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Abstract

Global population ageing has become a major development issue worldwide. As population ageing
accelerates, new demands are being placed on public services and economic restructuring. At the
same time, the growing older population represents an expanding consumer market. Leisure tour-
ism can serve as an effective means of addressing older adults’ needs for health promotion and so-
cial participation. Given their distinctive physical conditions and consumption characteristics,
older adults tend to attach particular importance to the selection of suitable leisure tourism desti-
nations. Meanwhile, the rapid development of the Internet and smartphones has made electronic
word of mouth (eWOM) on social media platforms an important channel through which users share
travel experiences and consult others’ reviews when selecting leisure tourism destinations. With
the increasing adoption of the Internet and mobile phones among older adults, both sharing and
consulting eWOM have become important ways for this group to obtain travel-related information.
By examining user-generated eWOM concerning tourism destinations for older adults, this study
seeks to explore the considerations underlying older adults’ choice of leisure tourism destinations.
It focuses on Sina Weibo posts recommending Zhaoqing as a tourism destination for older adults.
Relevant data were collected through software-assisted retrieval and manual keyword searches
and subsequently subjected to semantic analysis. The findings indicate that recommendations of
Zhaoqing as a leisure tourism destination for older adults are primarily associated with its rich his-
torical heritage, comfortable atmosphere, opportunities for leisure and relaxation, local cuisine,
and age-friendly environment.
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