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Abstract

Based on semiotic theory and consumer behavior studies, this research explores the symbolic
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reconstruction pathways of intangible cultural heritage (ICH) elements in cultural and creative
product design and their impact mechanisms on consumer identification. Through a mixed re-
search methodology involving surveys of consumers across different age groups and multiple cul-
tural and creative enterprises, combined with case studies such as the Palace Museum'’s cultural
products and the fashion-oriented Miao embroidery products, the study reveals the transformation
patterns of ICH symbols in modern design.
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