cultural tourism scene-oriented goals,
real project courses, etc. The correlation coefficients between the elements are all >0.3 (P < 0.01),
which can form a network synergy effect. In addition, the continuity of enterprise strategy is related
to the fit of career development (r = 0.34) and the adaptability of experts (r = 0.42). Employee sat-
isfaction is strongly correlated with the rationality of assessment (r = 0.38) and the scientific nature
of indicators (r = 0.46). Therefore, it is urgent to build a dynamic education ecosystem of “goal cali-
bration-resource integration-teaching iteration-data feedback”.
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Table 1. Indicators of university questionnaire scale
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Figure 1. Heat chart of correlation analysis on the degree of satisfaction of college digital economy talent training model
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Figure 2. Heat chart of correlation analysis of tourism enterprise employees' satisfaction with digital economy talent training
mode

2. fifF el R THFEF A EFEHERE AT ST REE

M TR BRI FERE AT DA (18] 2), »~mIE TR BARK & BIE S 2 AR 3 A OeE, JoI
e A A R FE HARFIAS NBRO K & J7 ) (1 — B0vE(0.44) A RIS A B UINT 1 lk /K~F(0.39) B4 iIlERAR
VAR SIE P A AN = 5 7(0.1.3) RAUBe 523 T 35 7 3R R RE (0.38) A 5% IX KRB, B HAn & B, ST
SEATRERT R BT b KPR 15 SRS R

5. B&

AW FEIE T =1 1052 473 ) 4 (K B AREAR R R 7R T BT A OB R R SN 4
BERpA: BL “Hrr B gE + iﬁﬁ%%ﬁjﬁﬁ 7 O ETEMT H AR AT R s S SE T H AL EREE (U0 Al
SWRGITR) LR THRAR RIXHRIV AL 2 &R 5E HIBAGRE 2 T SAE S ki ik

DOI: 10.12677/sd.2025.154116 323 CIERE59/°4 2


https://doi.org/10.12677/sd.2025.154116

(ERIVYSE

AWK UMY BOW). PRHEE R AT BIREE, DUGER S R S RO RE 1 ER)
BRAAR, FEREMARALII T 0.3 (p<0.0L)MIMUR ML, $e7s 7 3T R S A Lot K e 4,
B e WAEILE . L IR T B FIMLE R S, HEIBR “ HARBUE - B
BE - Beasi - FURRBY sl R, BiEEE 5 5 ORI i E 38

N FIBUE R IR HAR BRI TR S A R R IR HARAAS NIRRT 17 (9 — 251E(0.34), LR AME%
K& EE0.42) A RURIVIEM K. R ATREEIRE, M3 B BA KA Rral i, TRk kS
N ERREIN—E, HANMEERNZESENER. BRI RS A R R RS 125 E X
{5 PR (0.38) M A | BE it (B A FE AR 1A R I AHAVE(0.46) S ARG E . X 3R W, 52 X R IDT U
BT RES HI B AL I & B A B AR AR A R IRRAE B DG AR BT B AR R R R IR
5500 ) AT BE ¥ B (0.42) A7 U A IEAH G

RENE, Tk, B, 2 RO PIRERIE . B SER KR EE)]. L5, 2025, 45(2): 1-12.
[2] E#§. BFEFY R VRO A A B FREARTI]. PR 4301k, 2024(31): 129-132.
[B8] ZFFH=. BFETFIRB R &R R IHEF R[], HE i, 2025(4): 26-29.
[4] FED, KT8, 2%, % B SORA A S B 50T FOESR[]. AiliFRlaE, 2024, 38(1): 1-16.
[6] TFH3. BFET IR LARLT R BN EAT AR ——LUUHIR A ABI]. LR, 2023, 38(5): 43-50.
[6] FJEde, &M, BFEAETREXRIFEFIYEENTZmT L] ARG 555, 2022(6): 13-18.
[71  Phe, XU74N, BRé. T ERIFE S s R R RMER]. St 500K, 2021, 37(17): 126-130.

DOI: 10.12677/sd.2025.154116 324 CIERE59/°4 2


https://doi.org/10.12677/sd.2025.154116

	区域协同视角下旅游业数字人才供需匹配研究
	——基于皮尔逊相关系数的培养模型分析
	摘  要
	关键词
	Research on the Supply-Demand Matching of Digital Talent in Tourism Industry from the Perspective of Regional Coordination
	—A Training Model Analysis Based on Pearson Correlation Coefficient
	Abstract
	Keywords
	1. 引言
	2. 文献综述
	3. 长三角地区旅游业数字经济人才培养方式分析
	3.1. 调查概要
	3.2. 问卷设计
	3.3. 调查数据回收

	4. 数据分析
	4.1. 信效度检测
	4.2. 数字经济人才培养方式满意度分析

	5. 总结
	参考文献

