World Economic Research 425K E, 2025, 14(2), 249-256 Hans X
Published Online April 2025 in Hans. https://www.hanspub.org/journal/wer
https://doi.org/10.12677/wer.2025.142025

HFE XU ~mHEERY

— & TRAYHER P TR

it

L T
TR MK T2, DI

WekE HEA: 202543 H3H; FHHEM: 20254F3H14H; KA HM: 20254F4H21H

HE

AR THFEROZENRRE, AARNBFREAMERT ARE TERBERIZRL. HFERE
MEEHRT FXER BTN . ROHBHNMEEATNZE, ABRARIBRBAIFIRFE A4
BEHRANGEN T HF A B RRERERER. BEARSHTEBEEIHT SIS, FIRRIUR
S5 4 BE ) T 32 B (RS Ak IR B P Mk AR IR A 40 A 42 ) IE [ R My R S AL, 0 7 A Mo 38 A
HAp R o RN, HUCVBAIA R, BAIRA. AR RLE R KT B (R A #
ARk S0 XU ) 2 T B R A (B, HETO RN S, R Rk A KUK R B R TR AN A . ZEINMTIR
EREBIMABITE, ASTNARFIA ) RS KRS, #AERGER, R
BERBIN, REBRESQHE. £ REEHEEBAMARTE, RGN R L%
B RFAE, NERERAME LA HE, FANSEeH, mE™HWEE.

X 5in

FESC= R, BaE, WHREE, SRR

Study on Consumer Intention of Digital
Cultural Products

—Based on the Mediating Effect of Perceived Value

Ding Ma

Institute of Economics, Southwest Minzu University, Chengdu Sichuan

Received: Mar. 3, 2025; accepted: Mar. 14, 2025; published: Apr. 21%, 2025

Abstract

Thanks to the vigorous development of digital technology, the production and dissemination meth-
ods of cultural and creative content have undergone earth-shaking changes. The combination of
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digital technology and culture has given rise to a wide variety of digital cultural products. This study
takes perceived value as an intermediary variable, and deeply discusses the influencing factors of
consumer willingness of digital cultural products from two dimensions: perceived gain and per-
ceived loss. Through constructing a structural equation model and conducting empirical analysis,
the research discovers that the predictor variables in the perceived gains dimension (perceived
usefulness, perceived ease of use, and perceived entertainment) positively impact perceived value
and thereby influence consumption intention. Among them, the influence of perceived ease of use
is the most significant, followed by perceived usefulness and perceived entertainment. The predic-
tor variables in the perceived losses dimension (perceived price and perceived risk) negatively af-
fect perceived value and thereby influence consumption intention. Herein, the influence of per-
ceived risk is stronger than that of perceived price. Concerning how to enhance consumers’ per-
ceived gains, this article holds that digital cultural product manufacturers should expand the supply
of goods and services, elevate the consumption experience, and simultaneously increase R&D in-
vestment to enhance product quality and innovativeness. Regarding how to reduce consumers’ per-
ceived losses, this article contends that digital cultural product manufacturers should establish ser-
vice commitments, offer consumers network security protection measures, and set prices rationally
to ensure that products are worthy of their value.
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Figure 1. Research model

E 1. fRER

4. EELIT. SRS

AW TR EAZ T RS & 77 R, DL R FEAR ) 2 REE AR . 2k it 3 2 id
B2 T GRAFE, HARAHNECT SO MR 2 . SRR B RIRARE %
NPT RTRART %, H AR NRONECT O™ fh B SERRTE 3 . fER1ER 1T 0 B0 6 e, At
TESEE R 246 3H XA, FEAR L2 PR (SEM) I AT 0K o 48 A 2 32 7 E I A
5 ARV STHR 2 PR 2% F5 A PO 0 B2 0 7 0 R o A SR U 1 10 25 1 65 o B 1 25 2 B B 0
T O SR B I fE bR A, I ELAR I B SO i il 20X — BRI AT e . M FR AR 2R
Fr R LR ERMATIT . WA BIEARG R 1 PR,

Table 1. Basic structure of survey questionnaire
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Table 4. Discriminant validity analysis results
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