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Abstract

From the perspective of emotional experience, this study systematically explores the current situa-
tion and optimization paths of tourism development in Chizhou City. The research reveals that Chi-
zhou boasts superior tourism resource endowments, covering eight major categories including ge-
omorphic, aquatic, and cultural resources, and has the potential to trigger diverse emotional values

» o«

such as “awe”, “comfort”, and “nostalgia”. Tourist surveys indicate that visitors have positive emo-
tional feedback regarding environmental maintenance, humanistic care, and administrative re-
sponsiveness. However, issues such as high commodity prices in scenic areas and inadequate facil-
ities still exist. Currently, Chizhou’s tourism development faces challenges including the lack of an
emotional experience product system, insufficient ability to transform resources into emotional
value, weak emotional touchpoints in services, and a gap between marketing and actual experience.
Based on these findings, strategies are proposed, such as constructing an emotion-oriented product
system, deepening the transformation of emotional scenarios, improving emotional service stand-
ards, strengthening technology empowerment, and establishing an emotional feedback mechanism.
These measures aim to systematically enhance tourists’ emotional experience and provide theoret-
ical reference and practical guidance for the high-quality development of Chizhou’s tourism indus-

try.
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