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Abstract

With the rapid development of digital and intelligent technologies, robots have been widely applied
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in the service industry. Scholars have analyzed the pressures brought by robots and their positive
or negative impacts on employees. However, there is still a lack of in-depth research on how service
robots act on employees and achieve cost reduction and efficiency improvement. Based on the person-
environment fit theory, this paper explores the influence process of human-robot fit on employees’
task performance. Through a questionnaire survey of 422 frontline employees in catering, hotel,
travel agency and other industries, and regression analysis of the data, it is found that human-robot
fit has a positive impact on task performance; approach job crafting plays a mediating role between
human-robot fit and task performance; enterprise training positively moderates the relationships
between human-robot fit and approach job crafting, as well as between approach job crafting and
task performance. The research conclusions theoretically enrich the study on the mechanism of em-
ployees’ proactive adaptation behaviors in the context of human-robot collaboration; in practice,
they provide management implications for enterprises to optimize the configuration of human-ro-
bot roles, improve the training system and encourage employees’ approach job crafting.
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1. 518

BEE N TRHE FIEMPLEE NEOR I PROEA fE, BOREE AR SS Al W, B WS Mg,
BATEETHRSI AN N, BAERTHIRSGSRCR . R & R M FEARIZ 8 oA, s Al B AU e
[11[2]. b Bl id B S AR REAL I AR 55 iR, B IR S5 HLas N ARIHE R Py L A4 7 B SRR s R vy
MIAESS, TR TR (B AR 7, AT TR . A GUIEVER TAR[3]. X 2 6 LAk
SHLE NAE LAE P SCBLILAS, e kIES A . SHER, WRSHLE ARSI —ERE LSE T R
THTAENZRA], WMok 17 5 T TR 2 MEREESR R[], ks Zii 5] 3 51 TRICR TS R
HOE NI, IS ARSI S, DISRIGIF SRS L. T L, SR FEANLILAC N
TFEM 51 T, DA A AT DR UM e i $2 T 53 T8, 6 Tl Al AT, e A0 A R 2 AH 0
INEFTRERCEEE 359

FERRHE T, A AT T ERD T RS HLE A 03 TS BEMMAT O = m) AR s AR I 6] — 28
WEFERa . ML NIAE S RE . HLES N BIDR IS A R AR HLas AROR, TR A 24 24 50 0 T
MEPER. TAEBE. TIRRET N IRSBIREL L mPLES NS BN KILS] [7]-[15]. AWt L,
PLEs AL HLES NSRS  DhEEAN(E SRk HLER AR Hlas NIz AR E . s NER.
ZIRMIDAIBIHL AR OEAABREAE . R R 2B i TR A, A TEREESHSEA
e, SCptitE ] FRE L AENSMIEIEAT N, $RTHEER[16]-[25].

BT FUEAT R G, ASCHIE T AT BN B A L . — REB N EZOGENLE NG
AECAE A B RE S SUNAL) A R T AL AP (L as AR AT 0 52 TAT N [ RS, 8t
ZXF AHULEERIBE TS . EAR Xiao A1 Kumar 7832 H PR HEZE sl 7 AHLICEEX B AL i 2 2
P, (HARESAEA FTEAT R 30 [26]. DA - UL TR, WA SR RIF RS, AT ReH
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B so™ e AT W ANULEC S0 5% TEU R BN R —. RN TR+, 5T
i B B DR BT B RE AL &, AL ABOR R S8, DI IESCBUEORIRAE, $ETH503%[20]. X —
A FEB AT 53 T B BEsh ML I R R R BRI SR o AR T A2 o0k LU E AR S5 16 58 54 T 3h il B A
FAR HAIRAR BRELR AR B FEAGIRN, X B A A AL SR T R 2 R OE B AT
73[25] [27]. A6 EE B3 TR BAT N ANH SR M FEER T AHLILECN B3 TEUE I pL] o

AILUAN - UL B et DL TAE S SO R M AL, 70 BT AHLUEEERAE S5 SR I 2 AL
e BARTIE, WICHSEANIILET i TR E B 55 SRR Ak 1 Il 5538 5 A ) 58 R BEAT HERERIE,
o AHLULECHE RO 52 TR I TARE Y, BEMTHE 9RAE55 SU R AR AR R 2R . BT T4 17
B LFEE T NI, #En T ANLYMERSE T R T ESE MAT A RE NS . e L, ABFT
Xt I P ATLAS N B 55 Al R BRI i 52 v 03 AR S5 S0 1 R

2. BREMSHRRIL
2.1, R EMAAREKRR

AN - 83 UL EE 8 (person-environment fit theory) B AMARFAE (N TR . MEWL. A8 /155 SRS A0
(WAHLRNE BB AR TAETF R BULESR . RN EN ) 2 [ ICECREE, DA Ah TR
AMEZSEE . OHERS AT AR . RIS E B T REAMATE TS IE N, TAEW SR, A
A BUEAT N LA R G[28]-[32]» ARSI 2 (R VS RCRE B B iy, s ok B8 i TAE W L O
PR AR TAES L, AL AT RS 8UE 7). TAERS B AT B IR A .

AN - REFULEC R w] T R 2 B AL E[33] . AL ZL5I N R BENLAS N T RETT R B M S5 40
MU ST T 1A, S N SR ULAC[34]. 0t T 5188 A BIUCRCA R 2 N SEARMEE 1) 5)
ARG, AR ANRNTIRES R TR AR BREE S EANEAMEITES), B 5 5 400 TAET 0 KU Al
FRGEM G (—BMEITE) R, 572 T2 5 & AR LSS NBR, WOk H E i sl TR,
WIHEAT SN TAERRMTHRRAES . XFEZNERAT RGN - EEVCHCEE & o VT RS IK 3] 3 5
HIM AT, 15 0 TAPLEE NS BB R LIRS K, WM THMES S8 ErEAe T iR
FEIRSCHE, kR, R BIOCEIE R . BRI PR BT E AN 70 AT LASRAY S T ) AR I B R B 22 A K
MIMHORVEEC RN 8 B RIE S5 S A% S RN . T AW UM T an 1] 1 B it Fu e 2L

Al ERI
H5 4 H6
i TAE
AWLILAE I > BB

Figure 1. Research model

1. FiRiEa
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2.2.1. AHLTE3HEF SR
RIEAN - FREEITER I, MERAT AR R IAZ B HA NEHIE S5 PR 2 18] UGBS FLRE (R 52ma[35] . 244
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WEITER . PHENL e SHABIARE R, AMAAE TR PR S iGN SR AR DL
Uf (AR5 5UK[36] . FEANNLUMETESET, 2 03 TREJI SHLE ABORIBISEBLE AN, (AR HLAS A5 53 T A
R ARG, 5 TRV A ROM LA SR BEIOSORE, IS i RO S AR 55 . Bk, =ilt
TE P2 REE 0 O3 XL N HRAE VR L, Il D A b B R S R A, 53 A 58 BRAT 55 I RO Lo AR
i, HEMAEREAESS SR T, R =S Z 0 AHLILAC S S TERCR R SHEVT L, HOEA¥HEK
BB EAEREARTT TAESIRL[34], XA ae A RIRUA S BE (Bl PR PP (k) t 2 i 03 TN A, BET 52
Gk A P AR A B A [22] . 48 R DU R

H1: AHLULHECAE 55 SO0 & 25 1 IR A R

222 BWET{EEZHWHPMER

i TAEE B 5 T EZhiRBMEGE 3 O TAEES . TAERRECTAEEEE, DAE S AF & AN A
TR MEAIRESI[37]0 XFAT IR X IRET AN, DAMA R BRI K H I, BN %
VI TAEREG[38]-[40]. A - HRSEULECER AR Y, AMA S ISR R 4 VTR RS (2 1 53 X TAE R85
PIARE R[35] . 1 TS5 HLAE N BIUCEARI T 51 TRE 1 SHLEE NBOR 2 A B M, HLaE N5 3 T AR,
RS ) — 50, DAAHLZS NSRRI TR FE S R T TAETR R A, fEES T, & TRz
5PN OMERRETEUC A, TS AR PR 2 AR AL AS AN BT kL2, E3h B E i TAE L
I NCHT ) TAEABE[25]. AR RE SR H QIR AWML, LU IFHh e i 51 T - HLas N UMEES; 420 H
W RFERMES, LA OB ITEA RN R 7 iR ST RELLE MW 0 TAERREE; DA
BT B AR S A A2 [41] . Song £5(2022) T AT i, 24 B A S5 R &S ML A N B AT LA
RFSE R, ST AT SRS REIE[25]. RILiRH LR %

H2:  AMLICHEC a3 T A 538 25 0 IF R R .

I TAE S N B o6 R TS B RE A AT B 1 E , AT 2 MR BB R 19 75 22 [39]
Nk R BB TAE e 2 A S, DAEdEE S LW E S 155 BB ERE %% 1/ TAEH T
SRBOER,  AnsE AT S5 I 2 v . ARIAETAN AT 55 BaRe BB T SREFVINL 2 LIRS 2 I HE e s
WHIE IBIN]Z 3 T SR 77 B R TAE, RS B & TAEW AT 2123 B Anfioh oTaRIBe Rk [41].
A ANNUMES, 24 0 TR AR TAE R, R ERT TR HE3) LIRS AL SO B A
TR R, R TR TAESINL 8, IR TAEREGNME, RALIE S MS80K[42] [43]. BFFiER
B, U N THLR MR LA BN, TAERE PSSR [44]. ks DU R

H3: i TAFE BT 55 SR & 1 IE [ 52

Sh4 H1. H2 F H3 A, ASCIN yiais T4 B8 7E AMLICECHT 5 Skt s spoie A E . AR
AN - ABEVCECEE S, R AMLILAC B8 9636 0t T T TAE RS, @ TA/EHEM, A TREEE
BRI TAERR KL, $& 913k [44] [45]. #ubde H DL R ik

H4: il TAEE S AHLUCEC ST 55 G801 52

2.2.3. AEEINAETS{ER

IMUCEAAIL T 5 TS AR AR R A FERRE . RE NN - RELARIE, MR TSR
(IVCHD i, B T A BB N EAR I 3225, IR AT AR E R, AR 10, X i o
WEERIEII R AR IIVE A SRR PER, @ ST 5 T 00 F IR AR R B R AR, fiels
Ak B T HAR RGRINA G R AE ST, FRAREIAR G M R A e v, T34 58 AP LITEC T i T
VEE BRI E . BEFCRI, ok E Al i S35 At 5 SR AR ML 2 N 7RS0T 58 B A 1) AR 45 B MR P S i [ 12]
[14], ABbX 52 TR & PR3N IE ) 15 AM LR o3 AL 52 [ 18] 5 b e, k5 I RE B8 12 2F
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AALUE SR A 5 28 A AR

[FHE, ARSI RO T R TR B0 . AR IE I R R 3 i 7 O SRy, — il i
RESRALAE AT N R SR TR, —RIE AV SO R B E AR 3,  B Ok 03 T E 5 A7 S 2R
fls o Al EIEN RGAAE B RITRECRE, B0 I T IR AL B RE SO AN IRk 4, (LB 47 3R
) AR, AL TARFAE[46] - 55 I RE 5 AL 53 X G RF AR, 18 5 B 2B AT N 1R SO I R
WHFUAREL, TAREEA TARSS RIA 58 R AE my AP AU R A IG 00 T 98, B9 BRI p ] PSS n 1
[47]. HEutHEdr, BIEREBITAE SR WAL T REAIFALIIMTRE, IR R, Bt
H B BB

H5: i Mb I fa] 55 AMLDC Fox i AR 2 AR

H6: i Mb B4 IE [ 550 A 55 S 2

3. BRI SHBIESE
3.1. [EERIT

AR FER B 1) A AR BT 42 Hh I B HE LS, 7RI TR AL |, S B E WM &R, I
2 8 R A5 T PR S A i DU G o T S VRTINS B A . NS B EEZ Ui
NG R, Witkhl. . ZLHERES; TR ENNERAH Likert 7 S &R, #EZUE X
RR N AERPAFEFRE . 1 REEEA/E, 4 KK, 7TREZL/HGE.

AMLICECHE IR S5 HLas NI —28 03 TAE TAE AR — 8O B A, RICHIRS LA NS R T ET TAE
TG RIS AT SRAR G, HPEEIR . BRI S 77 T SE I B Ab . AHH 58K FH Moore 1 Benbasat
RIFARMA M ER, IF45E Mengue S5 AR BAME SR, M ANIILEC &5, 55 7 ME[48] [49].
i TAEE B R T DR R 177 SR R IUA TAEVERE, 1S a @M. M aiiss o), LA @
O, PASE N Hbs, MRS . FREAUR R E[41]. AR Bindl T K KL TAEEBE
X, BIENE. KRR ARF MR EPLE 4 DYERE, 3L 12 ANEBI[41]. AR F S0 TAESU —H, 48
RTSERR TAEM S REUBATIRS 4 B, e 53 TS STk AN (B . ASBF AR A Williams A
Anderson T & & &3, B HE 5 AN EI[50]. £ Mk B Il &8 R K H Campion %5, 45 3 AN @1[51] .

3.2. BiEWIER

AHFEFELAS M TR FH RS N T TS AR AT #1855 R 45 A oy AR 5, DAL —ZR A TN
WX G0 G M T e 2 R T 2R 48 (ML NP RO . R LT, B E A A S AR IR
WS HRATAE SRR S5 ML I ARG HLEE N AH GRS TAE, HEbIRA1nl DR ECAF & R4 . i 5t
HIBATFJ& 7 0 1A H R T i) 35 R JBOR RIS A, BRI BA R 53 1 A8 R FH LS N IS | 28T FRAT #E,
g — 2k R TR S A0 R B s SIS WG . MABES RS, AT 0 T/MLUR DR . St
R 431 17, [ 2L 4 422 43, 101345 [FIUSCR N 97.9%.

15 422 (A R, LotEZuiE 193 N, (L 45.7%. SZUiE B mERM, 35 5 KLLR M5
72.7%. A 20~25 B 5 34.6%, 26~35 % [ 7 38.2%, 36~45 % (15 13.0%, 46 ¥ K LL EHI & 14.2%.
EXBEREIH, mpeirht . KEHERZ, 737009 25.8%F1 46.0%, “F#PIEEWIH K UL . AFHHIAG
T UL B4 3.1%.19.4%H1 5.7% . TAEF IR F AR TE 1~3 4F1 4~6 47, 437 o5 LL 32.2%7F01 34.1%.
THRAAE 14E K DL AT 6 4F LL_E A4 51 5 12.3% A1 21.3%. 5k H YR T & » 3001~5000 [ 15 i £ 9 34.4%,
5001~7000 [ &5 L 26.1%, 3000 LA+ 7001~10,000 #1 10,000 LA L f153J1 5 6.4%-+ 18.0%7F1 15.2%. 1]
FESREWE . AT A, 255 16.6%, 11.1%F172.3%. HA. BE. JAEASEMLS
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W 4.7%, 47.4%, 21.3%F1 26.5%. A FREAKER L, EMWBONAEE, XHARS R TAH—Em
RFM

4. BIRSHAMGER
4.1 #HEFERERE

BT 3E 8ok B RAT AR AR R AL ) — 28 52 T, A A 3 e Ak, R I AT R I T
A 5ok WA E A i AN IEAR,  BISE[E] 5 0 2 (Common Method Variance, CMV), MM % 8fF 745 5 77 4
AR . A FTMFRF G X CMV T 27 L, R EAIES, HRIEEZRER
XPEEZ 48, DA/ AT DRI & H A I, SRR LS A o RIS ot B I, PR IE i 7 3
B, PR —, RPEREEFFEM, R Nk, 40 1, KA Harman SR ZEAEK . —J7H, R
F SPSS22.0 A HATIR R K140 4T, 25 R R om AR W% I iy Hh 28 — N R 1 I 7 ZE e 71 48.2%, Kk
i 50%, FH CMV [W#IHATE, H—J70, FKH AMOS20.0 F A AT IAEER 108 258K,
VY[Rl T-RE 7Y (,2/df = 1.557, RMSEA = 0.036, CFI = 0.981, TLI = 0.979, NFI = 0.949) Lt 1. [K T # 74 (,2/df =
10.182, RMSEA = 0.148, CFl = 0.676, TLI = 0.649, NFI = 0.654)[{I#\ & FEEE HH &F, KM CMV [l {BAE AT 7T
HR A L [52],

4.2. (REFBUE S

LERAT BB IR, 7526 KA SPSS22.0 Al AMOS20.0 B4 %t 1 45 A T15 FE R E 43 i - (ST & T
RN IR E N, e BT T E A E PPN TR AR I S B . B ST Cronbach’s o 1A I H
Wi bR . M3 10T UE H ANLITALD i TAE 8 58 AT 55 G084l 35 I Cronbach’s a 40537124 0.921.
0.965. 0.920 1 0.855, FrA{EHIKT 0.7 HmARE R, 158 %28 &35 B B it 3l — Bk [53].

BRE R A M. AFFCRFH AMOS22.0 AR I AR, AT IAEVE R T o0, B R ES
RE RPN DX A AE, W\ B BT LLRE B B B A & . BORLLA FE R AR (df = 1.557 < 2.5;
RMSEA =0.036 <0.08; NFI=0.949, CFI=0.981, TLI=0.979 $7>0.9)i} Bl B A=A (00 & BOR B . M
2 LATLUE W, I 2 S bR e R T3 2 K T 0.5, I A B I 41 &1 2 (CR) B /N M 0.854, B K 0.992,
FirfE CRAEYIRT 0.7; 375 ZHHUE(AVE) i /NN 0.624, £ K5 0.970, B AVE fH#KT 05, &
R EA RGN RERUE. Wk 2 i, &8 AVE [F{E K T 06 5 A S =0 21 &R m
[54]. HE Ay it F A AR I X 551 R0 TA B EEK

Table 1. The results of confirmatory factor analysis

=1 WIEMEF S RER

A ) £ SFL Est./S.E.
AHMULHES (ERF, Cronbach’s o = 0.921, CR = 0.921, AVE = 0.624)
ERFL IRE AN ST, 75 TAEM &7 AR 0.775 —
ERF2 £ LAEEAHNLEE N, SRERM LIET A& 0.803 17.688
ERF3 7 LAEHHMLEE N, S TAE RAKAHFF 0.748 16.242
ERF4 £ LAEHERNLEE N, EE R SR LAETR R 0.821 18.096
ERF5 ZE L VAR, IRZSHLEE AAIFR S B AN 0.768 16.794
ERF6 7ERE /15T, JREFHLAS AANFRAZ FAMK 0.808 17.775
ERF7 ZEHRTTTH, MRESHLAS AR TAM 0.803 17.798

I TAEEIE(IC, Cronbach’s a = 0.965, CR = 0.992, AVE = 0.970)
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5% Z # % (Cronbach’s « = 0.894, CR = 0.895, AVE = 0.739) 0.988 —
ICL HB ik A O T M TAE P 1 AL (BIENLAEN) 0.837 —
JC2 R EH TP HAKE (RN N) 53l 0.870 22.908
JC3 FAlAE T 2 I ] 15 & K AR AEE (BRI ES AN ) A Ak 0.872 23.112
H R ¥ (Cronbach’s « = 0.876, CR = 0.876, AVE = 0.703) 0.995 21.642
ICA FAMR SHALE LA TR T2 MRSy 0.852 —
JC5 FINEE LA 2] — 2 A O O H R AR 0.831 21.945
JC6 AL TAE T FHN T R B LR & 0.832 22.041
{T.45 F ¥8 (Cronbach’s a = 0.869, CR = 0.867, AVE = 0.685) 0.991 21.534
JCT AR T 214 LA 5% 0.857 —
JC8 T TAE AT S5 S5 MBI, ST B 24 0.796 20.452
JCO RSB IRI TAE(T S, e s APkt 0.829 21.924
A% ¥ (Cronbach’s a = 0.890, CR = 0.890, AVE = 0.729) 0.965 21.087
JC10 EHE R TAEN AT HbrH 2 KTk 0.863 —
JC11 3% 1& LUHT I 7 U R 3R I LA 0.868 23.824
JC12 FRBE R LAE LA 4 75 s Ak 2 1 th 5Tk 0.830 22.133
114553 (TP, Cronbach’s a = 0.920, CR = 0.920, AVE = 0.698)

TPL R F 4 58 A T i & 1) LAE IR Bt 0.886 —
TP2 AT 7 LAE UL F5 i HLE I ER 51 0.837 22.898
TP3 Rk 7 T LA S5 0.815 21.839
TP4 Tk B 7 H MU TAESURE R 0.802 21.167
TP5 R FE Rk 1 LAEH 2058 J B 73 0.835 22.684
A EEII(FT, Cronbach’s o = 0.855, CR = 0.854, AVE = 0.662)

FT1 AWy 5 THRAE T 7840 EARER I 0.823

FT2 AW 5 TR T 7855 I & iR 25 551 0.822 17.446
FT3 A0 5 ARG 7 7870 M ANLEME B ae I 0.795 16.924

Note: CR = Composite Reliability, AVE = Average Variance Extracted; SFL = Standard Factor Loading; Est. = Estimate, S.E.
= Standard Error.

Table 2. Means, standard deviation, correlation coefficient and discriminant validity test

F2 A FEE. BXRENXHNERRE

o X 51
s ¥ bRl
ERF JC TP FT
ERF 4,560 1.335 0.624 0.358 0.379 0.333
JC 3.910 1.476 0.559™ 0.970 0.197 0.308
TP 4,743 1.434 0.566™ 0.423™ 0.698 0.265
FT 4,561 1.505 0.509™ 0.500"" 0.455™ 0.662

Note: “p<0.01. #J 4 51, Xtfsk Ly AVE M, X FIr kil A6 RE(SPSS BT ), A L7y
FI IR (13577 7 (AMOS AT 445 2R)
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4.3. RiIZHWE

AT 5018 F SPSS22.0 % F4 7 Process Version 3.4, % Bootstrap X & #E1T981IF . Bootstrap FE 4<%k
#45000 &k, BEXIE(CI)HN 95%, [FIBCGEPER. Fis. ZHE R TSR BRNGEE EAe
o R 1~4 MRS IERAETY 4, 1 5 16 MR R 58 [55]. At ah Runde 3 Fin.

MLUGHC 55 25 1F [ e TAE 838 = 0.734, p < 0.001). 24 AMLUCHL (B = 0.457, p < 0.001) Al T
YEEI(B = 0.170, p < 0.001)[FIFiE N BV J7 RIS, P98 24 fe 535 0E ) 70000 03 TS5 9. W RONAS:
IR RRH, HEBMNEE “ AHLCHL T4 5130 ” 1) Bootstrap & {5 [X [7]9(0.337,0.577), AL#E 0 1H,
Ui AMLICECRT TAT 55 580F BN, BIEBNAE N 0.457, (BN 78.5%. HARMEEAE “ AHL
VURL—iir TAE B L4553 1) Bootstrap B {5 X []°4(0.038, 0.208), ANELFE 0H, PEHIZEKAEMH
NP ZE, PABNAEN 0.125, RN 21.5%. 1% 1-4 15230 F

7 31 M58 &5 BRI, AV IE A IE 3] 55 AHLUCEC T TAE 3 81§20 (8 = 0.077, p < 0.01),
1 [ R I A BT S5 SR BE IR (B = 0.066, p < 0.05), 4 AR ¥ 5 Al 6 1533 FF. fa] sph 4y
Mres Rl 2 fros, AaIF AT SKFR,  AHLICES G i TAF B B2 (R %4 0.706) 2.2 & T
ANVESN FURACTE(RER N 0.474). 52280, #ai TAE B P XHE S S80S 7 A 35 )1 4b T K P s
SRR 44 0.386 A10.080).

Table 3. Regression analysis results
3. EANIEER

M4 M58
A DV:IC DV:TP DV:JC DV:TP
B4 PrifER R4 FrifE iR EX 4 PrifELR A4 FrifEiR
B 2.333™ 0.280 1.762" 0.311 3.162" 0.562 2.552" 0.536
PESI -0.423" 0.118 -0.135 0.123 -0.352" 0.112 -0.157 0.121
R -0.191" 0.063 0.028 0.066 -0.167" 0.060 0.047 0.065
RHERE -0.093 0.072 0.004 0.074 -0.112 0.068 -0.010 0.073
TAESFIR -0.274™" 0.063 0.047 0.066 —0.255" 0.059 0.049 0.064
JELCON -0.038 0.057 0.036 0.059 -0.033 0.054 0.041 0.058
ERF 0.734™* 0.047 0.457 0.061 0.236 0.133 0.369™ 0.063
Jc 0.170™ 0.051 —0.206 0.144
FT -0.077 0.129 —0.037 0.105
ERF * FT 0.077™ 0.028
JC*FT 0.066 0.028
R2 0.413 0.344 0.478 0.376
F 48.744™ 30.941™ 47.252™" 27.610™"
T R 53 BT
ERF—TP R FrifEiR (Boot) LLCI (Boot) ULCI
BN 0.457 0.061 0.337 0.577
[N e 0.125 0.044 0.038 0.208
SR 0.582 0.049 0.485 0.678

Note: *p < 0.05, ™p < 0.01, "p< 0.001.

DOI: 10.12677/ssem.2026.151033 296 JR 45 b 1


https://doi.org/10.12677/ssem.2026.151033

HBIR 55

75 5
5 | [ ALV .
- R AL - B e e
B Vs 4.5 d
o2 v & s
& g ® ‘
H 6 R
iy Ho4
Wy 5
5 ol
357
45 ,//////A
4 T 3 T
fRAPLLES = ADLIL A KRB T/EER mBIL TEESR

Figure 2. The moderating effect diagram of enterprise training
B 2. flliEneETIERE

5. ARG S5Tie
5.1. HiR4iS

AWEFEET DN - AEILECHE, Mg 7 AHLILRCE i TR SR+ 5 AR S SO B iR A
B, JRRDE T AR IR R o I 422 (IR, M RAT AL S IR GG Ak — 2R A T
AR BT T, SEREIR, ANLLECXHE S SRR B2 IR RN ;i TAF SRR iR 3
AR Al IE [ 3 ANLULES 58 TAF B, il TR E I 55500 K &

5.2. ¥ipTTHk

H—, DXBIT DU IHLER NRFAE RN 53 A0 ) A BEXE AMLE B IEATRIF T, A ST AALIVC T I £ PR
W TS HLEE N E ) A DG 8] [21]. Jid b ANLILHEC S 53 TAR S SRR IE - R &R, ARSI
HO TSR REROR LA OC R T HONIRA M ERAR, o8 R T - ML AN BB At 1 SSuEiEds .

2 AN EIR T AN EC W 520 3 TR L2 —, ARSCHEB TN - BRILECES7E A
MUE SR N« 5% F 48, BT R SR I ANLE A, (HSIERT 7S+ B BR[33] [34]. ASHT
FOR RSN NS AL MANSEHBN MANETAE. AN BRSNS B R ) UL R 1 53 T 5 i)
SHLEANRIUCES, RIS - PREIUCHCEE 18 fE 1R 4 Hh AR T O OB . SONZ B 7E AL E Bh
PN HSEEE T8 RSCRIAIGIEYS, MG R T EIC R, W ES R — b R B R TR
1EH .

S =, ARSCHGIE T T AR XA R A AL I R, 6T B AR AKLIC A G ] 5 0 7
THRARAE TR AR BUARRTE 0T T LA A 02 LR HRE ) 2 I BAHAT RS M sem, 0 51 T3
FEPH TR FRAIAEIRN, W= XL R IR R — DR [14] [18] [21] [27]. A#FFEHEN 5
NI TAE BB YRIRAMI T AL« X —RIY R TIA 7 T - FLas N B30 SClk o R AL
A FEEAT BB A

53. EEHER

F—, EEEN I EYRS LA NG R T ZRIILECEE . E e eI AN AR, H 2780 % RN
FNIRHAE( AR B E e Rk A5 EEhRe 55 M 03 TR L (I BoR 2 RE Sy ERNE . TAE >

DOI: 10.12677/ssem.2026.151033 297 AR G5 Tl 2 R 7


https://doi.org/10.12677/ssem.2026.151033

HRER

TR R EE), AT PE RIS, BORAAIFEA R JT 1 0 — SO A Hk, AT L e
weit, WIEh R TS PLE AR T, @ G R AR ST SRR 2. W E R HUBOR 5 R R S
SN NTER, ERTERETHEELZEIE S, FIWAE RS . FBE, HHRE Y
ABUCE AR o Gl 7 A AHUEME R, QR Ema RS (8] B R AERURSS, 458 0 Rt I
WHLES NI DIRES A T, B3 03 TR0 AR N A MIRAESE, FFEE Ui ABLILRCEE . BE4h, mTBLfe
R L2508 MESIRL HRARI, R iahd Moy E 3 ILa), &8I AN R R0 {8 .

B, BN R THATEIL TAFE S, JFR b0 2R B SORE . B oG, dlnr BUsE SOt
BE, B MR R kA TR B TR PRI NRA RGO E 2k, HK,
AV AT BN 5 IR TAR BB T, WOHAE NP R R AR5 SREAARSE kAT Eah . W
BN ARAE . AREEQNEAMME IS 555, 519 R TR ERT N SINA RCEGER: HE
FAEH TAERAE, SR TREWEREH S . B0 TR 55 . sedh, it oA nl A1) 8 L6 B Ty
LS NBAR BN TAEIF T RCR K A T, AT LR 2B AR VA A

F=, BRI ANOMERCR IS . EEN B RGN, BRELEs NIRIERRE. ANL
DR SRS B AR S5 AN AR A A HIRAERS IR i S SE B AR X, Sl 37 AR
EBI A eI a0, Ak G TAE LRt rh BRI RE, AaRE N ) RIS I IOREAL . fE, Al ST
A IRCR, AR 2 TSN TAR 7 ZAWT AR, @SN ERIR ) 2 655, fiR i TREE M
BRI P IEA

5.4. MR BBRFRRIAZR T E

ARIAFAE L T A R A R Ja S — PR R — AW FOR AL AL e s, 2 1 I se i 5 e
PLERN T R B A AN ILRC I . A 06 SR MR L R KA B T 0 AR S AL N SE BT . AR4E A -
BEUCHCE S, AN ANMPRESRAE R S R UL BT R ISR R AT IR 01 TR (W BoRHER . H50oR A
PARERR . MAAA SRBNHLEE) HLas AR (AL Btk B Bk HACRE T 55) 0 ABLILRC IR
Wi, AR B R BN (U Il G G A0 AR B 20 U R B0 M RS RS AR T IR . K
SCREN - PAEULEE S N T ANLE S, AR — MBI R, HREARIPRIZER AN - 441
BN - NEERESEE R BN - BORTEEE I i s 4 s, A 28 AHLICEC R ARAIGERE . S5 1F utt
AR LL, A EAR AR LS N AT BEAT HARF Ik o S 22 57 W] e 2 S MAUG FE (R T AR D
AR VAR VTR AN ARG S 0779, R AHLICRCH) AIREE R, THARE ™I ERR. =2
AR g RE ANLIEECRS 53 TAESS SO I R0, 2 1 VLR T e ™ A4 . AWt sik I, NTLHE
REANHLER N —EXNTIS, 7 EER HBHIE R A HEAT T FE[21] [56]. ARK AT LA RN MARR (A0TSR
A TR SISO 2 88 JE) AT AR (A3 B AR AR Ak R R A5 0 ) LA R FE VL BE B S Ll . DU A
SO A T B8 A B AN A AR BB PSSR IO, i 1 AR S B v A P AT AL R I
PR AEANLVCECARIERUH L R T,  7T BeAF AE HAt 5L 22 1 (W AE LB ARORE — DR BEAh,
AT A R REAS AR B A AH 5 R A o AR R AT LLIE R [ B 78 e BRI i 5 el » Bt SR S35
I B HI IR K R .

E&mHE

H X BRBERE S “IRSHLEE A - TAERSILRCHISH . TG RO TE: B TRk AL (E L
BIEEL” (72472033); HHMAAESBHEEVIFCIE AP TGS T M ds— 2 58 T 3 R BAT AW I
gik . TRREHLH KN 7 (23YIAB30028); AR B ARk i LT Hikiie IRk 55 R I AN LA B AL
ZERE S DR RN B ) SRR (2025A1515011138) 1) R4 H st Bl MR I E “ L0k 2

DOI: 10.12677/ssem.2026.151033 298 JR 45 b 1


https://doi.org/10.12677/ssem.2026.151033

HBIR 55

552 ARG HLas Niz B 1 TAME AiE X T 88 58 7 (GD23YGL1L).

(4]
[5]

(6]

(7]

(8]

(9]

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

230k

Chan, A.P.H. and Tung, V.W.S. (2019) Examining the Effects of Robotic Service on Brand Experience: The Moderating
Role of Hotel Segment. Journal of Travel & Tourism Marketing, 36, 458-468.
https://doi.org/10.1080/10548408.2019.1568953

Tung, V.W.S. and Au, N. (2018) Exploring Customer Experiences with Robotics in Hospitality. International Journal
of Contemporary Hospitality Management, 30, 2680-2697. https://doi.org/10.1108/ijchm-06-2017-0322

Jia, N., Luo, X., Fang, Z. and Liao, C. (2024) When and How Artificial Intelligence Augments Employee Creativity.
Academy of Management Journal, 67, 5-32. https://doi.org/10.5465/amj.2022.0426

Acemoglu, D. and Restrepo, P. (2020) Robots and Jobs: Evidence from US Labor Markets. Journal of Political Economy,
128, 2188-2244. https://doi.org/10.1086/705716

Koo, B., Curtis, C. and Ryan, B. (2021) Examining the Impact of Artificial Intelligence on Hotel Employees through Job
Insecurity Perspectives. International Journal of Hospitality Management, 95, Article 1D: 102763.
https://doi.org/10.1016/j.ijhm.2020.102763

Xu, J., Hsiao, A., Reid, S. and Ma, E. (2023) Working with Service Robots? A Systematic Literature Review of Hospi-
tality Employees’ Perspectives. International Journal of Hospitality Management, 113, Article ID: 103523.
https://doi.org/10.1016/j.ijhm.2023.103523

Parvez, M.O., Oztiiren, A., Cobanoglu, C., Arasli, H. and Eluwole, K.K. (2022) Employees’ Perception of Robots and
Robot-Induced Unemployment in Hospitality Industry under COVID-19 Pandemic. International Journal of Hospitality
Management, 107, Article ID: 103336. https://doi.org/10.1016/j.ijhm.2022.103336

Chen, C. and Cai, R. (2024) Are Robots Stealing Our Jobs? Examining Robot-Phobia as a Job Stressor in the Hospitality
Workplace. International Journal of Contemporary Hospitality Management, 37, 94-112.
https://doi.org/10.1108/ijchm-09-2023-1454

Pan, S., Lin, Y. and Wong, J.W.C. (2025) The Dark Side of Robot Usage for Hotel Employees: An Uncertainty Man-
agement Perspective. Tourism Management, 106, Article ID: 104994. https://doi.org/10.1016/j.tourman.2024.104994

Khalig, A., Wagas, A., Nisar, Q.A., Haider, S. and Asghar, Z. (2022) Application of Al and Robotics in Hospitality
Sector: A Resource Gain and Resource Loss Perspective. Technology in Society, 68, Article ID: 101807.
https://doi.org/10.1016/j.techsoc.2021.101807

Yu, H., Shum, C., Alcorn, M., Sun, J. and He, Z. (2022) Robots Can’t Take My Job: Antecedents and Outcomes of Gen
Z Employees’ Service Robot Risk Awareness. International Journal of Contemporary Hospitality Management, 34,
2971-2988. https://doi.org/10.1108/ijchm-10-2021-1312

Ma, C. and Ye, J. (2022) Linking Artificial Intelligence to Service Sabotage. The Service Industries Journal, 42, 1054-
1074. https://doi.org/10.1080/02642069.2022.2092615

Kong, H., Yuan, Y., Baruch, Y., Bu, N., Jiang, X. and Wang, K. (2021) Influences of Artificial Intelligence (Al) Aware-
ness on Career Competency and Job Burnout. International Journal of Contemporary Hospitality Management, 33, 717-
734. https://doi.org/10.1108/ijchm-07-2020-0789

Li, J, Bonn, M.A. and Ye, B.H. (2019) Hotel Employee’s Artificial Intelligence and Robotics Awareness and Its Impact
on Turnover Intention: The Moderating Roles of Perceived Organizational Support and Competitive Psychological Cli-
mate. Tourism Management, 73, 172-181. https://doi.org/10.1016/j.tourman.2019.02.006

Zhang, L., Li, J., Wang, L., Mao, M. and Zhang, R. (2023) How Does the Usage of Robots in Hotels Affect Employees’
Turnover Intention? A Double-Edged Sword Study. Journal of Hospitality and Tourism Management, 57, 74-83.
https://doi.org/10.1016/j.jhtm.2023.09.004

Yang, Y., Chi, M., Bi, X. and Xu, Y. (2024) How Does the Anthropomorphism of Service Robots Impact Employees’
Role Service Behavior in the Workplace? International Journal of Hospitality Management, 122, Article ID: 103857.
https://doi.org/10.1016/j.ijhm.2024.103857

Qiu, H., Li, M., Bai, B., Wang, N. and Li, Y. (2022) The Impact of Al-Enabled Service Attributes on Service Hospita-
bleness: The Role of Employee Physical and Psychological Workload. International Journal of Contemporary Hospi-
tality Management, 34, 1374-1398. https://doi.org/10.1108/ijchm-08-2021-0960

Liu, X., Zhang, L., Xie, L. and Guan, X. (2024) What Happens after the Arrival of Service Robots? Investigating How
Robotic Usage Experience Facilitates Employees’ Exploitative and Exploratory Learning Behaviors. International Jour-
nal of Hospitality Management, 123, Article ID: 103936. https://doi.org/10.1016/j.ijhm.2024.103936

Guan, X., Xu, X., Gong, J. and Liu, X. (2024) Facing Al with Knowledge: An Investigative Study on the Utilisation of

DOI: 10.12677/ssem.2026.151033 299 JR 45 b 1


https://doi.org/10.12677/ssem.2026.151033
https://doi.org/10.1080/10548408.2019.1568953
https://doi.org/10.1108/ijchm-06-2017-0322
https://doi.org/10.5465/amj.2022.0426
https://doi.org/10.1086/705716
https://doi.org/10.1016/j.ijhm.2020.102763
https://doi.org/10.1016/j.ijhm.2023.103523
https://doi.org/10.1016/j.ijhm.2022.103336
https://doi.org/10.1108/ijchm-09-2023-1454
https://doi.org/10.1016/j.tourman.2024.104994
https://doi.org/10.1016/j.techsoc.2021.101807
https://doi.org/10.1108/ijchm-10-2021-1312
https://doi.org/10.1080/02642069.2022.2092615
https://doi.org/10.1108/ijchm-07-2020-0789
https://doi.org/10.1016/j.tourman.2019.02.006
https://doi.org/10.1016/j.jhtm.2023.09.004
https://doi.org/10.1016/j.ijhm.2024.103857
https://doi.org/10.1108/ijchm-08-2021-0960
https://doi.org/10.1016/j.ijhm.2024.103936

[20]

[21]

[22]

[23]

[24]

[25]

[26]

[27]

(28]

[29]

[30]

[31]

[32]

[33]

[34]

[35]

[36]

[37]

[38]

Service Robots and Employee Knowledge Management Behaviours. Current Issues in Tourism, 28, 3302-3318.
https://doi.org/10.1080/13683500.2024.2392748

Guan, X., Zheng, Y., Zhang, L. and Liu, X. (2024) The Impact of Service Robot Compatibility on Hospitality Employee
Learning Behaviors: A Transformative Learning Perspective. Journal of Hospitality Marketing & Management, 34, 257-
280. https://doi.org/10.1080/19368623.2024.2425670

Liang, X., Guo, G., Shu, L., Gong, Q. and Luo, P. (2022) Investigating the Double-Edged Sword Effect of Al Awareness
on Employee’s Service Innovative Behavior. Tourism Management, 92, Article ID: 104564.
https://doi.org/10.1016/j.tourman.2022.104564

Ding, L. (2021) Employees’ Challenge-Hindrance Appraisals toward STARA Awareness and Competitive Productivity:
A Micro-Level Case. International Journal of Contemporary Hospitality Management, 33, 2950-29609.
https://doi.org/10.1108/ijchm-09-2020-1038

Ali, F., Dogan, S., Chen, X., Cobanoglu, C. and Limayem, M. (2022) Friend or a Foe: Understanding Generation Z
Employees’ Intentions to Work with Service Robots in the Hotel Industry. International Journal of Human-Computer
Interaction, 39, 111-122. https://doi.org/10.1080/10447318.2022.2041880

Leung, X.Y., Zhang, H., Lyu, J. and Bai, B. (2023) Why Do Hotel Frontline Employees Use Service Robots in the
Workplace? A Technology Affordance Theory Perspective. International Journal of Hospitality Management, 108, Ar-
ticle 1D: 103380. https://doi.org/10.1016/j.ijhm.2022.103380

Song, Y., Zhang, M., Hu, J. and Cao, X. (2022) Dancing with Service Robots: The Impacts of Employee-Rohot Collab-
oration on Hotel Employees’ Job Crafting. International Journal of Hospitality Management, 103, Article ID: 103220.
https://doi.org/10.1016/j.ijhm.2022.103220

Xiao, L. and Kumar, V. (2019) Robotics for Customer Service: A Useful Complement or an Ultimate Substitute? Journal
of Service Research, 24, 9-29. https://doi.org/10.1177/1094670519878881

Liu, X., Zhang, L., Lin, Z. and Guan, X. (2025) Robots Make Me Feel More Like a Human! Investigating How Em-
ployee-Robot Engagement Reduces Workplace Depersonalization. Tourism Management, 109, Article ID: 105149.
https://doi.org/10.1016/j.tourman.2025.105149

Bhattarai, G. and Bahadur Budhathoki, P. (2023) Impact of Person-Environment Fit on Innovative Work Behavior: Me-
diating Role of Work Engagement. Problems and Perspectives in Management, 21, 396-407.
https://doi.org/10.21511/ppm.21(1).2023.34

Rocconi, L.M., Liu, X. and Pike, G.R. (2020) The Impact of Person-Environment Fit on Grades, Perceived Gains, and
Satisfaction: An Application of Holland’s Theory. Higher Education, 80, 857-874.
https://doi.org/10.1007/s10734-020-00519-0

Abdalla, A., Elsetouhi, A., Negm, A. and Abdou, H. (2018) Perceived Person-Organization Fit and Turnover Intention
in Medical Centers: The Mediating Roles of Person-Group Fit and Person-Job Fit Perceptions. Personnel Review, 47,
863-881. https://doi.org/10.1108/pr-03-2017-0085

Boon, C. and Biron, M. (2016) Temporal Issues in Person-Organization Fit, Person-Job Fit and Turnover: The Role of
Leader-Member Exchange. Human Relations, 69, 2177-2200. https://doi.org/10.1177/0018726716636945

Kim, T., Aryee, S., Loi, R. and Kim, S. (2013) Person-Organization Fit and Employee Outcomes: Test of a Social Ex-
change Model. The International Journal of Human Resource Management, 24, 3719-3737.
https://doi.org/10.1080/09585192.2013.781522

Malik, A., Budhwar, P., Patel, C. and Srikanth, N.R. (2023) May the Bots Be with You! Delivering HR Cost-Effectiveness
and Individualised Employee Experiences in an Mne. In: Malik, A. and Budhwar, P., Eds., Artificial Intelligence and Inter-
national HRM, Routledge, 83-113. https://doi.org/10.4324/9781003377085-4

Li, J., Wu, T., Wu, Y.J. and Goh, M. (2023) Systematic Literature Review of Human-Machine Collaboration in Organ-
izations Using Bibliometric Analysis. Management Decision, 61, 2920-2944. https://doi.org/10.1108/md-09-2022-1183
Kristof-Brown, A. and Guay, R.P. (2011) Person-Environment Fit. In: Zedeck, S., Ed., APA Handbook of Industrial and
Organizational Psychology, Vol 3: Maintaining, Expanding, and Contracting the Organization, American Psychological
Association, 3-50. https://doi.org/10.1037/12171-001

Kristof-Brown, A.L., Zimmerman, R.D. and Johnson, E.C. (2005) Consequences of Individuals’ Fit at Work: A Meta-
Analysis of Person-Job, Person-Organization, Person-Group, and Person-Supervisor Fit. Personnel Psychology, 58, 281-
342. https://doi.org/10.1111/].1744-6570.2005.00672.x

Wrzesniewski, A. and Dutton, J.E. (2001) Crafting a Job: Revisioning Employees as Active Crafters of Their Work. The
Academy of Management Review, 26, 179-201. https://doi.org/10.2307/259118

Zhang, F. and Parker, S.K. (2018) Reorienting Job Crafting Research: A Hierarchical Structure of Job Crafting Concepts
and Integrative Review. Journal of Organizational Behavior, 40, 126-146. https://doi.org/10.1002/job.2332

DOI: 10.12677/ssem.2026.151033 300 JR 45 b 1


https://doi.org/10.12677/ssem.2026.151033
https://doi.org/10.1080/13683500.2024.2392748
https://doi.org/10.1080/19368623.2024.2425670
https://doi.org/10.1016/j.tourman.2022.104564
https://doi.org/10.1108/ijchm-09-2020-1038
https://doi.org/10.1080/10447318.2022.2041880
https://doi.org/10.1016/j.ijhm.2022.103380
https://doi.org/10.1016/j.ijhm.2022.103220
https://doi.org/10.1177/1094670519878881
https://doi.org/10.1016/j.tourman.2025.105149
https://doi.org/10.21511/ppm.21(1).2023.34
https://doi.org/10.1007/s10734-020-00519-0
https://doi.org/10.1108/pr-03-2017-0085
https://doi.org/10.1177/0018726716636945
https://doi.org/10.1080/09585192.2013.781522
https://doi.org/10.4324/9781003377085-4
https://doi.org/10.1108/md-09-2022-1183
https://doi.org/10.1037/12171-001
https://doi.org/10.1111/j.1744-6570.2005.00672.x
https://doi.org/10.2307/259118
https://doi.org/10.1002/job.2332

HBIR 55

[39]

[40]

[41]

[42]
[43]
[44]

[45]

[46]

[47]

[48]
[49]

[50]

[51]

[52]
[53]

[54]
[55]

[56]

Bruning, P.F. and Campion, M.A. (2018) A Role-Resource Approach-Avoidance Model of Job Crafting: A Multimethod
Integration and Extension of Job Crafting Theory. Academy of Management Journal, 61, 499-522.
https://doi.org/10.5465/amj.2015.0604

Lichtenthaler, P.W. and Fischbach, A. (2016) Job Crafting and Motivation to Continue Working Beyond Retirement
Age. Career Development International, 21, 477-497. https://doi.org/10.1108/cdi-01-2016-0009

Bindl, U.K., Unsworth, K.L., Gibson, C.B. and Stride, C.B. (2019) Job Crafting Revisited: Implications of an Extended
Framework for Active Changes at Work. Journal of Applied Psychology, 104, 605-628.
https://doi.org/10.1037/apl0000362

Tims, M., Derks, D. and Bakker, A.B. (2016) Job Crafting and Its Relationships with Person-Job Fit and Meaningfulness:
A Three-Wave Study. Journal of Vocational Behavior, 92, 44-53. https://doi.org/10.1016/j.jvb.2015.11.007

Berg, J.M., Dutton, J.E. and Wrzesniewski, A. (2008) What Is Job Crafting and Why Does It Matter. Center for Positive
Organizational Scholarship.

Bizzi, L. (2016) Network Characteristics: When an Individual’s Job Crafting Depends on the Jobs of Others. Human
Relations, 70, 436-460. https://doi.org/10.1177/0018726716658963

Vleugels, W., Verbruggen, M., De Cooman, R. and Billsherry, J. (2022) A Systematic Review of Temporal Person-
environment Fit Research: Trends, Developments, Obstacles, and Opportunities for Future Research. Journal of Organ-
izational Behavior, 44, 376-398. https://doi.org/10.1002/job.2607

Homburg, C., Wieseke, J. and Bornemann, T. (2009) Implementing the Marketing Concept at the Employee-Customer
Interface: The Role of Customer Need Knowledge. Journal of Marketing, 73, 64-81.
https://doi.org/10.1509/jmkg.73.4.64

Cheng, J., Chen, C., Teng, H. and Yen, C. (2016) Tour Leaders’ Job Crafting and Job Outcomes: The Moderating Role
of Perceived Organizational Support. Tourism Management Perspectives, 20, 19-29.
https://doi.org/10.1016/j.tmp.2016.06.001

Moore, G.C. and Benbasat, I. (1991) Development of an Instrument to Measure the Perceptions of Adopting an Infor-
mation Technology Innovation. Information Systems Research, 2, 192-222. https://doi.org/10.1287/isre.2.3.192

Menguc, B., Auh, S. and Uslu, A. (2012) Customer Knowledge Creation Capability and Performance in Sales Teams.
Journal of the Academy of Marketing Science, 41, 19-39. https://doi.org/10.1007/s11747-012-0303-8

Williams, L.J. and Anderson, S.E. (1991) Job Satisfaction and Organizational Commitment as Predictors of Organiza-
tional Citizenship and In-Role Behaviors. Journal of Management, 17, 601-617.
https://doi.org/10.1177/014920639101700305

Campion, M.A., Medsker, G.J. and Higgs, A.C. (1993) Relations between Work Group Characteristics and Effectiveness:
Implications for Designing Effective Work Groups. Personnel Psychology, 46, 823-847.
https://doi.org/10.1111/j.1744-6570.1993.th01571.x

Podsakoff, P.M. and Organ, D.W. (1986) Self-Reports in Organizational Research: Problems and Prospects. Journal of
Management, 12, 531-544. https://doi.org/10.1177/014920638601200408

Hayes, A.F. (2017) Partial, Conditional, and Moderated Mediation: Quantification, Inference, and Interpretation. Com-
munication Monographs, 85, 4-40. https://doi.org/10.1080/03637751.2017.1352100

Nunnally, J.C. and Bernstein, I.H. (1978) Psychometric Theory. McGraw-Hill.

Fornell, C. and Larcker, D.F. (1981) Evaluating Structural Equation Models with Unobservable Variables and Measure-
ment Error. Journal of Marketing Research, 18, 39-50. https://doi.org/10.1177/002224378101800104

KRR, WALI. & E L2 RSP A Xt 53 AR B SR AR S ML) ——JE T IR S5 4 5 AL EL 30 1S
Bt A e BT[], BT EVTIR, 2025, 28(3): 124-135, 160.

DOI: 10.12677/ssem.2026.151033 301 JR 45 b 1


https://doi.org/10.12677/ssem.2026.151033
https://doi.org/10.5465/amj.2015.0604
https://doi.org/10.1108/cdi-01-2016-0009
https://doi.org/10.1037/apl0000362
https://doi.org/10.1016/j.jvb.2015.11.007
https://doi.org/10.1177/0018726716658963
https://doi.org/10.1002/job.2607
https://doi.org/10.1509/jmkg.73.4.64
https://doi.org/10.1016/j.tmp.2016.06.001
https://doi.org/10.1287/isre.2.3.192
https://doi.org/10.1007/s11747-012-0303-8
https://doi.org/10.1177/014920639101700305
https://doi.org/10.1111/j.1744-6570.1993.tb01571.x
https://doi.org/10.1177/014920638601200408
https://doi.org/10.1080/03637751.2017.1352100
https://doi.org/10.1177/002224378101800104

	服务机器人如何提高一线员工的任务绩效？
	——基于人机匹配的视角
	摘  要
	关键词
	How Can Service Robots Improve the Task Performance of Frontline Employees?
	—Based on Human-Robot Fit Perspective
	Abstract
	Keywords
	1. 引言
	2. 理论基础与研究假设
	2.1. 理论基础和研究模型
	2.2. 研究假设
	2.2.1. 人机匹配对任务绩效的影响
	2.2.2. 趋近工作重塑的中介作用
	2.2.3. 企业培训的调节作用


	3. 问卷设计与数据收集
	3.1. 问卷设计
	3.2. 数据收集

	4. 数据分析和结果
	4.1. 共同方法偏差检验
	4.2. 信度和效度分析
	4.3. 假设检验

	5. 研究结论与讨论
	5.1. 研究结论
	5.2. 理论贡献
	5.3. 管理启示
	5.4. 研究局限和未来研究方向

	基金项目
	参考文献

