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Abstract

With the continuous advancement of technology, the ways in which the image of tourist destinations
is shaped and disseminated have undergone significant changes. Utilizing online platforms, tourist
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destinations can precisely target potential visitors to convey their unique cultural and charming ap-
peals. This study adopts grounded theory to conduct a three-level coding analysis of comment text
data, explores the image of Qiantong Ancient Town from the three perspectives of cognitive image,
affective image, and overall image, and gets the image of tourist destinations of Qiantong Ancient
Town based on tourists’ comment. The findings reveal areas where the tourism development of
Qiantong Ancient Town is lacking. Based on these shortcomings, recommendations are proposed
to optimize the perception of Qiantong Ancient Town’s tourist image.
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Table 1. Schematic table of the spindle sex encoding process
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Figure 1. Schematic diagram of the selection encoding process
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Table 2. Spindle sex coding table for tourist comment
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Table 3. Number and proportion of selective codes
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Table 4. Overall emotion evaluation results
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Table 5. Main category of emotional tendencies
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Table S1. Schematic table of the open encoding process
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Table S2. The top 65 high-frequency words perceived by visitors
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