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Abstract

This study explored the substitution effect and complementary effect between shared accommo-
dation and traditional hotels. This study uses the provincial panel data of traditional hotels and
shared accommodation in China from 2009 to 2020 to assess the impact and impact of shared ac-
commodation on traditional hotels. The results show that shared accommodation has a significant
negative impact on the number of traditional hotels, but it has not significantly affected the reve-
nue of traditional hotels.
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Figure 1. Regional distribution of the number of hotels and shared accommodations
in the country in 2020
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Airbnb 7 #H ML  3: EARILAE 78 7008 IR ELIBE AR . T LA SREE Vit R B LS IR AR R [4]
FALFIHFFIEA Gunter (2018), Al 78 & B Airbnb 7 M4k IS E B T REIRIS R 5 AR B AL[5].
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R HIE IR T R R Y A 54 [17] - Ginindza and Tichaawa (2017) M & J& H [ 5 AL £, i@ i %6 Mbabane .
Ezulwini. Matsapha A1 Manzini #5314 46 S 51 35 %X Airbnb % 55 LR 4T T2, @i in 5
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(ReVPAR) Z [FIAZ FAHKR ML R, @ Airbnb FLET P40k -5 10 1 A 5 B0 G UER DG, B Airbnb %
T A B R A SR B2 e R 1 4020 T 5 [19]. Heo et al. (2019) LALERZZ 5], WF5T T Airbnb b4 8] 78 B
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Figure 2. The relationship between the shared accommodation
industry and the hotel industry
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PGt ENL IR 7T, MBRIRECE UL AL R, A1 10 3 22 E R i B R R il 2
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HTN, = &, + o HSN, +a,HSN} + ;X +6, + 3" 1)

RTE, =, + BHSN, +B,HSN; + B.X, +6,+> O]

REV, =7, +7HSN, +7,HSNZ + 7, X, +6, + > ©)

HTN, = a, +aHSC, +aHSC +a, X, +6,+ " 4)

RTE, = B, + BHSC, +BsHSC] + B, X, +6,+ Y ®)

REV, =7, +7sHSC, +7,HSCL + 7, X, +6,+ Y (6)

Hrr, Hotelnumber, HTN L5 % E, Rentalrate, RTE AAHR W E H 2% . Revenue, REV L& X}
L RE B U, homestaynumber, HSN AR IL=Z A1 1) B 1H 4 & . Homestaycapital, HSC fRFRIL=E
TG REM A, SRE—-RVEHBENES, HPaEmXENE > BEH(GDP). X FEEiZE
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(Regional annual passenger volume, RAP). #i[X A\ F. {75 & & 25 =77 ki b (Proportion of ac-
commodation and catering industry in the tertiary industry, POA), i ZRFEEAMLIX, t RRFERFTESES, as
yv BAREEIAREL, 6 AEMXAMERE, ¢ REEZED. LEICANE 1.

Table 1. Variable summary
Fz1 TELR

) R HTN;j

T I A2 RTEj
VS PN REVj
LA AE HSN
LA R B HSC
DX P A R E GDP

X RIS RAP

X EAEANN RGP
AAE A O &5 58 == Mk L POA

4. BHRFMEGR D

ALK B AR UCSE SR Ja AR 0 45 R A, AR SO AT T ARMEAL AL, R S R
BARF N NSRRI VA, DAORIE SR FRE AL T A — 8@ 40, T TLa mIA s . 22 E
MR, FOTERR, SREREY T2 EILGMENRLE, BEAERERM, KT AR SO R
FH WLS (DB s/ —3ei2:) [ A 1 74, 80/ 5 75 22 1) RNt 1 225 SR v Aff 1R P s

TJE RS T 31 AN HLIX 18 AR, 3t 372 AMFEAR . L R R R i 2 I X O 2011 4R AR
&, 1K 1018 X, /b 2020 AERIFEEE A X, JE 10 K.

MNP 1S3 AL 2R T, A e g )R T RS 4, 18 2] 80.0695%, K2 FE VLA, v 24.5495% .
WERERZ ) RE . HHEES MBI EEAEEE N TR, HHERRRABEILAE . R
PFAE T . VEAREEE W2 2.

Table 2. Descriptive statistics
= 2. Wik gI

A5 & (variable) Y18 (Mean) it (Std.Dev) B /ME(Min) &% K1E(Max)
HTN () 334 198.4154 10 1018
RTE (%) 51 9.4094 24,5495 80.0695

REV (1Z71) 59 64.7423 1.9 604
HSC (J37t) 65,197 150608.3 0 1,027,560
HSN (%) 648 1439.772 1 12,129

RGP (/i \) 4409 2783.006 297 11,521
POA (%) 0.0447 0.0229 0 0.0998521

RAP (i \) 76,367 71,5355 1092 574,265.9

GDP (fZ.71) 8173 5879.212 68.1774 38,699

BRI Wind B 2RI R IR EE Rk
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M ERE N BB T A IR, o 2 R B AN A AR AR AN AL AN . L AETE
T B A 172 AL A B IR M 520, HAZIE RS MRAAE S i, XU 3 AR AR ELANRL
P B, AR 2 1B D 5 AN ik, R H1by H2b #5250k

3) FHBEREUN 45 R

M 2 5 BRSNS A3 1 1R B3 AT A B A A AR ARG L 7 2R W (R Sy, X W 3R A
i R BBCREAAT MY RS i o 9 1 b ) S e a7 22 W S RO R, AR PR, 3 2 IRl B A AE B ARAL
SLTRAAFAE HANERL . IR B Hle. H2c BIARAF FIIRIIE.

Table 3. The impact of shared accommodation on the overall hotel industry
2 3. HEMEBMEE AR

HTN RTE REV
HSN -0.229"" -0.0767 0.066
(0.061) (0.134) (0.111)
2 0.149™ 0.140 -0.097
HSN (0.072) (0.111) (0.188)
HSC -0.297"" 0.348™ 0.147
(0.066) (0.092) (0.093)
HSC2 0.184™" -0.259™ -0.116
(0.053) (0.101) (0.094)
RGP 0.275™ 0.247™ 0.116 0.079 -0.548™" -0.520""
(0.068) (0.065) (0.102) (0.096) (0.077) (0.074)
POA 0.0712™ 0.0667" 0.093" 0.172™ 0.076™ 0.089™
(0.033) (0.030) (0.049) (0.044) (0.038) (0.035)
RAP 0.360™" 0.431™" 0.804™" 0.792™ 0.303™" 0.301™
(0.064) (0.063) (0.110) (0.111) (0.058) (0.059)
GDP 0.261™" 0.255™" -0.378"" -0.392"" 0.997"" 0.935™
(0.072) (0.065) (0.088) (0.080) (0.089) (0.085)
Ad R? 0.538 0.564 0.256 0.280 0.340 0.330
F 73.050 80.890 22.270 25.050 32.870 31.430
Number 372

BRI Wind B 2R R R 2 R 3k 5
e #hFES S Up<01, Tp<0.05 "p<0.01,

Fihh, AETFEOL 55 =L AT EEE L B IS B T B AN 8 LA AR A A 2 ) OE R R
PO — M N DL . P A8 = o ak, WP Ihisos s . (2, BAE SE BRI T
b DX L5 B AL RN, H RIS AT RE R N 58 S R S5 S R, 3 B GDP s X, IR B NAE R S
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