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Abstract

With the deepening of population aging in China, the silver economy has become a new driving
force for domestic demand growth. Health and wellness tourism, as an emerging industry integrat-
ing the silver economy and tourism, has broad market prospects. Chizhou City boasts abundant
ecological resources and profound cultural heritage, providing a good ecological foundation for
developing health and wellness tourism. Based on the RMP (Resource-Market-Product) theoretical
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framework, this paper systematically analyzes the resource endowment, market characteristics,
and product status of health and wellness tourism in Chizhou City. It points out existing problems
such as low product thematicization, insufficient industrial integration, and weak brand recogni-
tion. The paper proposes improvement paths such as constructing a themed IP product system, pro-
moting “health and wellness+” industrial synergy, and implementing precise marketing, aiming to
provide theoretical reference and practical guidance for the high-quality development of health and
wellness tourism in Chizhou City.
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Table 1. Summary of health and wellness tourism products in Chizhou City
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