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Abstract

Under the backdrop of the national strategy to promote cultural confidence and build a brand
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powerhouse, the revitalization of Chinese time-honored brands, as vital carriers of traditional cul-
ture, has garnered increasing attention. However, these enterprises are currently grappling with
the challenges of “cognitive obsolescence and market shrinkage,” particularly evidenced by their
declining influence among younger consumer demographics. Furthermore, significant gaps persist
in brand innovation and digital transformation, manifesting as a lack of internet-centric thinking
and insufficient utilization of new media. This study applies the communication theory of Symbolic
Interactionism to the analysis of brand revitalization for these legacy brands, emphasizing the pivotal
role of cultural symbols in brand communication. Simultaneously, drawing upon the Brand Revital-
ization Matrix framework;, it explores how Chinese time-honored brands can reconstruct their value
through cultural and creative innovation and internet-based communication across multiple di-
mensions, including brand awareness, brand image, brand storytelling, and brand community.
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