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Abstract

This study focuses on post-00s college students in Wuhan City, utilizing questionnaires, literature
reviews, and field surveys to analyze their tourism consumption characteristics and underlying rea-
sons. The findings reveal that this group prefers independent travel, emphasizes cultural tourism
and natural attractions, prioritizes accommodation comfort, and primarily relies on the internet for
information. Their decision-making is influenced by factors such as price, uniqueness, and safety.
Based on these insights, recommendations are proposed regarding pricing strategies, product op-
timization, and marketing promotion to better align with their personalized needs and enhance
market competitiveness, thereby providing valuable references for the development of Wuhan'’s
tourism market.
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Figure 1. Travel budget of post-00s college students in Wuhan City
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Figure 2. Travel mode of post-00s college students in Wuhan City
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Figure 3. Travel destination choices of post-00s college students in Wuhan City
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Figure 4. Accommodation choices for travel of post-00s college students in Wuhan City

4. X “00” FRFEMRITEEARERE

3.3. MR 2 IRE

R TE I 3k /R FH (50%) : IXAS LU AT B v, 26 BH DR 22 B0 22 g K2 A A ) A PR e X sy 8 %7 FH >3 BT
WEAE B o 1K BRI it X sl A A B P b =F 8 . T iRe H k. s ESEE R, FRE&
MR, L TOTSEYRE, Jr A — i AR iR 75 oK o BeAh, BEAE R e T AL A, {5 FH R I B2 H
TR . AR ACBAR(35%): HERBATE R R G R AR AR B . FE . WIS S AU
AL T EERRENS S, ERASEN B HP R EDIRE, TR AR RR T B M TR H I
MU B SEE L,  FEIREL A RAT 5 R FIARSS . BRI, TRIEAT ML AEHE . FUE B R, B 78 23 R A X ey
FACIRIE, AR LF M 5| AR S AR I K 2 AR A . D B2 U A I B MR T R/ P AR (10%) R ACHE R
(5%)IRBURIHE 2, Wik 5.

B “00” JaREA(RE BRBURE

60% 50%
50%
40% 35%
30% I
20% 10%
10% 5% 0%
& & il & &
A ¢® A X
Sal
,‘,ﬁ

Figure 5. Information sources for post-00s college students in Wuhan City
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