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Abstract

Blue dye is a traditional fabric dyeing technique in Taiwan. This traditional, complicated and la-
bor-intensive technique has replaced gradually by science and technology owing to the industrial
automation and the rise of the chemical agent. The traditional culture of fabric products cannot
withstand large and low-priced chemical dyeing products, and therefore the market design strat-
egy of the blue dyeing products needs to be redefined. The main purpose of the present study is
primarily to understand the high and low involvement consumers, their valence on the similari-
ties and differences of their affections (pleasure and nostalgia) between the blue dyeing patterns
in terms of seam tie-dyeing, folders dyeing, and paste dyeing and the color with dark blue and light
blue through qualitative expert interviews. The interviews results show that high involvement
consumer preferences dark blue dyeing products than low involvement one. The dark blue dyeing
products are prone to product emotions in terms of pleasure and nostalgic feelings than light blue
dyeing products. Regarding blue dyeing patterns, consumers prefer the product’s patterns of
geometric, flowers and butterflies by paste-dyeing with indigo. However, consumers usually con-
sider seam tie-dyeing and folders dyeing products with indigo because of the consideration of the
price and the technical.
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Figure 1. Indigo dyeing technique: seam tie-dyeing, folders dyeing, and paste dyeing
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Figure 2. Swatch of the indigo tones
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Figure 3. Pattern of seam tie-dyeing, folders dyeing, and paste dyeing from
the book of Taiwan indigo & plant mood
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