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Abstract
The rise of digital currencies such as Bitcoin, which is based on blockchain technology, has attracted
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worldwide attention and prompted countries around the world to actively explore the possibility
of using central bank digital currencies. China aims to promote the use of the central bank’s digital
yuan. While although the digital yuan has the characteristics of low transaction costs and safe use,
the actual frequency of use is still low compared with other mobile payment methods. In order to
explore the factors affecting the use of digital RMB, this study conducted a questionnaire survey in
both pilot and non-pilot cities of digital RMB. In addition to basic demographic data, we also focus
on factors such as residents’ technical and financial literacy, Internet finance usage habits, and dig-
ital finance cognition. Then, the impact on the use of digital RMB is investigated from three aspects:
the installation of digital RMB wallet, the amount of digital RMB payment and the willingness to use
digital RMB in the future. The results show that professional background related to technology and
finance can effectively promote the use of digital RMB, while other factors such as age, gender, the
use of Internet finance such as mobile payment, the cognition of digital RMB also have a certain
impact.
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1. 5|8

BEE M FAT R KR, RS EE Btk T EEAEN K. wWE. Bl P, H
A INEE R DA R 3 5 [ A 4 #E 47 %007 0% M (Central Bank Digital Currency )2 3538 Nf & SR
BB R 08 [ 0 ol AR 1500y 20 R BB IESCAT . BRARA ORI S5 T7 TH R T T 3 BRI I S BRIR &
VEPEA 7 57 PR S AT RGEH Tberpay 5 2 AT A 1E, BIDTER 7 BES RS . R 2 T0RAT SRR .
ICFEHAT SRR 79T B r i midee, B ESCIEAT RIS E IR, AET RO K e 598 SR EEFil .

2016 FIRE “IATH IR M 27 SUERH, EUTHAEHES T, RRIMTRITBTFRTEA
AR IS AR P s o TP AR MR EZR T s aud =4 B X,  “fz
HEH B TR MR ” HENTIUIRRI . REHF AR TS D &EEH AR5, 2020 4, ARER
ITESRAERI BRI T AT E T AR MG, 2 fFi T Tl amiy . #2545 H 31 H, 15
AT RS X BT NIRRT 5B HORY) 2.64 105, &5812) 830 AR T, R AR
SIS P B IS R 456.7 T3 WA NREUT KA (BF ANRTEET) , B ANRMATZNHT
INIRFEE W . VBN NR M E AR, iy . ARl i St 7 BUR S5 AH LA
R N R T 0375 £ AR B W 9 72 ) & 28/ NI R, WE 7R AR FR 1 oot 2 I K
TR KRB, K EZO00 R R AR M SIA A T B bR R 7,
PREE, B2 AR,
2. XHEkLRIR

FL I B A S 7t 32 S A AR AT 58 S AT B IR T R AT EC IR T N B B AR DT T . [ AR
TR FER AT HE IR, EANEE AT AR R [1]-[4]. BkET. HEFHEQO1T)EH IR
EHARE T RATE IR RS BERE, B8 THEMENE 7B HERESIRES]. SRQR2DERTT T
EERF RS A MMESHEI[6]. #EQ022) AL F AR T RAR BB REE, A
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LB LR it RT3 B8 T S AR 7] . RIS (2025) 0 S AT HUT 58 1 A AR B
K, B 2 T RAT B N R T B Rk, A R R B G b S 07 1 U BB 8]

JATHCT I T 5T T AT N EAR 1 26 F S BRI O A% Gt AN I SR 2 e SRR = 37 5 s
b SATECF IR DA RIE I 2 ARV AE B AR T BE IR SIS R, AT R B0 B KIEAT RS
Gregr iy OB S BB [9], BT AT B R B AR, T R AT R LR AN E S IS,
FIRESS AT LY AR, HEMIR2 I S AT . B B M e rTREse G R B A VE, RoRE 4G e
B LR HThEE, SR R T S E R A A R FOR10]. hAh, RATECT IR IR R A A5 HEE L
WM, AETF I BRRA R T REAR N T I E 95, RIRES| T P S, BRIAETEAS B AR BURT
5 B B ORY Z TR R i B[ 1] RATHCT 18 T AR RS IRA SO AT R, (B e RS FH LA L
P2 KARE AT R W] RESZH 9 35 00 ARSI ST 2f A 4 Bl AT S sl o 07 1% oadid oS08 S A B0
i RESSSHALGIIK S, HEEE TIE R ERORIESE, AT RET IR TR SHiE . Bk, A
WAL YA T AT A FERIE T8 R A FH S A7 40 B T s o B 3%

ERE, BEEH AR DER T GEEATINR, RE L2 WS Eadr T8 N R T
FARTREF= A BIREMA[12]-[14]0 A& GRS S0 T B S RIBATRCERAG . AAESRMARRF, T MBERREMHE
XA, T NRFEAEZERE BREE T 1 m, SEREAROEEM ARG BB, RRBAELR
TPk TR AN Gt S S oA Se s M ) BB 0@, W PRI SO AT R 4k B A R, B AR
MAEBARR A ORbE . BB AT VR A AN & il e 55 07 TN TG — e Bk iR [ 15]. BEACRH . B 11D
(2022)5 85 7 K N R TR AT X SO AF . SR MBOR . BRAT . Bee AR T 5 30 PR IR T E bR
AR = 2R () IE R R 16]

A AT RATHC TR T, [ P Ah 2 BN RE 238 S FE AV 4 EAT PR . 2021 AERRHH H SR
TEHE RS IERBEFROTIE, RS ARBE . RAHESE . B 37 5B A 52 00 25 Sk 1] T
JEVRAVPAL . 2022 SFBERINRAT RAT T e BROociE ik, R\EFROTIELL TR BB B, S5 F
Wi S 2 BT I s, A A0 7 A RS S S 87 S A S BRI Fi i o Lee et al. (2021)
H1 Séilen & Benhayoun (2021)7 IR T S BEFIAS NS Y47 807 5% 1T 452 52 B D R L 2 4 PR G R B %)
SR (R SEME [ 17] [18] 0 4% 5 [R155(2020) 25 T 407 N R Ml sl i — 5 M i gk 47 1 M & 9] 4, SR Lo-
gistic [B1 AR AT 5 B A A B N B AR SR AT 0BT, 45 SRR I AR R RO A B T 19 KU 6 AT T 15 e
PFAHBF AR T RA ZZ R ARER: KA AT BERI T N R A D 76 2% B ml 2 R gk A Tk
ST N T[19]. BUKiEZE2021) [FIAREE A i 465 18 2 5 2R LR I 75 AR s 307 DU R H U
SR B RAE FHEC AR MM EZH 2R [20]. B AL TH 7 N R i =R RS, B0 xHL
AIETI[19], BACEFEREARK AN OSE(20], MR HAT 2022 HFIHR 15 3 B TH 9% 35 10 ST ST sl Tt
LA B 2 RN 2 2 o BT B T I PR AR <6 Rl i RS FHAS B

TRl LA S AE R 1) 2 R N Y % 38 B SOA 200 W8 AR A RIKSF . 25 B R & 4l
PO 5. B 3 2 RBUN IR E SR, Sa i, 25 miee N R ed,
Hr N B TS FH 58 P A 420 S AR B NIRRT A =, W 7045 F ek B N BT A {66 P 2 it
2%,

3. TESHEHE
U BT E AT A R TR A E R, BT AR YO8 2 1346 1 YA G IR T AR i o PR A 4

PR IR e RAERT SR, HORGIH. TR R 5 [ 508 SR A R SR IE R HEsh 1 3R E VL2 1R m
Her NR MBI A RE, TR FrHoRAITE S« XU F AR O B 1 B A0S0 -5 25 BE B2 1V 2t 2 5t
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TR T B2 . AR Sem UM BRI 1R B S TR R, s, A
5L PR AR R RS R KT A e B R AR [21] [22]. 2B ULESTER, AHEITH)
BB T — RN NFA R RIE R R, DU R T AR R FI S E A O &

MIocHEAc &, JEIRAT 744 ARG, ARRERIE | PR,

Table 1. Variable description
= 1. TERRR

A BEA Max  Min  Average
Willingness AkREEEEZAMHEFARD: B2 =1, AEE =0 1 0 0.69
Wallet THTHFARTAPP=1; § =0 1 0 0.49

DigitalRMBPay i % —FE BB AR M50 &5 10000 0 1319.22
Replace_All AAHT NR T2 5 LR m 1 0 0.59
Replace_NotAll  RKHF NRMA LAY 1 0 0.32
Replace_Noldea — ANEREARKMF NR T 2T 2782 AL 1 0 0.09
Safe_High IWABF ANRTMLERZEES =1, B/ =0 1 0 0.16
Safe Low WHRMNZ 2R/ Em =1, B =0 1 0 0.59
Safe_Noldea TEEMAANRTNZERETES =3, M =0 1 0 0.25
Diff Pay_Yes W NR ST AR E S ATA XA =1, &N =0 1 0 0.23
Diff Pay No WAEF NR TS HABR S SAREA X =1, Bl =0 1 0 0.53
Diff Pay Noldea — Ni&HEBF NR T SCATAHEAMBESATA XA =1, B =0 1 0 0.24
Diff Bitcoin_Yes — INAKF NRMAEMIETAARXS =1, B =0 1 0 0.09
Diff Bitcoin_No I\ A% NRMHEMI A AT =1, B =0 1 0 0.81
Diff Bitcoin_Noldea A& T NI TAMEMITHRLEAARTXA =1, B =0 1 0 0.11
Barrier-free HBEANRMATASER LG £ =1, & = 1 0 0.59
Supervision BUR M I B R A A AR T: 2 =1; /& =0 1 0 0.27
Pay Ali WHATESAT =1, B0 =0 1 0 0.38
Pay WeChat WHMESM =1, BN =0 1 0 0.47
Pay Cash WAL =1, B =0 1 0 0.07
Pay BankCard — HHBATRLAM =1, B =0 1 0 0.05
Pay other WHEM TS =1, {0 =0 1 0 0.03
Insurance R FE T LUl S T SRR ? 5E =1, & =0 1 0 0.74

Fund IR FIE T DUB FHUE S ? M =1, /& =0

Female Z =1, 5 =0 1 0 0.49
Hukou B =1, il =0 1 0 0.38
Age R 60 20 36.30
Single K& =1, W =0 1 0 0.35
Married o =1, /=0 1 0 0.61
Divorce B =1, {0 =0 1 0 0.04

DOI: 10.12677/wer.2025.143039 382 HRZTARE


https://doi.org/10.12677/wer.2025.143039

WK F

Edu HEFEREAL: ) 22 6 14.16
Major_TechFin ~ HEAMIME . B &MEL =1, B =0 1 0 0.25
Major EconFin 45 &miEl =1, /BN =0 1 0 0.26
Major_Internet  HERMAFEEN =1, [N =0 1 0 0.10
Major_HiTech — FAh@E#HiHEAL =1, B =0 1 0 0.21
Major_other HehEl =1, B =0 1 0 0.19

Income HAWACRAL: TT) 50000 3000 11500.67
4. RR5%R
AR Logit #E7Y,  Xof 5 ma Hise N R A B AT 0, AL R
Y=In[p,/(1-p)]=a,+XY+s (1)

Her, p ARE R EC T N MR Waller SURRAE T AR RIE Willingness (IR, X NTTRER

M N A ) — RS . 538h, JATIER OLS B Hr

S VA
7

LB &N RN ESE S

B
DigitalRMBPay = §, + XI' + & 2)
Horb, $oRe AR il & — 4 Il e N R ARG FRI G X T aegmi i AR MR AR .
MBI [ S5 RAE L 2 IR
Table 2. Factors influencing residents’ willingness to use digital RMB
#2 BEREFARTEREREZWER
Bl Usewilling Wallet DigitalRMBPay
1.474 —1.792%* 276.040
Intercept
(0.910) (0.876) (1003.234)
0.104 —0.312%* —31.928
Female
(0.164) (0.156) (182.335)
—0.020* 0.013 6.374
Age
0.011) (0.010) (12.338)
—0.072 0.126 55.570
AgriHukou
(0.169) (0.162) (189.223)
0.120 0.580%* 344.893
Married
(0.246) (0.229) (270.878)
—-0.329 0.236 282.994
Divorce
(0.457) (0.455) (540.858)
—0.019 0.032 16.735
Edu
(0.032) (0.031) (36.563)
DOI: 10.12677/wer.2025.143039 383 R LTFIRER


https://doi.org/10.12677/wer.2025.143039

ik %

Bk
0.416 0.522%* —253.000
Major TechFin
(0.262) (0.249) (287.589)
0.231 0.527%%* —83.178
Major_EconFin
(0.260) (0.250) (289.574)
0.046 0.589%* —1.633
Major Internet
(0.327) (0.316) (369.695)
—0.336 0.592%* 349.659
Major HiTech
(0.260) (0.261) (302.091)
0.000 0.000 0.011
Incomes
(0.000) (0.000) (0.009)
0.371 —0.789%* —141.897
Pay Ali
(0.453) (0.462) (524.756)
0.250 —0.826* 10.714
Pay WeChat
(0.449) (0.460) (521.825)
0.531 —0.734 —19.547
Payt Cash
(0.546) (0.541) (620.337)
—0.038 —0.479 892.477
Pay BankCard
(0.554) (0.561) (644.120)
0.365%* 0.063 —0.065
Insurance
(0.186) (0.183) (213.268)
—-0.270 —0.043 381.004
Fund
(0.278) (0.263) (303.510)
—0.286 0.222 —295.695
Diff Pay Yes
(0.245) (0.234) (273.861)
0.132 0.366* 138.413
Diff’ Pay No
(0.206) (0.199) (233.510)
—0.193 0.792%** 669.978%*
Safe High
(0.272) (0.258) (299.209)
—-0.227 0.459** 559.488%**
Safe Low
(0.205) (0.193) (224.888)
—0.191 0.118 302.144
Diff Bitcoin_Yes
(0.392) (0.393) (446.178)
0.175 0.444 —-119.114
Diff" Bitcoin_No
(0.298) (0.299) (337.242)
0.103 —0.028 48.579
Barrier-free
(0.172) (0.164) (192.207)
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Bk
0.415%* 0.143 —53.394
Supervision
(0.196) (0.180) (209.143)
—0.149 -0.279 —606.264*
Replace_All
(0.321) (0.314) (353.672)
—0.126 0.020 —396.039
Replace NotAll
(0.337) (0.328) (371.645)
Adj. R? 0.014

2 W —F R RAE T NR T E IR (Usewilling) IR R W45 R . o] WAER ge)if KAk
KAl AR M EEDN, 1285 REBEFQ20) MRS58/ —3. RHERE, FRNRERER
SERBFEXS TR, B SREHy, T 8 N R M Fop 24 7= it i 2 R R AR . T AR A0 ORI IR
w0 BAEEN . BARLRST, B2 HYIN B IEES,  SUE I RE 10, N A8 R AL SR 4R T AR TR
B, HMERME T e

STE AT LLE i T AL SEARBS: (Tnsurance) R J R R 45 B 300 28 T I IO9 46 R = i (R A, DTG R Sk B
AR MR W E . —BORUL, SR OBORIEE I @ E X B A e, BEsul
IRHE K RIS o T ARIEE FHL RSO E S 3 ST o] DU SEERIE N, AR FHLrh
B App~ BT KA SKREA TR T e A DGR, b 3R E IEEHET BT AR MR A A 1 &
oA R

FAh, BUN IR E 1B (Supervision) % Ji B AT £ N B 00 e B8 AR j i) il 2 TR 1Rl 20 o X AR —
FEE S, BUMX MG R i BN 3R, W8 ) FERUIR I % 1 25 2 v G P A VE Bl
SNSRI, Sie M E G EETER, MHENEEARSEK. B ARTRRE
JIFERER, TR M e fa Hetaiflmr, VD I ME LB OK BB W (0 EFE BRAIC,  2F 1 2 % U8RI, AAT]
AT =R B AR R . X AR R T A e AN R IR E R R EENE . ERRHFART
AT AW BT, BATRIZ i 2 L GSWAR O U ZEE K R 20 S
R

2 W AR EU T N R MR 222 (Walle) R I ENEZE H . WES AT, 55V S0 IR 2 e 8
FANRMERGA, ZaTRe A B YA LR K e B OGER, ERAEREMN, BEEslEnfisA
MR HEY . 75 CUPIRAAH L ARG WA A 1) 32 U5 A il ) 28 AR M. BHE OB A LRE
Grg UM EE AR FORS T 4, RGP REREER, BEEnEY.

TESZ V58 NI Tl 22 36 80 N IR MR 2238 s m 77 1, DAHAR BN B E, mrofr bR Tl
(Major_HiTech) ¢ FLE: M AR T (Major_Internet) 77 18] () IV 22 2580 P B 1 T LR e i, HLR_ &%
M(Major EconFin) ¢ HERMIM 2. FH: &m0 < Ll (Major TechFin) WM Tt o B 7 il ki HoAt
Lok, W ASCHBRA F W T 32 U5 228 N IR M I SRR AR . F5 2 S HoR b A FLIRCM
FAREN M NBEE ORI D 5 R E, W2\l & T 25 0 Rl AT M 1) R e A R,
AT DA 5 6 R R TR AR P i e N R TSR R TR E R . AR e I A ST
F AT (Pay_A)FUE AT (Pay_WeChat) 152 Vi # 22 3 8 B A B T ReEfe /)y, IX AT RE A R ONIX 652 15
FHR O IBHE RS =07 ST AT B W 9%, AAAEAT N I B R S AR

Fgh, EEGHT N R AR B 22 38807 N R B rsemny, JATRIAERZ BTN
B T S AT AN FAR RS B S AT R A X B2 i & o, IR IX A(Diff Pay_No))5Z i 2387 NIR Mk
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IR R m, FIEA X B(Diff Pay Yes)FIANIE #E(Diff Pay Noldea)\)52 i # %3507 N IR T AL 1M AE
WA REZEMN; (ERZEINET N R T4 RERIT 224 [REEAE S )28 d, HERGRE
(Safe_Noldea) )% Vi % 347 N R TARB M R &AL, FIE T NR %2 R85 (Safe_High) 2 Vi
T BT NR MM .

BE, AXHEL Ty N\RMEGATRESHREmE R, &RERELR 2 KB =Fd. RITK
PUAE [ BN BT N R T 1K) 22 4 RBUNAR T 22 4 BB S5 1) 52 U5 &, [ ANTE 2 (Safe_Noldea) )
ZUFEAE BT N R TAROUE 5K, BTN R 24 2E05 1 (Safe_High)Z Vi E 7 NIRRT
PR EE e, A REE HIP SR8, v X EE N R T RARIKP 502 15 22 358 2 8t X Ad A
AEAEIEF KR, AP R R N BUF G SBULZRAT . oAb, RIERRETF AR EE
AT Z V7 B AT A Z U & P BT N R AR B, BB R 72U & — e AR
FEIE.

5. &g

NS B R AR MR, AHT A ey N Rl iy S AR il s 3 i A Bk ) 2 »
FEMET AR 2. By AR M As AR AR AR SR 7 N R A R = AN T3 T BEAT 73 #7 . AR
FEAN VERAOB S EMERIR. TR SR S B SRl e R e i 3R 78 0 e AL 2
TANRMAT A LB SRR, BHCS SR LT S A et e NIRRT, Hopt
TERWAERS . Y. BBl SO A R SR AT . e e AR MRS 200 & R H AT AR T
A AR By AR M B St B — e i, ik b, AR AT ey e, AN L
FIREFE e 22 4x k. - RAERIVER, SEnfE S5, (8 AT & 5 Hefb A 20 805 AR

FERT T R BRYE TS T, S A FULE RS Tl ARl s, (EREA B AR AR T e A 2
UL TE 4 S A FE ) 22 e e 2T IR R B 750, A FORBUZ U5 & 1 E IRkl B, T REAAAE I
22 . BLAN, KRI85 25 RS AN SR i (U ESRF R B R 42 52 FE2 S5 156 85 IR 3OS A FRAT W RS . AROR KD
WF T AT 3t — 2D PR 2R i DS 2R (A Bl BOARIE BEAE ) He v N R T R IAZ EAR T, KA Bl T3 4
T B LA AL o

e HE

AR H T REEE T E S AR R TH H (2021ZDIS117, 2022ZDJS134), | 448 3 = 1 A5
FIBAI H (2023WCXTD025), | ARE @ ERRS “ 8 T LR 38U 4L 11(2024ZDZX4034), | 7%
B A SRR £:(GD23XYI56), [N ¥ 24 BRI FE 4:(2023GZYB75), | AR A Bl m R R
BHTZRITH (2023WTSCX131, 2024WTSCX079) A% 7152 5 2251 G A Al P 22 VR 8 (S-B-24005) 1 7 Bl -

SE
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