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Abstract

In recent years, Chizhou tourism industry has been developing continuously, but its products are
single, tourism products and local unique cultural resources are not deeply integrated, the current
tourism is mainly based on tourism, tourists repeat rate is not high, need to tap the depth of tourism
potential. In this paper, RMP analysis method to analyze the current Chizhou products, resources
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and markets, so as to further promote the development of tourism and economy in Chizhou. The
study found that the current Chizhou related tourism services facilities are not perfect, greatly in-
creasing the inconvenience of tourism, and tourism product research and development is not
enough, visibility is not high, unable to attract tourists and retain tourists, should improve the local
tourism infrastructure, actively integrate into the Yangtze River Delta tourism circle, and strengthen
tourism marketing, Chizhou began to form its own tourism brand.
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Table 1. Distribution of tourism resources in Chizhou
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