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Abstract

With the popularization of social media and the development of Internet technology, travel sharing
has become an important extension of tourism experience. The mechanism underlying its relation-
ship with post-travel well-being requires further in-depth exploration. Drawing on relevant research
findings, this paper introduces key variables including sharing feedback, social media intensity and
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travel memory beautification, and constructs a model describing how travel sharing affects post-travel
well-being. A total of 450 valid questionnaires are collected through a combination of online and of-
fline surveys. Empirical analysis is conducted using reliability-validity tests and structural equation
modeling. The results show that travel sharing exerts a significant positive effect on post-travel well-
being. Travel memory beautification plays a mediating role in this relationship, while sharing feed-
back and social media intensity moderate the association between travel sharing and post-travel well-
being. This study not only expands the research scope of tourism-related social media, but also pro-
vides a theoretical basis and practical guidance for improving tourists’ post-travel well-being, so as
to facilitate the high-quality development of the tourism industry.
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Figure 1. Mechanism of travel sharing’s influence on post-travel well-being
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Table 4. Results of mediating effect test
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