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Abstract

This paper takes high-profile events such as film festivals and television awards ceremonies as its re-
search objects, exploring their impact and countermeasures in promoting the integration of culture
and tourism as well as local tourism development. Research indicates that such events, leveraging their
significant social influence and attention, can notably enhance regional visibility, integrate tourism re-
sources, and stimulate tourism consumption. Based on the push-pull theory, this paper analyzes the
impact of high-profile events on local tourism from multiple dimensions. Combined with case studies,
it points out that while generating economic benefits, these events also foster cultural dissemination
and the positive development of tourism. Finally, strategies such as strengthening policy support, op-
timizing facilities, deepening cultural exploration, and implementing targeted marketing are proposed
to promote the deep integration of culture and tourism, enhance tourism competitiveness, and achieve
the dual improvement of economic and social benefits.
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Table 1. Analysis of push and pull factors in film-induced tourism development
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Table 2. Analytical framework for tourism development at event-related destinations under high-profile events
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Figure 1. The impact of film festivals and television award ceremonies on tourism development at event-
related destinations
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Figure 3. Impact of a domestic film festival on various tourism data
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Figure 4. Strategies for enhancing tourism development at event-related destinations under
the context of cultural and tourism integration
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