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Abstract

Against the backdrop of cultural-tourism integration, cultural event planning and brand communi-
cation have become crucial components for the high-quality development of tourism districts.
Drawing on theories such as industrial integration and cultural capital, this study analyzes current
shortcomings in tourism districts regarding the exploration of cultural event substance and brand
communication channels. Through theoretical analysis, examination of the current situation, and
case studies, it constructs practical pathways to enhance the attractiveness and competitiveness of
tourism districts. The findings indicate that cultural-tourism integration requires activating cul-
tural resources through event planning and building cognitive barriers via brand communication,
thereby forming a closed-loop system of “experience-communication-consumption”. This approach
provides theoretical and practical references for the sustainable development of tourism districts.
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