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Abstract

In order to understand and study the situation, existing problems and impacts of rural college stu-
dents returning home to start a business, the research group conducted a questionnaire survey on
358 returning college students and entrepreneurs from 12 counties (cities, districts) in southern
Hunan. Based on a questionnaire survey, this paper makes an in-depth analysis of the internal and
external factors that affect the willingness of rural college students to return to their hometowns to
start a business. Through the discussion of the relationship between the influencing factors and en-
trepreneurial ability, it proposes some countermeasures to strengthen the willingness of rural col-
lege students to return to their hometown to start a business in Hunan Province and suggestions.
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AR, ESABmAE R, FIAH” FEEGE, QU LS S ARk . 2020 4 8 H,
[ 55 B X G T (R T 3RTHRAR MY 5 AR B3 7 Vi 2 s 3 A 3k — 2D (8 el e Al b s 3 E A0 St L)
R KR [ TH SRR o S A B . B T O RO N [ X B, BRI & 7T RH T ¢
TR R IR G EUHT QML A THRAFEGR . 2013 48, MW ARBUS M E R AT T (GTEdt LLank
AL A T RL) B, BRI SRR AR 2 . B TTBUR T 2019 4 5 A AR T
BRI “ARBEGTRH T R AR BN BT A e ” (SRR RFBOR, S A Sy DL E IR B . A ST
1087 BRI T BURF S8 A SR B 8 AE BT R B RS, BTt 1 B BH AR R R KA 2R 0R 2 B BCR i 5 1 A1)
&, AT T B T A $E R AR IR 2 AP R SERRIS BUREAT 1R A A (1] D9l FH T BUR R AR SGE
FOTRH RO 13

2. Wizt
2.1, BEESHEEG

ARSCYR T 1) A5 P FE AR BTG DA oy B —HR R AU, R A R A R e e T
SREER, TARMEALHE, AR, 680 RR 2 0N R A S R, A5k,
Al R L Bk, i =AETPIRNESE 6 AN . S ER R NS IR G S R R . iR YR
FHTIT % B A5 R RKT, BB A L, 7R85B T8 1000 4 10345 . 55 DY 5 4 W A I i n)
R, EEE T RIR 2 A IE 0 DX B PR AR, 43 SRt DX e PR P 5 s e R DX ek P 8 5 T B0 )
IS B HI R 2015~2020 AR GETH S B K, WIFGA R 2 G S ERIEM 3 F570H] 10 JiTd
56%, XEANIT =R RNELE 8 Jiu/it . WA EIRE L, PR RE bR HE 8 T3 o kA & Al
WEIRZ MR IWRE . £S5 T EH MRS, T AR E[2]
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2.2. BIERIR

AR S R 3R A AT RO 2 BERIR I A T R Gt b, i) A T 7 3K R R LA IE B LR IR
X, T2020 4 6 H 3 H~2020 4 6 H 14 HIAR], (EMHTT NER&EX PR 10 MEX, 05
XORTBOAA 19 100 4y, RIFEIOAE E % 1000 43, A 1000 i & G, &2 X5, SAEIXEE
HUHEL 40 3, ZRTHHEL 400 R URE A, SIBREA GG, AR H 358 4, HEEZ 89.5%.

2.3. BUROHT

1) FEAIEARHE

M T XE R A N DA RHEAE B e SRIEH T, GiRA R 2 Al K2 185 A,
5 51.68%, AR ATEEIR £ 60 K2EAE 126 N, 5 35.20%, JEAATEERR £ LSRR D, R
47 N, 5 13.13%. A5, B 334 AN, 5 93.30%, MRS T LHREAR 6.70%. FEl AR EEF
TERANEL, 22~30 % 177 N, 15 49.44%, 25~44 % 181 N, 7 50.56%. “Ei1H, & 2 15 iR
PRARE Y 58.10%, HUGR KL 38.27%, WL &Ll 2] & 3.62%. MABNLIATIL A kA, M
HEPIREATI GO BN R Z, 5 20.67%: HUGRL, & 18.44%; Fdeshll, 5 11.17%,
BRI AT T 10%, ol SCEEER. L) B2 A BHL(BR)S H LD, FEARFIR 260k
KEAAT AT BN AT, AT EARE B Ko kil =4E R PR FRIE 5T, 3~10 J5 eItk %
RS 55.87%, HKGE 10~15 J5 7o 3 oo X LA R4k, 4350 16.76 1 15.08%, 15 Jicbh b
e, RA 12.29%. SEFER, SAFRERET RS RNIEES, S RA T EMRRE.

Table 1. Statistical table of basic information of college students returning home to start a business

F 1. B2 B XFEEKRERGRITER

Ve AN(N) B (%)

ERAHEEIR 2 ADoK 47 13.13

SRR H AR AT IR £ LKA 185 51.68
At Mt R R FE IR 2 A KA AE 126 35.20

S 334 93.30

HE M 24 6.70
e 22~30 % 177 49.44
31~45 % 181 50.56

K& 137 38.27

=371 AF 208 58.10
fiii+: X LAk 13 3.62

gl 66 18.44

ol 40 11.17

ol 38 10.62

blii |4 30 8.37

il Tk T HlELE) 38 10.62
ZPEREATI AR B 74 20.67

O SCHCER S %) L) 16 5.03

WY ST (R S LIEEZ A 11 3.07

B (HL ) 10 2.79

He 35 9.78
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R 2 LR AR QNI RO . RSO R . AR, AR B2
61.72%, LRILL 22N 38.27%. 75— MERRIERILGUE, M2t AR IEAE O —Fias, Filkoh,
SCACRREE RS, S AN EEAE 35 S UL, BB=, AREEAHA. FOYXSaDNLH LS R, 28E
PR LR, AT 5 2 4 SR B RN R BT i, A B e rh R B TR B 1 3]

3. WEEIE S A XZEE SN EENF I E RS
3.1. B Z QKA ) AR S R B X ) e R R R R

ARSI A R A R AR A, BTRH TR, R ARIR 2 L H DU R R R AN E RSB
e, 28.1%M1 K2R 2 GV E Z 5o R 2K e NAEUHE: ks & M ehk i 3 A Eb te oy
23.7%; A 17.3%MNINIR 2 Qb 3 2R A2 B SN 8] 2 0] DURE SORE B NRIFERT, AR
R 15.9% 3R 2 GV R 22 AR ST T I A BURF QMK SR 7.6%93R 2 G K24 AR 2 85Tk A8
5.6% M N ALES T GV b [m] 2 HE o AT, S i 5 0 A A9 1, R R 22 ARk 2 G g FEm R R
SRS N B A& & ML 30 H 2 3 R K .

3.2. B2 QM RFEIR 2 8 A9ZR EFHEX 81 Ml R AR

L R A A T DAL, FEMTRH TR A FE R AR IR 2 QMR AR, AR A E B
AT ANTR] R B < S BH T A A A R 22 AR IR 2 BNV RIS B R . SRR 2 BV R AR R A S e
LR AR, *HR 2 AN ENEE RS AR . SRER, KERAB SR FATEA AR 2 6]
NI

3.3. iR Z Bl EY IR G AL 5 S B Ml B2

1R 2 GV FRIZ8 55 SRS B T A #5222 IR 2 QY RS2 2 AR BLAE AR5 e, AR AR
FHEER AR 2 QDL 2 BIR 2 RS2 AR SR IR A BT A58, 1 3 SERRBAE 7 P i A A 48 K
MR 2 AR HA, 782 ST — 0 B RK SRR AR A, Ik, fERNEE T, WnAbE 256
WIAE, e BRI A AEDT, XA FER AR AR, DI, W R R AR 35 KR 2
ANV R BEA 208 2 BRI AR FE B, T2 05 1R Z G AR AT £E R 22 Ak e — MRS
L, W] i B T AR A K A2 3R 2 G AR 5 (A 32 A BTk S AN - 0 BB A TR, K el vl
U B SRR ISR 17 FH T AR R K2 AR 2 D W 51 REFEAR K, BUAFE RS 2EIR 2 QLI 2, T 3%
SAM, W BUN BESE 4 R B S B R A AR B BOR 101, B84 M BE 7 AR S K2 AR
Z ANE R BA 2 KR BIBEAR, XA T RIAIE HH22E, IR 2 GNLRARR S5 R 2 Ak, 2R A D)

Table 2. Satisfaction evaluation table when starting a business

2. G ETEEEITF MR

RieE! ¥iMa YN w/MA
BAT(E PSR 2.874 5 1
B EREN 2.933 5 1
RNk S B 3.046 5 1
g A R 3.042 5 1
N JE] R N (1 it 35 3.185 5 1

INZ 47 2.450 5 1
VAR 2 2.930 5 1
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(e HABFEm 4 B 7 AR FE R AR 2 AL R R a4 2 P
34. Bl ERZT EEAAMESEMR, fERDOERAA B ATHHIRZE

1% 2 QN AR AT EE R AR B Z AR R IO ANE A B EOR . i TR 2 M AR FE R A NI
MEERLERND, Mok, KIfEaD RS, Xk ARyl FAR RN AT . ANER-ANT)
BRUR AT A5 4, I LU S AR $E R 2 AR 2 GV AR o 10 ELXS T T Bl AR A R 2 AR
IR EDLEfbAT, BEREEE, thiEsmahd, ERMTHRZAMMMEERT, AR 2 OMLRRAFER
FAWRSHELIRZHEANA NP, ARG AR S, BEE A DA R K, KR R
B R 2, Al i 07 B RS S 2 BOKBR K 4]

4. RSPREEIRZ I X4 0 E BRI FIXT R
4.1. AR SSZHFRNE

TS, BT U R N g AR A EE R AR R 2 GME BB BRI (AR 2 Gk R A FE R A
REME SRS T A 45 BA 117 2 M 117 S A7 45 AN AE R IOFE AR L L 2, X FEXS T71R 2 BV F AR A FE R Aok Ut
QDL D LA RO . Hedk, B BUF B ENE B IR, AT DUEIR 2 Q0 AR #5224 i T
KB, MBS REENL RIS, REBOR LR . 5, meRmi el E8s g, (i
FHTT IR 2 @M K 22 A AR 22 A 2 2T I R P RE A IR W] RE 2 1 22 S 26 H S RIR 2 kA 35 IR
e, AR EEEREBEBOR, kiR 2 Sk R FE KA AR AL BT RESS J TR, B2 Gk
TLE.

4.2. R ESRBIRBUR

B 2 QDL RAEER A R T ReA R, BIEARENIE, BaENshZ R emis, B,
BH T 224 3 1) 4 TR 75 ZE AT AL e b DR e . T URSZ AR A R 2 A (E P B Ui, ZIRTAE A5
BIL K, ST R I $E R AR SR OO S5 . dn SRR 2 G i AR $8 K2R i S O s i Bl
WiH, Mo, TRTARNG R GE AR A A4S 0L WUE T8 B3 RS F 8 9 IR, £k 2 61
b A FER AR AP BRI L 52 (A ) <6 R DR AT AR (< Al TR o Jl e 3% (1 xRl DL
BOR LRI AR TR AR 2 Gl

4.3. MAHBMEEBER

HHl, FEARN KA NI B BRI AAETE 2 AL o W RURA K22 A i BT H (0 Tk A £ A
RUCN A K22 AT DL ST A BRIk, Bk snam ot chim] [ Gl i AR k2 A A RS R g
Jrd e, Ak A E QML AR R R AR 2 S HAR AR R S A8 N R R AT R
IRBRIR NN TP, H5 IR 50 M 4 TR, fEAO AN, ARk, BHroR&ET7 mss T Bk
PSR ANRESRANBINBLRA, HZHE I KRABUIRR, SR E W BURAE /L, 0408 et 22 M 4l S ik
R I DA Eigde, ) P AR AR K2 A R 2 NBOGR 1 R AT (5]

4.4. IERERIRRERR, RARFATENNE

ZHTERM KA &, RaL X, SEmiN, SR e s gk, B KA
RZEDNL A . FIRF, AR A B = 5, sk, TEH, SOEFRA R B, SR
b, G — R T B, A A R R R A L PR LA SR T S B A L X BRI
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Ho b AR LRI AL 2 BT T RAFJER
4.5. A Bk hE

RITIRGER AT KA IR 2 QLI BE @53 FF, BB S B, IR E B ECCR IR, R
KRN E IR BE 78 R BT 6, WA RZEAEIR 2 QL EIE QIR H SR 48— 2 B e iUl FRARAKA
KEAAEIR 2 QDS IER L], B K240k 2 GNP ECR AN . A, 2 8RR N RS R
AR 2 QDR FCIE T ARAR AT T I R PR X, XPRE T 24

4.6. I3EFIE £ RFFERFE Q)R RERT IR

LA KRR IR 2 BRI L Wbt ROVRA K22 A2 5R 2 @)L IR ol B i BOR RS .
I, IR SRR A1, SO % ZEARN AP AR B FOR, 2 &RRHCR RS, 18
BAREFIIR T, HIER SR KRR 2 8L 36

E&WE

EEBE RS =7 HK 2020 FEEHEIE SRS (5B HIRA T 2 AR AR
HERE AR KA IR 2 6NEIF7E) (45 : DIA200351).
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