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Abstract

As a new form of cultural and tourism product, music festivals have become a new trend driving the
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development of the cultural and tourism market. The flow of people during music festivals not only
gathers in high density during the festival period but also serves as an important factor in attracting
a large number of tourists to the city. Currently, the academic community has gradually begun to
pay attention to the research on music tourism activities. This paper takes the music festival in Shi-
jiazhuang as a case study, analyzing its development process, current situation, and impact. The re-
search finds that the holding of the music festival in Shijiazhuang has become an important engine
for promoting the city’s economic growth and facilitating the transformation of cultural capital into
economic capital. Moreover, the music festival has reconstructed the city’s physical space, percep-
tual space, and living space, empowering the innovation of cultural and tourism scenarios.
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Figure 1. Delicacies of Shijiazhuang
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