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Abstract

Promoting the construction of agricultural product brands is an important measure to advance ag-
ricultural branding and facilitate the development of rural industries. Benefiting from superior ge-
ographical location and ecological conditions, Dalian has developed a variety of characteristic agri-
cultural products such as sweet cherries, sea cucumbers and blueberries. It boasts a large industrial
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scale and a sound brand certification system, and many regional public brands have achieved strong
market influence. A series of local policies have been introduced to steadily advance brand stand-
ardization and quality management. Nevertheless, local agricultural product brands are still plagued
by imbalanced structure, inadequate operational capacity, and imperfect mechanisms for brand
protection and multi-party coordination. Taking characteristic agricultural product brands in Da-
lian as the research subject, this paper adopts theories concerning agricultural branding and re-
gional public brands to sort out the development status of industries and brands and conduct an in-
depth analysis of existing problems. It also puts forward systematic development countermeasures
from three aspects: optimizing brand structure, improving operational capacity and perfecting pro-
tection mechanisms. The research findings can serve as practical references for upgrading agricul-
tural product brands and strengthening the core competitiveness of regional agriculture in Dalian.
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Table 1. Theoretical framework for the research on the development of Dalian’s characteristic agricultural product brands
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Figure 1. Output of major agricultural products in Dalian, 2024 (10,000 tons)
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Table 2. Policies related to agricultural product brand building in Dalian (2021~2025)
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