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Abstract

In the current booming digital economy, new media marketing has gradually become an important
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means for promoting enterprises and products in the crop protection drone industry, and enhanc-
ing market competitiveness. This article discusses the current development status of new media
marketing in the field of crop protection drones, and analyzes the problems that crop protection
drone enterprises face in new media marketing, such as insufficient market awareness, lack of multi-
channel integration, serious content homogenization, and shortage of professional talents. The pa-
per takes D]I Innovation as a case study, deeply analyzes D]I's successful experience in multi-plat-
form layout and differentiated content display, deepening user connection with offline multi-chan-
nel linkage marketing, and improving talent cultivation and introduction system. Suggestions are
put forward to strengthen market education and brand building, integrate marketing channels, im-
prove content quality and innovation ability, and cultivate and introduce professional talents. In the
future, agricultural drone companies should take multiple measures and fully utilize the advantages
of new media marketing to expand their competitiveness and brand influence in the wave of digital
economy.
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Figure 1. Growth rate and proportion of China’s digital economy GDP
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Figure 2. Internal structure of the digital economy
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Figure 3. Market share of plant protection drone enterprises
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Figure 4. Analysis of DJI agricultural Tiktok content
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