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Abstract

The practical dilemma of B2B training in cross-border e-commerce in higher vocational educa-
tion lies in the disconnection of scenarios, lagging resources, insufficient personalization, and weak
innovation. This article takes the integration of industry and education and innovation and entrepre-
neurship as the dual perspectives, and combines the characteristics of generative Al technology to
construct a “dual wheel” training teaching mode of “generative Al technology driven + teaching
mode innovation driven”. The application logic of generative Al in vocational education and the needs
of B2B training in cross-border e-commerce are systematically sorted out, and a “four-step progres-
sive training process” and “three-element collaborative education mechanism” are designed. Through
this teaching mode, students’ digital skills, B2B professional abilities, and innovation and entrepre-
neurship literacy are effectively improved, providing theoretical reference and practical path for
the reform of cross-border e-commerce professional training teaching in higher vocational educa-
tion.
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Figure 1. Double-wheel training teaching model diagram
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