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Abstract

This paper aims to explore the enlightenment of the successful experience of the Three Kingdoms
Chibi Ancient Battlefield Scenic Area on the development of ancient battlefield scenic areas under
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the background of cultural and tourism integration. Through an in-depth study of the Three Kingdoms
Chibi Ancient Battlefield Scenic Area, this paper uses methods such as literature retrieval and case
analysis to analyze its strategies and achievements in cultural and tourism integration. Combined
with the current situation and characteristics of ancient battlefield scenic areas, it puts forward
suggestions suitable for the development of ancient battlefield scenic areas, so as to promote their
better development in the field of cultural and tourism integration.
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