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Abstract

The Aoluguya reinder-making Evenki people are one of the three ethnic groups of the Evenki people
in China. Their reindeer culture, birch bark making skills and shamanic culture, among other ethnic
cultures, are important components of traditional Chinese culture. However, under the influence of
multiple conditions such as ecological migration, impact of foreign cultures, cultural discontinuity and
shortage of labor force, they have fallen into a predicament of inheritance and development. Most of
the existing research focuses on the protection policies and cultural connotations of the Ewenki ethnic
culture. Some of the achievements involve the connection between the cultural tourism industry and
cultural inheritance. However, there is a lack of systematic exploration from the perspective of con-
sumers on precisely matching consumer demands with the cultural tourism industry and effectively
promoting cultural inheritance. Moreover, the intrinsic connection between consumer experience
and cultural inheritance and development has not been clarified. This article takes the Ewenki ethnic
settlement area (with a focus on the Aoluguya Ewenki Ethnic Township) as the core research area. It
mainly adopts a research method combining in-depth interviews, questionnaire surveys and statisti-
cal analysis. Firstly, through in-depth interviews with cultural and tourism consumers, local ethnic
groups and scenic area staff, the role of the cultural and tourism industry in the inheritance of Ewenki
culture is initially grasped. Based on the interview conclusions, an anonymous questionnaire was de-
signed to conduct an online survey among cultural and tourism consumers and potential consumers,
collect relevant data and conduct reliability and validity tests. Ultimately, it will revolve around key
points such as the attractiveness of tourism resources, the characteristics of consumer demands, the
path of cultural inheritance and development, and the coordination between people and the local area.
Based on this, this paper concludes that the current inheritance of Ewenki culture is trapped in a pre-
dicament of mismatch between supply and demand. It is necessary to rely on the coordinated efforts
of talents, industries and ecology to promote industrial renewal and transformation. At the same time,
cultural resources should be deeply explored, more positions should be created and talents should be
attracted, deer should be scientifically raised and the ecology should be fed back, so as to achieve a
sustainable development path for the inheritance and development of Ewenki ethnic culture through
cultural tourism.
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Table 1. Results of reliability and validity tests
F 1. FESMEREER

Cronbach’s Alpha 0.882
KMO f{ 0.903
Chisq 872.471
Bartlett’s BRIE AL 16 Df 210
p-value 0

N 2 s, ARYEFEARSEAE SUEGE 7T1S, M Ao, I 103 BiI(Y 51.5%), %tk 97 4
(15 48.5%); F#ELL 26~45 B N, $L£67% (3 26~35 % 71 #1(35.5%), 36~45 % 63 191(31.5%); 18 %
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Table 2. Sample basics (N = 201)
2. HARERERN=201)

FEARHE el FEARYE B 43 H(%)
Y % 103 51.5
% 97 48.5
18 ZLLF 9 4.5
18~25 7 35
" 26~35 71 35.5
36~45 63 31.5
46~55 40 20
55 4Lk 10 5
A 16 8
Ak i T 69 34.5
= ERLAN 7 7 3.5
HRl MRZE 38 19
H ER IR 53 26.5
IBARA 5 10 5
FHoAth 7 3.5

ARSI T AT T S IRAG R 3R R LA SR M, R T 9038 B A5 EA 4
PSR R S A% O 2 RO RHE, DA 70 AT 8 28 I i i RE AACEILAN ) 77 T AR A% Lo 55K, AT BE 4 3
R P E TR NAEZ . B, ASCIREU 7 938 i B RS B I SCU A B AN R A B S Bt 5
R 55 S L EAE B

Table 3. Factor loading matrix of consumer demand dimension
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NI A% AR BOEIRSETT BEAREERET O HRUCERT BT

& G FAERL 0.876 -0.032 0.051 0.048 0.876
RAB RS N 0.852 0.021 0.063 0.039 0.852
{18 AR AT RIE -0.018 0.891 0.027 0.053 0.891
BN AE B BE TG K -0.025 0.867 0.041 0.036 0.867
R E&AMAI [ fif DR 0.038 0.029 0.883 0.042 0.883
TR R 0.045 0.033 0.849 0.057 0.849
s BRI AL 0.023 0.046 0.038 0.897 0.897
SRR DG B 0.031 0.028 0.049 0.856 0.856

HARN AR FEE, BT EG> DIE 4 MEORT, BT ZETTERR 76.82%E R 1 R I,
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Figure 1. Travel preferences research results (multiple-choice questions)
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Figure 2. The appeal of ethnic minority research results (single-choice question)
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Figure 3. Appeal of reindeer culture of Ewenki ethnic group research results (single-choice question)
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Figure 4. The Appeal of Ewenki song and dance performances research results (single-choice question)
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Figure 5. The attractiveness of Ewenki birch bark handicrafts research results (single-choice question)
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Figure 6. The perception of over-commercialization research results (single-choice question)
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Figure 7. Preferences for differentiated tourism offerings research results (single-choice question)

7. WEFI B R ERER(BIERR)

DOI: 10.12677/sd.2025.1512353 245 GRS 94


https://doi.org/10.12677/sd.2025.1512353

FRN

4.2.2. FE IR HER IR

2SO AL A BT B DA E S ARG . B SCARSR . AR L Bh A Y R A TR AR L
BT IR B T e g Y TR I R AR T A R B T .

AR R I, 46.67% K17 57 A R S R AR R AR, ANE . s 8 fis, A
M, ARSI P, T S B R A R HE R

X EAES T RPTE R (RE8)
50% 46.67%
40%

30% 23.33%

20% 16.67%
10%

o m 0 =

0% |

RS T & o
<R X X & g
/_9{%’ )% . ‘\\bﬂ \_)_ i /\\D—
&~ % W & ,
. & & & N
% R P L v
%ffy 4 §§o <&

Figure 8. Preferences for original ecological characteristics of the scenic area research results (single-choice question)
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Figure 9. Demand for interactive visitor experiences research results (single-choice question)
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= 4. R REF S A MIBNR I TAERE T EE
RN i R 5

Ty T T & ) XTI A ULHCE BRI U
ZRM 69.41% H ARSI (R B 51 ) BT HARSM R S Z RIS, (A0 s F B L
(X ClEH/LARRIR) IR Sk (e — B %) 71 S (U MR 1 ) it 5 0 il 20 2 il G B S DX A1)
JEAES 46.67% JF4E E AR HAMILAD HARESORFFRAZ, (ARG R Rl Ae (i
(X (i AR L) Y T ! AR RN “ATRIIE ", REFARAR)
[EER=f 68.23% YR — 3] RITE B ZIRES 55 5 (e B 24 . BRI
AR5 ClIER/ R R =) LA S 5AIH RISE), WRETIEN “HME” Feoh “2 5%
RRESCI 68.82% A ik S RIZHE ST NN YIEEPEAE S MW T

> Ny > fe N =] > Y \[LEEE Egﬁi:m\/ﬁ:\;ﬁ\ F; iW I‘ ’PCE@ Qé(}éj—‘/ \;il;‘ ‘{I_lgz), / \%\E‘Jﬁ/@
A I Eﬁéf( 7 f%‘
'MSELL‘ (E%/ iﬁ X rﬁ) 1#%\ 1 tf/f {jﬁ yﬁ ?iﬁ\ % i)K")ZI I\ 1tj7 \:/%\ i ;‘j‘i

S .
el R MM R, WA
el A IR, LB RS R LA R

RIKkIE S IBEFRR
P& ANE (V7R S 1570)

4.4.3. HBE5T|REN

MRS AT L, B S SORRMEA A “ FARAESZ R4 HSEBE A ICHE, HA%OFRIGEE
B S50

© PRI TR e CA R TR R0k, #mEReEwiRESS. A FRER
1“2 5RIREARLR” , BB RS Sk R s 77, EEEAMTILL “#ish0ok + m s
NFEBEHR, (EREEYEREIX — s — R, B M B 2. DI RS, RIETT RS S
LRE YR, FEHRERLRT “FWE” M, MR TER, S 5BMI0REFEAR
2o

@ CARHERERTAL: T RN 9 6t B RO SCAGIE SR A DB RN A%, BARSAERS T IR RE T fE 1y
JE RIS E . M T 255 pr e S e AR FR & . I SO AR R I AR IS IS IR 2 PR, (B LA
S HEAE “FF S 27 2T, MBI Z R IHA, REOUE R A BOE T S, SORR foxt
PGSR N B Z A5, REEE SO A RZ A AT B ARSI PN 2, 5 BI07H B3 Mk DA it S
T SCAR I SE AT

@ JRYEREH AL 7 RO K07 2 A5 B s e R A S AR R A2, HE R ok B v sl Ak T s Sk 1 A 565
e HI 35 10 8, R SGESR B R 2 S0 200, (B MAEE S0 S Emlil + frnEtl”
e, A R A AT R I B, BT T P it A DOE R AR TR R, R
WRAAR R Z R A S B Rk b, BERIR T SC AR S B, SURbRAEIL R 2 7 dued, otk DAY 2
H REH % IR T -

@ ALAFAEFEREAT . T RN B 2 70 A0 o T2 o B 35 R SCAR A IR 75 R, Ay @ 1 5 B

DOI: 10.12677/sd.2025.1512353 248 CIESES 93


https://doi.org/10.12677/sd.2025.1512353

ERN A

PR R 2 55 5 SO S ST R I R 4, (H Bt SR 3% 05 NP AE B AR, e XRR iR UF. 7 i
BB LNBGE N, B TE R 5 EAR BB, PR N A OO AR 3R T 5 B TR = SCAE A IR 52,
SPEUH 2 A DL SR IR TR S R MO R, TR LR R O, SRR TR, RSk
BUCACIN R AT 2 fe 3 o

LRGN BHR S| T3 o3 T SR TR RS )OI ey - FORT FEREXTEL, AT SRR s SR
FI%LoF JELE TR M “IRZE. FBUE. BEhih” SFRME “RELR. 2R, Z 507 2 HH
B, I B SCAAR AR REAN A2 1 OB S A

5. &g FnEIN

AT T LARCE T HEGE RE SR i 7 BROR 2 % Ot FEIX 8, ST LA, DUAS IR E . DR
i B 85 7 A SRR TR RIS I AR 5 R R GNE I FL . AW 1 Z AR T LR 45k

SR T M SRR IR A T A “ RIS IS 5 “W B TR IEEAL, SU Ak R 5 R b 205
IRAT RRAF Co ML BB 5 W AR5 B PR AR 0 Bl o B A SR ML R Ak L IR 42 50 IR 50 IR R SC
AR, CREINEETRIE T i AT AR 2 M B T2 b i A A A (B A3 ST 0 A A7 8 R e (e O RE LT
WEICIRIRES 5 EISOR G, A Reit— DAL S RS (SO P M e T 42

MACAE AR TR ARG EARBIN A Pk SRR, AR A SRS, SR b2 3R
THR R AR, A L7557 30 77 [ 2 8 e SCAL AR oG8, AT 2 72% I SCRRWN o BE BB AL
Wi 71, ABSTEN SR AR S 5 AR [ EUT ] 20 SCAE A AR e -

ASCHRH AT =m0 DAHDNZE T 308 A TS RIS AR 7R 5 R J SR LA ok B 2
5.1. #—SMREXHE “XREFSHRT” #EA “RELIE"

BEX 2RI 2 SCRR ISR AL I R, 75 Se S SR RIS AR AR o 1T 93 8 6 S0 7 B ST B AR B
IR R BB R AT SR “BORIE” IR R ER, HR T E s OME R RIES S 5
WIZER, (AHATAZ WEER LS SRS I 755 B AR “ SOOL I B, Sz “SCfufedk + IR
57 Wl e B, st s R S SUR AR BE S I B AR SRRSO, T2 B SORR R A R oRr X st
FERIN SR Z AR, REEFANBAAHHR LI PR 58], ALK N L SR 20 AR 5 2 5 1 S22 i
HETE, Mz TR TIERIE T, B ZEGEEHIAT 5K R e AL VTR
ARG N R [9]0 XA R A AL AR I L A I3 5 ik i (R 28 T R et R RE IS T

XL EE R DI R S R L, RN SRR e RO IR SR E 2 MR B T 2 A A 45 1 H
AR S QBT A e — 0T, BRI SN, BN TTRSG N . EE ARkl 2 IR AR AL
2 NRFWEIEpER L, BRTHR IR BRI E " RS, M5 e 2 2 i, X3S0
ARAEHE. 7O, ERRHESARS R Z SIS RS, RS AT, mAERRT
TR R AR, B H AR .

5.2. R ERA, tliERliS

PEmt sl RERW], B2 BT BTk E W AN RS54 2 1) 6t SR v R ST AL BE B S M K
TIAETH 328 AR, A 2 6 SR SCA ARS8 7 SRR FE B 2 BT TAR N B3 OO DA A, (B T 3 RS
KBNS HIR” FRT “SUUAEARTER” , HEGAE R DS iRl “BURNBEF + Mg e
i RIS RT3 RO RO ST ARG 77, BCE AR Ve g S, AT AKX —a,  BURR L r
BNgE g, Mg BRI R SR N, TR KOS SO AR A TR SR RS HEILEC[10]. i, fH5%

DOI: 10.12677/sd.2025.1512353 249 CIESES 93


https://doi.org/10.12677/sd.2025.1512353

ERN AE

W T BUR PR SR AR B . X E T EBUR 2 B ORI W B AR S B R T BT
K, ZEMEHRERNIEZ, BOLH SRR N TR SRR S M EAERIX
DI FIXRIE [P A N TR S f AL, 33 “mMIREIE AL - GizE kAL 88T
RIBGAL, BE— 3R ORI TR IR S, GUE 2 L2, RIS AR R AR 2 ik e,
KL SR Z . NAHZ . AR K” B RIEEIR.

53. MEUMENEFEFR, REASBERMELE

SR T RRM A R B R B . SR TS S K e AL R AR R R . RGO ALK 5
AL IRFEGE, FUE Y REIRIE R R BN R SRIR SER “MONRE” A, FESRIE
FREhBCE “C BAREAL” CAESUME” SEIATY, R P E B IR I R RSO AESE E10]. YIRS
RESRIR T CALRIRZ OEAR, BERYVEME SR T R, BRI AR EE . B, =
PR R YIRE TR A 2, U SOR ™ LA FRAR I, T AR SR AR G E A ol 2 W s (0 TR 75 2™ 4% i
T CHCE S AEYVE R EE S Pa BARBEE) , @SLYE KRR 5T R &R, ESL YIRS,
WRIRIH . B SEAERIE S, SRR ERE, RIPEAEZY, el NS ARANEIE, HSTE
SRS AT FF R o

BEAk, RN SR M S AR S A L], SRS AR 3R B 5 P e ar s R
AR S, BEMHESIRMEPIE R . YRR A SR . FIRR A R S e
PRI H 8, TR “ORAPAEZR” B “RIESCHR” H 3] “AeAscie” i RIEREIA.

E&WE

NG| | o O N 2 | 0 N e R 5 R LI A1 2 o B S NS B e 2 B N R 23 A B
58 BRI SCAAL AR 5 R R ) B B

SE 3k
[1]  #&H. H E IR T HCE b SRR e Y SOk R R R & 5 25 (0], AR R At Rl 22223, 2025,
43(1): 167-170.

(2] gkHe. R X A& g SO B BRI e —— DUBCE e HE SRR e PR SO N ). BB SR, 2022(4): 134-
137.

[3] HETEME. AEEF RSO RS A —— DUBCE v A R v B I [0]. BBV R ATY, 2017(2): 31-37.

[4] HEZE. SHRFOERZARNME HREFD]. BRITRIEMNTI, 1999(3): 94-98.

[5] XIF%, REME WMHBUFES VESBRWETEHE—L L (ESBRBGE SHOTBURSZE) MBI, N5l
R K222 iR (A 2R RR), 2014, 40(3): 9-11.

[6] TR, ShiRve RIEEEEEI A X1, 2023(9): 169-172.

[7]1 ZFAEHE. HREFEN RSO A SR T[T, JrdE ik, 2025(4): 23-25.

[8] I #k, YUBkOH. SCAbAR AR S0 o RO SORE 7 S AR AR T [T]. 55578 /R i S IV & R AL 24 4], 2025(1):
92-95.

[91 E2Hh, 285 KEUR. S SRR T RIRAEY I SO P AL R W A —— 1R N D3R SR [T]. WRAS TUJR 22B%
24, 2019, 27(6): 1-4.

[10] HEE. ZHAHE T R SUE RIS ME . 2B N 50040 B ) ——5 T TR VL 17 99 78 e 45 B2 ST A i i
I, BT RSEFRAESRIEMR), 2025, 25(3): 1-9.

DOI: 10.12677/sd.2025.1512353 250 CIESES 93


https://doi.org/10.12677/sd.2025.1512353

	基于消费者视角下文化旅游助力鄂温克民族文化传承与发展研究
	摘  要
	关键词
	Research on the Promotion of Ewenki Ethnic Culture Inheritance and Development by Cultural Tourism from the Perspective of Consumers
	Abstract
	Keywords
	1. 引言
	2. 敖鲁古雅文旅产业发展概况
	2.1. 发展概述
	2.2. 现实基础
	2.3. 现存问题
	2.3.1. 非遗传承与发展落实不足
	2.3.2. 产业经营单一
	2.3.3. 社会参与度的缺失


	3. 研究设计
	4. 消费者视角下文旅产业助力鄂温克文化传承调查数据分析
	4.1. 旅游资源对消费者的吸引力
	4.1.1. 生态自然资源禀赋
	4.1.2. 特色民族文化资源

	4.2. 文旅市场消费者需求特点
	4.2.1. 追求差异化体验
	4.2.2. 过度商业化的排斥倾向
	4.2.3. 体验高互动性

	4.3. 鄂温克文化在文旅产业实现传承与发展的路径要点
	4.3.1. 民族本土青年劳动力的文旅就业回流
	4.3.2. 基于生态伦理的文旅开发模式
	4.3.3. 提升鄂温克民族的公众认知度与文化价值的社会认可度

	4.4. 供给侧与需求侧矩阵式对比分析
	4.4.1. 供给侧现状梳理
	4.4.2. 供给–需求矩阵对比模型
	4.4.3. 供给与需求错位


	5. 结论和建议
	5.1. 进一步从民族文化的“浅层符号化展示”转型为“深度发掘”
	5.2. 增添文化特色岗位，创造就业机会
	5.3. 科学化构建驯鹿养殖体系，促进人与自然和谐共生

	基金项目
	参考文献

