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Abstract

As a new type of social media with real-time sharing and interaction, mobile short video can form
a centralized group around topics or idols. The verticalization of the content application, the pro-
fessional development and the need of people’s self-expression and emotional participation make
the mobile short video community effect more obvious. This paper empirically analyzes the mo-
bile short video community effect and its influencing factors based on the structural equation
model. The results show that community experience and sense of belonging have a significant
positive impact on participation behavior. Group cognition and willingness to share have a signif-
icant positive impact on community experience. The development of mobile short video commu-
nity is lively, but the use of people has limitations, the form of community participation is single,
and the depth of community content mining is insufficient. Therefore, mobile short video plat-
forms should break through the limitations of community content according to user needs, im-
prove the community's attractiveness by quality, form community characteristics, cultivate com-
munity awareness, and optimize community experience.
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Figure 1. Research model of user community effect
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Figure 2. AMOS analysis of user community effect
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