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Abstract

With the rapid development of internet technology, agricultural product e-commerce has become
an important channel connecting agricultural production and consumer markets. This study focuses
on the factors influencing consumers’ purchase intentions in agricultural product e-commerce, sys-
tematically analyzing the impact of four core factors—product quality, pricing strategies, after-sales
service, as well as seasonality and regional characteristics—on consumers’ purchasing decisions. The
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research indicates that product quality is the most critical concern for consumers, particularly food
safety, freshness, and traceability information. Price sensitivity varies significantly among different
consumer groups, and reasonable pricing and promotional strategies can effectively enhance con-
version rates. Meanwhile, a well-established after-sales guarantee mechanism significantly
strengthens consumer trust and satisfaction. Additionally, seasonality and regional characteristics
also exert considerable influence on purchase intentions in agricultural product e-commerce. Based
on these findings, this study proposes recommendations in areas such as quality transparency, dif-
ferentiated pricing, and optimization of after-sales response mechanisms.
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