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Abstract

With the development of digital and informatization, traditional teaching mode such as face-to-face
teaching can’t meet the increasingly diverse learning needs of higher vocational students. Hybrid
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teaching mode “online and offline” triggered a boom. Hybrid teaching mode preserves traditional
face-to-face classroom experience, and combines the advantage of repeatable and fragmentation
digital teaching, which is one of the trend of the development of the education mode in future. Based
on of Sino-foreign cooperation marketing program and ICVE platform, this paper takes “Marketing”
as an example, designs the of hybrid teaching mode before, class and after class with Canadian high
quality teaching resources, hopes to play the advantage of informatization education, improve the
teaching effect.
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Figure 1. Schematic diagram of hybrid teaching mode
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Table 1. On-line resource of “Marketing”
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Table 2. Class Activity of “Marketing”
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Table 3. Course evaluation of “Marketing”
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