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Abstract

At present, the tourism industry is booming, and the tourism mode is various. In the process of
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tourism, the mentality and emotional experience of tourists are very important. A good tourism
mentality and psychology can help tourists enjoy the tourism process better and improve the tour-
ism experience and satisfaction. With the help of CiteSpace literature statistical analysis software,
6078 papers related to niche tourism research at home and abroad are counted, and the research
results and research hotspots at home and abroad are sorted out and analyzed. At the same time,
experiments and brain neural methods were carried out to verify the influence mechanism of tour-
ists’ psychological traits on the decision-making of niche tourism consumers in different tourism
environment scenarios. The literature and data results consistently show that the niche tourism
environment atmosphere will lead to the improvement of immersion, and the tourism psychologi-
cal characteristics will directly or indirectly affect the niche tourism immersion through the tour-
ism environment experience. In particular, under different tourism environment scenarios, the psy-
chological characteristics of tourists have a significant impact on the decision-making of niche tour-
ism consumers. In the future, all localities should actively promote the deep integration of culture
and tourism in niche tourism, create “refined, small and special” niche products, strengthen the
construction of infrastructure, service capacity, and market norms, and create a warm tourist at-
traction that appeals to emotions and soothes psychology at the level of consumer psychology and
consumer experience.
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Figure 2. Analytical results. (a) ANCOVA analysis results; (b) Hayes Process analysis results
2. HTEERE. (a) ANCOVA HHTLERE; (a) Hayes Process 4474

4.3.2. BRRZRE

K H Hayes Process (2013)# R BEATAR BEAIAGE D6 . A7 1 Fp R AL O FEMERRIE/E SR D i . 45 RAEsE
RO B S TUIR R R N S R E A =049, RFR CI(LLCI)=0.33, [-FR CI(ULCI)=0.79 (B}
0 A 1E 95% B A5 X [A) BLf, Fom R E). et Co BRI RN IR B4R 56 () A A8 XA it 2 B 2 1 -
p=-0.37, LLCI=-0.82, ULCI=-0.15. #£ 3k, AT 7 a]48 & (iRF PR B4 B4R 1E) it B AR E A
A AR R A B (T i U EEL R IO ) o) 9 AR AR i (IR IB) IR FH 72 2 3 19 [15] . Johnson-Neyman 72 % 7 fir B R
Pl SR R Bt it O BEAS O TR R R ) 2 38 X[ 17] . S 1 —80 — AN R X R B AT
OIS ES MK T 3.254 2 55 (P =3.254, SD=0.84; 31.9%MZ 5 M5, Ml O FEER 5 ot
DURIERA RERER W BRI A, A RS 78I, R Ui O BRARE B ORI AR FH bk
H, B3] TR 25 R 2(b)Fis.

HIR, KRS AR IR S S A . B8 1 FTIAIF H, , Hy o JRIFEC BRI TR
BRI E RE : £=0.36; LLCI=0.25, ULCI=0.57. H, 5758 7I8IE. el O H iR S R iy R 55
PRI AE S BAE R B3 0. f=-0.24; LLCI=-0.39, ULCI=-0.04. ST HFLL i PR 06 R0
B9y KT 4115 (h A% =4.1043, SD=0.61; 58.81%), it CoFEH; AT VTR A B & M IE [ e . fik
TSR I RAE S bk, IO . H, A3 2 T 5k

4.33. WG

Table 3. Output of the Study 1 model
2 3. i 1 RB R

95% CI
Lo TE R SE t  Sig.

LICI UICI

B/ K A(—1 SD, 2.83) 012 004 - - 006 0.7

PLR I iR WP B AR IR AE PR AR (M, 3.39) 005 002 - - 002 013

% K AX(+1 SD, 4.16) 0.02 003 - - 0.05 0.09

WEFE 1 Bk 1R, AR — NIRRT, TR PSR 98 2 25 00 1 P R i - B4 o 0 25 R 0L

DOI: 10.12677/ssem.2025.141002 14 JR 45 b 1


https://doi.org/10.12677/ssem.2025.141002

L %

%

BB AEXT A A B R A . SRR SR — ML RUR, WK T AR, RENERZE,
R RATRER AR ROC R [18]o LAk, (I SIREAMBENL AL, S0 = A8 th ] DU 47 g2 i) S 2
BRI . L5 ERTIR, AT DA S50, IR oS UGS P ) 2 g 25 IR R A 52 e 47 SR B ol e e
ISR R AN T (A 3)

4.4. KW 2 08

AT VAR RS DL RE, BT XEBT B A 2 B Okl 5 R 1), RSG5 T RS SEM SRadEAT
. 459E7R, SRMR {E >N 0.066 (fikT HI{H 0.080), Hly 4y 0.065, Hly, Ay 0.141, dy N 2.821,
ds 9 0.911, ¥ISCREENR. BRAh, T 225 B IR T HAH L2 25 70 A0 (1 99% 7 hr 8 ( Higg ), R WIAGTH
BRAUAE 1% R E M P IR B2 IR BRI, A SRR A G C B 2 w] A2 1Y) . WarpPLS 3.2.3 i 4h
W 3 i, W FUR LR T 66. 7% TR I

(1=/N AR I
2= KAk
/J\%A\jﬁﬁ%ﬂ;fgﬁg%ﬂ: 0759 (1=,

PRI TR fh grp 23) ek
iﬁ&—}ﬁ\ﬁ— 0.294 (t=2.701) s Eg‘gz//" g;:-25~1,2])
0 Cl=-31~36)

B=0.446 (1=2.075) ***

i ANEL S }

B=0.412 (1=2.158) ***

{ & NGRS

R’ = 68.6%

Figure 3. Model test results (The figures in the figure are correlation coefficients, t values, and significance)
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