Sustainable Development FJ#F4ER &, 2026, 16(1), 369-376 Hans X
Published Online January 2026 in Hans. https://www.hanspub.org/journal/sd
https://doi.org/10.12677/sd.2026.161041

HBRMEIER THREESENS BIFHCEK

Hyiks, % &, ®Arde, XR#E, Mk
WL LR RN 2B B B, WL B

Weks H . 2025412 A8H; FHHEM: 20264F1H12H; KA HM: 20264F1H20H

=

ZHRE BB EITAZ OIS TR, H “Htb. FRR. MEL” HRFRIXST IR, (H24878
2GR BEAERARNAER. IPBSIRENSSZHA T RSO FE . A0 50 SCERREL., RE
REHRERHD, WE “H4NH - =800 - TURITA” =MBEEE; Bl SAE. e
AR, W|rZHRBREFRNE. AR, AHE “432(0.68) > FH(0.55) > & (0.42) > 4
P£(0.38) > %% (0.23)” WINER, AILHEESHNMPLX52.6%, HI5ES500EFERZENRRTFRS
th, R ‘TR PR, BTAE. EENER” TAEM. AARBNMEZE. AR, Bk
BREZKER T, NN “BSHRF” | “sid3a)” HRREEFRS%.

XA
AR, REHES, WA - B - TR, AFEN, RFER

Reconstruction and Innovation of
Exhibition Ecology in the Context of
Evolving Consumer Trends

Wanting Chen, Lu Jiang, Keda Zhang, Xiaonuo Wu, Qiaoru Ye

School of Management, Hangzhou College of Commerce, Zhejiang Gongshang University, Hangzhou Zhejiang

Received: December 8, 2025; accepted: January 12, 2026; published: January 20, 2026

Abstract

Generation Z has become the core consumer group in the exhibition industry. Their consumption
demands for “socialization, experiential engagement, and personalization” are driving the indus-
try’s transformation. However, many traditional exhibitions currently face a mismatch with the
needs of Generation Z, such as the superficial application of technology and shallow IP collabora-
tions. Through literature review, in-depth interviews, and grounded theory coding, this study
constructs a three-tier linkage model of “five-dimensional cognition-three-dimensional experience-
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four categories of behavior”. Using questionnaire surveys and structural equation modeling for val-
idation, it reveals the consumption patterns of Generation Z in exhibitions. The study finds that cog-
nition exhibits a driving hierarchy: “social (0.68) > technology (0.55) > emotion (0.42) > individual-
ity (0.38) > efficiency (0.23)". The total mediating effect of the experience dimensions reaches
52.6%, with significant intergenerational demand differences between post-95s and post-00s,
forming a behavior matrix characterized by “high sharing, moderate repurchase, strong derivative
engagement, and low sensitivity to price premiums”. This research proposes three transformation
directions—value logic, experience design, and business models—providing valuable insights for
the industry’s shift from “static display” to “dynamic co-creation”.
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