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Abstract

Against the backdrop of deepening cultural and tourism integration, cultural and creative products
demonstrate multiple facets in innovative design, industrial development and cultural communication.
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Based on a review of domestic and international research on cultural and creative products, IP oper-
ation and cultural-tourism integration, this paper employs theoretical perspectives from consumer
behavior, brand management and industrial organization to analyze current innovation practices
of cultural and creative products in functional transformation, cultural IP revitalization and technol-
ogy-enabled experiences. It then discusses such bottlenecks as homogeneous competition and weak
brand building, and proposes innovation paths from the perspectives of IP value management, con-
sumption scenario expansion and industrial ecosystem construction. The findings indicate that in-
novation of cultural and creative products should be rooted in cultural connotation while respond-
ing to changes in modern lifestyles and consumption demands, and achieve a sustainable positive
cycle between cultural heritage and economic benefits through differentiated and quality product

supply.
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