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Abstract

As an important tourist destination, the quality of tourism services and tourist satisfaction in Zheng-

ding Ancient City directly affect the sustainable development of the regional cultural tourism indus-

try. This study, based on the characteristics of cultural tourism development in Zhengding Ancient
City, constructed a tourist satisfaction evaluation system covering nine dimensions, including cater-

ing, accommodation, and transportation. Through statistical analysis of 150 tourist questionnaires,
reliability and validity tests were used to systematically evaluate tourist satisfaction in Zhengding
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Ancient City. The results show that the overall tourist satisfaction in Zhengding Ancient City is ata
moderate level, with relatively good performance in dimensions such as tourist attractions, catering,
and accommodation, while significant shortcomings exist in dimensions such as infrastructure, leisure
and entertainment, and management services. Based on the empirical analysis results, this study pro-
vides a theoretical reference and practical basis for the development of the cultural tourism indus-
try in the ancient city.
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Table 1. Overall satisfaction evaluation system for tourism in Zhengding ancient city
& 1. EE SRS A HEENIT R R

i PRI T

o ik aBrE. BACRDL. MR, RS EE

5

B E £

DOI: 10.12677/sd.2026.168301 405 CIESES 93


https://doi.org/10.12677/sd.2026.168301

S
(R PACRGL OrA% S EIVE . PRETERE . ST E . St
A HBYESE FAYE T AN L R AR . R RN ST P
\ S ] Al A e f S i W g bk AT )
e e ERR R I#@Iﬁf%%ggﬁ |]ﬁg§j§é§hﬁé e SR B
a4 PR AIREE . MO SR TR B A R IR
PRI AR 2 2 WHAFRFEE . BRES S 5. SRR G 7). Bairks . ERRAE
HEAli Bt 2E 5 NPT, KRB YRR A HRE. B ERSS

2.3. EEEIF SRS

AHIE T ARG R M PPAR 2R 9 R, it 1 R e W i 2 e L A ), 53850 5 AN

(1) TG NS U7 & =S T I8 A, B R AR A Rk

() MAEEARGE: WM. FER . Bk, I ZHABEE. b,

(3) HUUFAHRFAE: A U A FAT NG S R A AR 22 iE Ty A T P e U H A

(4) WHEBEVPAY s EEXT O ANMEREY 48 MV R, R RRF 5 HERIMATIFS, Hd 1= EEA
WE, 2= AR, 3= —fM, 4= WWRHE, 5= FEHEHE;

(5) BAHRESITNERIE: BEEARFEE. ERE. MR 3 NI, DL ol

AT 2026 4E 4 A~5 HAEIEE S5 X IT RSz i mr, S BRI 7 206 545 5 13 %
AT AN GRS, RS 178 4, [BIRCA 2R3 150 17, A RAEIRCR N 84.26%, FEAS &l
JEGUT T I SEAR LR

2.4. BERSRTE

AWK SPSS 26.0 Giit ¥t 5 Python B0 T B, X i) 503 2647 LA R 20 #r

(1) #RMEGH 0T RFEAR TN D GETH AR R E B T Ge - 3R, T R A I3 A A s I

Q) FERLE: RATHER a R%(Cronbach’s a)% a3 15 FEHEATR L,  BOAIE i) 5 B 11 A 5 —
U,

(3) FUEKL: K KMO #5605 B AR BRIZAG 3G, I0AF ) 5 i g5 MR, iR EE & & 34T I 1
TN

(4) ZIRRMERIASHT: LR SRR N, 9 MEEREENE R E, ML ITL
P[] DAY, 90 % 2 50T S A Vi 7 ) R W AT

(5) BERAZEE VN TE: MEBIZE A PP RS, RS AR RERBE 556455, MIEEH
Tt R FE AT SR A DA
3. SCiIES#
3.1. ARSI

AR 150 40 BEEA T, NG 45005 IR AE I ZE 25 R

() NOGLit2A . M4 B, B E SH 48.67%, R S 51.33%, 505 )
s FR A L, 18~35 B IIH AR it s, 183 62.00%, & IEE HIWURIE A% O F B Bk A
b, AMPER G S S EALEATRAL, 0N 32.67%. 21.33%; ZHEFEE L, KE/AR UL 2T

DOI: 10.12677/sd.2026.168301 406 CIESES 93


https://doi.org/10.12677/sd.2026.168301

e 5 ELIA R 78.67%, WA B PE s B b, WAEE IR S H 65.33%, AR A
A HO IR 5 L 32.00%, B AMIER L 34.67%, R DU 2 X 0N 2= .

(2) HIFRE: W, RELEREE. NANBBAT SRS, 250N 42.67% 38.00%, R
Ui A U 8.67%, 1 B A2 e e i) E R T 5 AR b, 1 RBA I (5 LG 58.00%, 1~2
RIWER G L 34.67%, 2 KU MR G AN 7.33%, SuRi#HL EIE—H i3 ABHE % L,
100~500 JTIliERs &t iy, 53] 64.00%, 1000 7T LA E TR 5 EEAN 4.67%, il 2 B4R T 2 A AIGSm
R Y E L, s SO AR R WG 25 B ARER L 4 RET R S AR AT, 43 00h 78.67%- 65.33%
48.00% 42.67%, SCAAARDE R Ui & U Vo i IR AR O 7 3K

3.2. (RE#E

5 A 36 FH T 5600 ) 5 08l (0 PO bk, SR VORI RIS o RECKT 0.7 I, 1745 115 5 R4 5
a RECRT 0.6 I, [MEMEEAERZ: o REUNT 0.5 0, FBEFEEA 2.
AT TR ) O ANEFE KB ) BEAT (S5 LA I, SR 2.

Table 2. Reliability test results for the dimensions of tourism satisfaction in Zhengding
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Table 3. Regression results of the dimensions of tourism satisfaction in Zhengding
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Table 4. Fuzzy comprehensive evaluation of the dimensions of tourism satisfaction in Zhengding

4. [EERITHEEYEERMGE ST

YESE EHEWE BUEE —f BAHE A LERsy T AR
R ERM 0.215 0.523 0.202 0.047 0.013 4.021 B R
IR 0.189 0.476 0.258 0.062 0.015 3.925 B R
{E15 0.172 0.458 0.286 0.071 0.013 3.862 B R
EAMNME 0.165 0.421 0.302 0.085 0.027 3.785 — & - U A
) 0.152 0.402 0.325 0.098 0.023 3.721 — i - BUHE
b i 0.145 0.386 0.342 0.105 0.022 3.685 — i - BUHE
EHERS 0.121 0.352 0.385 0.121 0.021 3.562 — &
PRI R 0.102 0.325 0.402 0.152 0.019 3.485 — &
e he 0.085 0.286 0.421 0.185 0.023 3.321 —

MNP 8RR, R S BIR (E1E 3 MEEEML AR IRT 3.9, MR EEHONEGH R
B E W ORI IR ST LB AL s RENE Y. AZIE 3 MEERLGE AR AT 3.7~3.8 Z (0], EE
RN SRR, RIPAE, EERS . RIRGR. A 3 NMEERZRER/ N T 3.6
PR LSO — B, & I E T ORI AR 55 M AR 4R L, b SRR et 4R BE A4S e AR, OO0 3.321, 2R
i LRI T 4L

3.5.2. BIEHGEATNER
1E 58 i I AR SE A VAN S5 SR L S

Table 5. Overall fuzzy comprehensive evaluation of tourism satisfaction in Zhengding
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