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Abstract

Policy marketing has become a kind of new public management paradigm, and therefore, the
measurement of effect and reflections will directly influence the use of the method and its promo-
tion. This paper uses the quantitative analysis method, making contributions to new farming by
Logistic regression and multiple regression model to quantify the effect of policy marketing analy-
sis. The survey shows that the new rural cooperative medical policy has been well publicized and
popularized to a certain degree and the marketing effect is fairly remarkable, but a series of prob-
lems is remained, such as excess government intervention, lack of villagers’ participation, mar-
keting mode contrary to ethics, unclear subject, not enough marketing content to keep pace with
the times, the monotonous marketing methods and so on. What we should do is updating market-
ing products in a timely manner, regarding the audience for marketing as the real main body and
paying attention to the improvements of ways and strategies of persuasion on marketing.
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Table 1. Sample description
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Table 2. Result of factor analysis
i 2. BFoheER
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1 2 3
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Table 3. Result of Logistic regression for policy marketing performance in policy making process
32 3. MR A BUERHIEMEERIESHBIRA Logistic B3 #£5R
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Table 4. Result of linear regression for policy marketing performance in policy implementing process
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