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Abstract

Based on the “4P” marketing theory, this study analyzes the basic current situation and problems
of the tourism market of Jiuhua Mountain and proposes marketing strategies to promote the devel-
opment of the tourism market of Jiuhua Mountain from four dimensions: product, price, channel
and promotion, hoping to attract more tourists to Jiuhua Mountain and promote the development
of the tourism economy of Jiuhua Mountain.
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