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Abstract

The widespread adoption of mobile internet has profoundly reshaped the information dissemination
landscape, and the meteorological field is no exception. Meteorological self-media, as a new type of
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entity that produces and disseminates meteorological information via social media platforms (such
as WeChat Official Accounts, TikTok, Weibo, Bilibilj, etc.), is rapidly becoming an important channel
for the public to access weather information, understand meteorological science, and respond to
weather changes, due to its immediacy, interactivity, visualization, and strong regional characteris-
tics. This paper aims to explore the current development status, core dissemination features, chal-
lenges, and opportunities of meteorological self-media, and proposes optimization paths for its sus-
tainable development, providing theoretical references for the modernization of meteorological sci-
ence popularization and the enhancement of public service efficiency. Additionally, the paper selects
three representative meteorological self-media accounts and employs a combination of content anal-
ysis and case study methods to examine their content production, narrative approaches, and inter-
action strategies.
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