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Abstract

This study takes Generation Z's image perception of temple tourism as the research object, and se-
lects Kaifu Temple in Changsha as a case site. Based on grounded theory, it conducts a qualitative
analysis of 473 travel notes generated by Generation Z users on the Xiaohongshu platform, and sys-
tematically explores its image perception characteristics and construction mechanism in temple
tourism. The study found that Generation Z shows a dualistic characteristic of “tradition and trend
merge” in temple tourism behavior: on the one hand, it seeks spiritual comfort through traditional
rituals, on the other hand, it also participates in trendy practices, reflecting compound tourism mo-
tivations and behavioral preferences. Based on grounded theory, this paper extracts four core cat-
egories of “destination attributes, tourist characteristics, tourist perception, choice intention” and
constructs a theoretical model of “intrinsic drive, supply base, multidimensional perception inter-
mediary, behavioral feedback”. Research shows that Generation Z’s understanding of the image of
temples has broken through the single understanding of traditional religious holy places and grad-
ually formed a comprehensive cognitive system that integrates cultural identity, emotional healing
and social value. Its image construction process is reflected in the dynamic interaction between sub-
jective group characteristics and objective destination attributes. This study not only expands the
theoretical perspective of Generation Z tourists, but also provides practical reference for tourist
destinations such as temples to grasp the consumption needs of Generation Z and optimize destina-
tion image communication during the youthful transformation.
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Figure 1. Theoretical model of Z Generation’s temple image perception construction
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