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Abstract

This research mainly carries on the literature visualization analysis to the related literature in the
field of network public opinion collected in CNKI database from 2013 to 2017. Through CiteSpace
V software, knowledge maps are drawn from author, organization, keyword co-occurrence net-
work, research frontier time series, etc. The paper summarizes and analyzes the evolution of net-
work public opinion, to explore the research frontier in the field of network public opinion in
China, to provide reference for further studies in this field.
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Figure 1. Cooperative network analysis map of Chinese online public opinion research from 2013 to 2017

[ 1.2013~2017 FHE MK EERTHIES SIEME D TEE

[ I AR A8 Preiss 2E FE(EI vy 1 3 A v S AR VR 3 IO B0 D e 1 2 R SCHCR T I AR D 0.749 17, 3K
AT LAGEE S AN S R LoV, AT P DA 5 12 AU 15 T8 % O AR . 80 wT 0 2013~2017
A [ A IR0 2% SRS SO 18 NEON 1683 N, Hip B ROSCHUE IR 00 43 T, DI 4 2 B o e (1™
VEE I ROSCHEE N 4.91 6, AESLBRATIUER RS, PIEASCR AR 5 06 S UL BB SCHINE B A0\ X 2% B
SUR IR OVEE R AAREBLLE 1.

Table 1. The author of more than 5 papers published in various fields of online public opinion in China

* 1. EMEZRFETEALERT 5 RHS~EE

He4 fE& 4 RIE IR R () 4 fE& 4 RIE WA K L)
1 [FREES 43 2013 14 S 8 2015
2 R 33 2014 15 Xk H 7 2016
3 2= [ 30 2014 16 AR 7 2015
4 =R 24 2013 17 HVTLES 6 2013
5 Wiy 15 2015 18 £k 6 2013
6 Bl 15 2013 19 P 5 2014
7 2% 9 2017 20 FEE 5 2014
8 F R U 9 2016 21 i 5 2014
9 kE 8 2013 22 BT 5 2015
10 G 8 2016 23 K 5 2014
11 N 8 2013 24 [t i 5 2014
12 €7 8 2015 25 FEE 5 2015
13 F M 8 2015 26 kst 5 2013
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Figure 2. The distribution map of research institutions of China’s online public opinion research from 2013 to 2017
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Figure 3. Keywords co-occurrence map of Chinese online public opinion research in 2013-2017
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Figure 4. Keyword frequency sort
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Figure 5. The frontier map of China’s online public opinion research from 2013 to 2017
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