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Abstract

Kunming’s climatic conditions are suitable for the growth of jacarandas. In Kunming, jacarandas
bloom early, entering the flowering period in mid-April each year, and the full-bloom period lasts
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for about a month, which is relatively long. With their elegant postures and unique flower colors,
jacarandas have become an important element of urban greening. The blooming of jacarandas in
Kunming not only adds beautiful scenery to the city but also brings pleasant visual enjoyment to
local residents and tourists. It can stimulate people’s attachment to nature and the environment,
enhance the aesthetic appeal of the urban ecological environment, and highlight extremely high
landscape and emotional values. For this reason, this study takes Jacarandas in Kunming as the re-
search object. Firstly, on the basis of literature research, an emotional effect scale is constructed,
dividing the emotional effects of jacarandas into six parts: tourist expectations, tourist experiences,
tourist perceptions, tourist loyalty, and tourist complaints. Secondly, questionnaires are used to
conduct on-site surveys to obtain first-hand data, reveal the emotional effects of jacarandas, provide
scientific and reasonable suggestions for the future tourism development of jacarandas in Kunming,
promote the healthy development of jacaranda-related tourism and industries in Kunming, enhance
tourism competitiveness, shape the city’s brand image, and drive the vigorous development of Kun-
ming’s tourism economy.

Keywords

Jacaranda, Emotional Effect, Kunming City

Copyright © 2025 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).

http://creativecommons.org/licenses/by/4.0/

1. 51§

WA R =T rh g e, Tz oA TRE . SBPEER. B, BUARAE. BIEZE[L], T 1984 E5I AR
B, FEMEARE TR, W Ry T RE. R . PO, AR R, RIS S R E
B, AR R HAERKTER, FUIEER A KR . SR AR AR, O EERHETE
WBHE T IA, & 12~15 oK, WIEESUREA . (LR TA SR A I HEAE T, (e R80T fhE IR
W B A, ML RS A, MRS 75, W AvEn i & — i, PR ORIZ[2].

EIMIEERAE R R B, WAEKSHRE, BURAUEFMES BRI S ERE3],
78 B B FTE BT A0 R I P L W AR AR AR B A KHE R [4), TR T H sk EDIE L i e (b e 5ol . 7E
HFe s HHE RAEIA A AT % AR ISR AL T 7820 B B S B (i« VR JB) s AR T AR 26 L 1E
EURE,  BRACHA R 5] R SR E PG R SRR

7 B B 2 R A P 7 22 B TE 2001 AEIESRER S 2010 440 A7 AT 52 B [ 22 3 (1) 00, 4
a7 E ARG ZER, R 2 2 D Of A A S (R A S R R, TR T TS
() 1 I H 1) 7. 2015 AF 2R uk R 7N 11 IR Hh B 2R A 5 AR A T S A, {HB#E Emotional Geographies
— RIS L IG5 B 0B A K, O — AN EE R L7 FI[5]. 1 B 2 2
RN BT =38 Z MM E SR MR, EHE I A A “REHIBeR” FABRZ IR 1“5k
fR387 o MRERBESE NI TR 115 B B 22 7T AN IR B 6] T OIS NIRRT B4 Hie
Ll IR T B ANE R[7], MREFSE KSR 7 M35 5575 S8 EL A FH (0 AR R (8] o 17 JE b 25 2% (1 JF 5
A Rt 7~ NG IR 2= [ ¢ RIBAE T B LA, O T AR RV B 4 S PR B $R AL T B85
o

AR N — M A ST, HAA T IZ 25 /). J8 i e i 5 RS AT I AL, WA

DOI: 10.12677/sd.2025.159267 176 CIEREOW 92


https://doi.org/10.12677/sd.2025.159267
http://creativecommons.org/licenses/by/4.0/

TR 5

PREHE AT [ A AN L5l , B iRAt BRI 0 o HAR A —FRr ), I EERIZH 2 290
T ERALAF BT . SR, R T WAE I AR T FE e WL, i, ACHIEFE LA AW TT N 52 ) 3
PRIT IAEAR (1175 AN o

2. R XS HEKR
2.1 HRXHR

AW TR BB T AR AR o AR USRI SR, IR R TTIX . AR BEX . XA
W XAE B T X . AR (] 1) 8, 5 MBI EAEREER: HUXKEERS,
4bF 1201~2500 FRIX [A]; BIE XK 2, BUETu N 401~1200 #f; fAEX . 250 XX S 50,
BIE 80~400 #R7 AT o MWEA A RAE, VLI Xl AEAR 3 BEAE P e AT AT 20 a1l AR i R
MERIYLR ;s BIEIX 3BT 0 ATE IR o B B KAV IS & Bl FARIX 3 B LT
T 2035 6 (o W AR R ) 4 [ 7 B A T AR A 10 s 5 DT IX T B A TR AT I 5 TR X
S EREL. SFREUTE K R FEATE SO AR AR b B R ST O R B A X k. kb, HEfE
PR N BA B s S N B AR, 7525 A IR a A

fEsE=ar = R

S O R BiEE

Fatzn=a =Rig="

i

B i e B A
Jacaranda
[ s
I s - 400
) 25 50 Kilometers I <ot - 1200
I I B iz01 - 2500

Figure 1. Spatial distribution map of Jacarandas in the survey area of Kunming City
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Table 1. Reference sources of the emotional effect scale for Jacaranda tourists in Kunming City
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Table 2. Reliability test results of the emotional effects of Jacaranda tourists in Kunming City
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Table 3. KMO and Bartlett’s test results of the emotional effects of Jacaranda tourists in Kunming City
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Table 4. Demographic characteristics of respondents who view Jacarandas in Kunming City
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Figure 2. Frequency of respondents’ annual visits to view Jacarandas
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Figure 3. Time when respondents view Jacarandas
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Figure 4. Survey respondents prefer to watch jacarandas with whom
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Figure 5. Channels through which respondents obtain information about Jacarandas
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Table 5. Average scores of the tourist expectation dimension
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Table 6. Average scores of the tourist experience dimension
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Table 8. Average scores of the tourist loyalty dimension
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Table 9. Average scores of the tourist complaint dimension
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